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ALCO 
EVAPOTROL 


the “vest pocket” 


evaporator pressure 


regulator 
| 


prevents freezing in beverage and 
water coolers 


precision control utilizes maximum 
evaporator capacity 


accurately regulates single evapora- 
tors in multiple systems — maintains 


constant evaporator pressure despite ..- FOR CLOSER CONTROL, 
sudden changes in suction pressure EASIER SERVICING ON 

or load BEVERAGE COOLERS, MULTI- 
minimum moving parts — so sensitive TEMPERATURE JOBS, ETC. 


that a small pressure change will 
operate EVAPOTROL without chatter” 


simple “come-apart” construction — a 

cinch to service! Just remove two 

screws, lift out cage assembly without 

disconnecting valve from line This exploded view shows why the 
EVAPOTROL is so simple, sturdy, 


EVAPOTROLS in the systems you serv- 
compact—an unbeatable money-maker 


ice mean more profit in your pocket! 4 : 
for you on smaller installations 


up to ¥% ton, F-12, 1 ton, Methyl; sweat 
or flare connections. 


A QUARTER-CENTURY OF IPIONEERING AND PROGRESS 


were ALCO VALVE CO. 


Thermostatic Expansion Valves; 
Evaporator Pressure Regulators; 
Solenoid Valves; Fleat Valves; 
Float Switches. 


SEE YOUR ALCO WHOLESALER 


843 KINGSLAND AVE. e¢« ST. LOUIS 5, MO. 





NEW 
JAMISON “50” DOOR 


COOLER AND FREEZER 


FOR THE FIRST TIME ALL THESE 
FEATURES OFFERED IN A 
STANDARD DOOR 


Only Jamison doors give you these extra features. 
For complete information and specifications, write 
for catalog 199. 


builder of cold storage doors in the world 


JAMISON COLD STORAGE DOOR CO. * HAGERSTOWN, MD., U.S.A, 
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WHEREVER YOU GO, in commerce or industry, there’s a Temprite model 
to fit virtually every drinking water cooler requirement. You can offer 
the streamlined styling of the pressure type model or the convenient 
bottle cooler for light duty use, or where plumbing facilities are not 
available. You can offer the hermetically sealed, air or water cooled 
condensing unit or the open type condensing unit. Odd frequencies or 


voltages may also be serviced. All models meet requirements of the 
National Bureau of Standards and are approved by Underwriters’ 
Laboratories. All existing local sanitary codes are being met. 


FOOT PEDAL, is now available as 
optional equipment. All pressure 
type models maintain virtually 
constant stream height in spite of 
outside pressure variations of as 
much as 20 to 80 pounds. Annoy- 
ing spurting and splashing has 
been eliminated. 


ACCIDENTAL FREEZE-UP will not 


damage unit because of specially 
designed Temprite storage tank. 


ADJUSTABLE Thermostatic Control 
regulates water temperature. 


5 YEAR WARRANTY protection plan 
available on all hermetic models. 


TEMPRITE PRODUCTS 
41 PIQUETTE AVE. 
DETROIT 2, MICH. 


Please send me details regarding 
chise for my territory and also sen 
the “‘Water Cooler Story.” 


(Above) EASY FINGER TIP PRESSURE 
starts a smooth, steady flow of 
perfectly cooled drinking water! 
Sparkling stainless steel top! 


(Right) FRONT PANEL is removable 
in mere seconds for quick servic- 
ing. Side panels, not screwed to 
frame, may be slid off as shown. 
It is unnecessary to remove cabi- 
net from stambing connections. 
Any panel which may become 
damaged in use, can be replaced 
without returning the entire unit. 


‘our distributor fran- 
me my free copy of 


OD nner SD 


000008 ene 
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Why you can 


LINCH MORE 
SALES... 


...with TEMPRITE 


BECAUSE TEMPRITE was designed with sales in mind 
. ++ you can clinch more sales with Temprite! 


Because the most conservative office manager 

.. or... the most practical factory manager 
will look upon the Temprite Water Cooler with 
a lively enthusiasm ... you can sell Temprite 
wherever you gol 


The Temprite water cooler carries with it no 
suggestion of prosaic design, no hint of yester- 
day. Its functional, streamlined beauty is re- 
freshingly new! Just look at its graceful lines 
of gleaming perfection, and inspect every last 
detail of craftsmanship ... from its silver- 
soldered refrigeration joints to its satin-smooth, 
stainless steel top, from its constant-pressure 
regulator to its stainless steel lowside. 


If you’re in the doldrums, Temprite will put 
new pep in your step! Youw’ll approach your 
prospects with solid confidence! You'll clinch 
more sales with Temprite. 


SINCE 1929 


m prite 
Products Cexp. 41 Piquette, Detroit 2 


Manufacturers of commercial and cabinet type water 
coolers, industrial water coolers, carbonators, draught 
beer coolers, soda fountain coolers, temperature control 
valves, oil separators, equalizer tanks, heat exchangers, etc. 
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THE COVER .. . If these participants in the 1950 American Bowling 
Congress tourney look “hot and bothered” the tension—not the temperature 
—is to blame, for they were rolling under the most comfortable conditions 
in the tournament's history. Fourteen packaged air conditioners like the one 
shown here were installed in the Columbus, Ohio, Coliseum to provide spot 
cooling for the benefit of bowlers and scorers alike. For more details see 
page 35. (Photo from Frigidaire.) 


CUSTOMERS CAN BE SALESMEN 


MINIMIZE ELECTRICAL MAINTENANCE 
IN REFRIGERATED AREAS 


5. The Phony Objections Are the Toughest 
“CALCULATED” COOLING 


REMA-RSES CONFERENCE SERIES 
OFF TO SUCCESSFUL START 

HOSPITAL REFRIGERATION BENEFITS 
BOTH PATIENTS AND STAFF 


AIR CONDITIONING: SALES BUILDER FOR SUPER MARKETS 44 


About People 


Commercial Refrigerator Sales News 
Contractor News 

Here's How 

Letters 

New Products 

Opportunities 

Over the Counter 

Practical Refrigeration Applications Manual 
Refrigeration Industry News 

Useful Literature 

Index to Advertisers 


fipa 


Published monthly by REFRIGERATION PuBLICATIONS, INC., an affiliate of INDUSTRIAL PuBLISHING 
Co., publishers of Appitizp Hypravutics, Diz Castinas, Fiow, Inpustry & Wewpine, Occupa- 
TIONAL Hazarps, and THe Taxicas Inpustry. Member, Controlled Circulation Audit, Inc., and 
National Business Papers Association. Not responsible for unsolicited editorial material. 


Subscription rates: United States and possessions—$3.00 per year, $5.00 for 2 years; Canada— 
$4.00 per year, $6.00 for 2 years; Foreign—$5.00 per year. Single copy price, 30 cents. All 
subscriptions subject to individual acceptance by the publisher. 


Acceptance under Section 34.64, PL&R, authorized at Milwaukee, Wisconsin. 
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your wholesaler can 
do the whole job 
with SUPERIOR 


You'll find that your next refrigera- 

tion or air conditioning job will run 

smoother and last longer if you let your 

wholesaler supply you with a complete 

line of Superior valves and accessories. 

Many others have found that Superior- 

engineered products save them time and 

money in installation and repair costs when 

they are used as initial equipment on the job. 

Globe valves, Line valves, Economizers, Driers, 

Sight Glasses and a host of quality Superior 

products are made in a number of types and sizes 

assuring good performance in any size refrigeration 

system. Remember always to specify Superior for all 

your new equipment and replacement parts—and let 
your local wholesaler do the entire supply job. 


CLlOF valve and fittings co. 


Pittsburgh 26, Pa. 
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refrigerated For 


profit-making impulse soles 


QUALITY 


MODEL 6710 


open 
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tra wide display shelf 


ideal for produce display 


LONG LIFE 


MODEL 5710 
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(Oye telat 
case for ele 7 
packaged fresh meats, pro 
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or dairy products 


THE QUALITY REFRIGERATOR LINE 


3508 Wall Type 
(arene: a Tah 
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everages 
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ENDLESS DISPLAY 
ENDLESS APPEAL 
ENDLESS PROFITS 


Set ‘em up and start selling! 

KOCH Series 3100 top display 
cases come in basic 7-ft. and 

10-ft. units. May be set up in any 
length, to provide an integral, 
unified, money-making display. Just 
note these incomparable features: 


ENDLESS 
SALES 
POWER 


Full porcelain enamel front, top, rear, 
ends, and interior walls. All steel, 
welded construction. Stainless steel 
floor. Hermetically sealed, triple plate 
glass front. Fibre glass insulation. 


Triple-glazed Loxit type sliding doors 

in molded hard rubber frames. Continuous 
K-Beam fluorescent lighting. Electro-welded 
steel shelves, adjustable to 3 positions. 
Fully-lined, non-refrigerated storage section, 


Proven KOCH Miraflex twin-coil cooling 
system. Insures consistent, trouble- 
free, economical operation. 


SINCE 1883 '439'4(¢74'¢' VEO) ‘A 98 NORTH KANSAS CITY 16, MO. 


KOCH REFRIGERATORS 
North Kansas City 16, Mo. 


Please send me at once, without obligation, complete 
information on profit-making Koch Display Cases and 
Refrigerators. 


NAME 


ADDRESS 





DIGUER 
VALUES 


High quality at the right price—a bigger 
dollar value! That is the big fact about 
Nibco Wrot Adapters. 

Made from 85% red brass pipe, the alloy 
known for its high resistance to corrosion. 
Formed from tubes — without seam or weld 
—by an exclusive Nibco process. That 
means greater strength, smoother design, 
easier assembly. 

It takes less time and less heat to make 
the solder joints because wall thickness of 
the cup end is approximately equal to the 
tube thickness. Solder cup is extended away 
from threads so heat doesn’t over-expand 
the threads or burn out pipe compound. 

For a neater, better job, for faster instal- 
lation, for dependable service—for a bigger 
dollar value—use Nibco Wrot Adapters. 
Built to A.S.A. standards in a range of 
sizes from 3/8” to 2-1/8” inclusive in straight 
sizes and many reducing sizes. 


NORTHERN INDIANA BRASS CO., 714 Plum Street, ELKHART, INDIANA 
6 JULY, 1950 e COMMERCIAL REFRIGERATION 
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THE ALL-TEMPERATURE REFRIGERATION OIL : 

TWO THOUSAND EIGHT HUNDRED EIGHTY 

NINE Refrigeration Servicemen were asked 

the question “Why do you prefer ANSUL Re- 

frigeration Oil?” TWO THOUSAND FIFTY 

gave one or more of the TWELVE reasons 

listed! 


What more convincing proof of the superior- 
ity of ANSUL Refrigeration Oil could we ask? 
Not ONE PROOF... but a DOZEN OF THEM! 


In the final analysis the Refrigeration Ser- 
viceman is the judge and jury. He is the 
authority who MUST be satisfied . .. COM- 
PLETELY satisfied! . . . with a particular 
product especially when he can make a se- 
lection of the product he prefers, 


ANSUL OIL is refrigeration lubrication at 
its BEST. It is tailor-made and time tested 
... and it’s always uniform. 


Buy ANSUL OIL at lead- 
ing refrigeration wholesalers 
everywhere. 


Write for your copy of “LUBRI- 
CATION RECOMMENDATIONS”. 
it’s an easy—quick reference 
for the oil to use in ALL makes 
of refrigeration systems. 


a ee es es 
REFRIGERATION DIVISION, MARINETTE, WISCONSIN 


ANSUL SULFUR DIOXIDE, ANSUL METHYL CHLORIDE, ANSUL OIL, KINETIC’S “FREONS 
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Are You building business 
with these G-E sales tools? 


0o SPECIFICATION SHEETS— present the facts you need to sell G-E 
Open-type and Sealed Condensing Units. Selling copy is combined 
with specifications. Three separate sheets, just brought up to date: 
(a) G-E Open-type, 4 to 2 hp (Publication Number PM 51-0110); (b) 
G-E Open-type, 3 to 10 hp (PM 51-0140); (c) G-E Sealed units, 4% to 
4 hp (PM 50-0311). 


8 HIGH SPEED FOR LOW-COST SERVICE—tells long-life-and- 
economy story of G-E Open-type Condensing Units, 4 to 2 hp. Opens 
up into attention-getting poster that explains product features 
quickly and convincingly. (SP 51-1215) 


© SALES FEATURE BOOK — goes into advantages of G-E 4 to2hp 
units thoroughly, tells a complete hard-selling story, includes sum- 
mary ratings and specifications. (SP 51-617) 


0 QUICK SELECTION BOOK — teils you how to select quickly the 
proper G-E Open-type Condensing Unit for a specific cooling job. 
Very popular with service engineers and dealers. (TN 51-1222) 


© REVISED CONDENSED CATALOG — contains condensed specifica- 
tions, ratings, and photos of G-E 4 to 2 hp Open-type Condensing 
Units. (SP 51-1206A) 


@ REVISED RENEWAL PARTS CATALOG— gives you G-E order 
numbers of replacement parts for G-E Condensing Units. Cuts order- 
ing time with easy-to-read selection tables. (SP 40-1164B) 


Ask for this literature at your 
G-E Parts Depot—or mail coupon. 


CONDENSING UNITS 


AND 


REPLACEMENT PARTS 


GENERAL ELECTRIC COMPANY 

Air Conditioning Department, Section CR-9 

Bloomfield, New Jersey 

I am a service engineer [) dealer () 

Please send me the following literature to help me increase sales 


of G-E Condensing Units. (Numbers refer to pictures and de- 
scriptions above.) 


10 


\ 


Se overscescasencninnintpnetseceneste sevesesesstoseosnsscensuessenbensesercoonensssastiassunssnasssnGninaenls /. 
ADDRESS 


You can put your confidence in— 


GENERAL @ ELECTRIC 
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ons OF EZ 


Trade-Mark 


CYLINDERS 


Prest-O-Lire cold-drawn cylinders for re- 
frigerant gases are available in 5-lb. (rounded 
bottom or with foot ring), 10-lb., 25-lb., and 
35-lb. sizes. You can have 50-lb., 100-lb., 150- 
lb., or special sizes and designs quickly made 
to your specifications. 

You save money in the long run when you 
insist on the best cylinders. Fill in the coupon 
below and mail it today for more information 
about Prest-O-Lire cylinders that will meet 


your needs. 


THE LINDE AIR PRODUCTS COMPANY 
30 East 42nd Street 
New York 17, N. Y. 


For Refrigerant Gases 
Because You Get... 


@ Uniform Wall Thickness — Unusually close toler- 
ances in wall thickness assure you a superior cylinder. 


© Long Life—Years of extra service and added pro- 
tection against denting, piercing, corrosion, and pitting 
result from the thicker walls and rugged construction. 


© Light Weight — You cut transportation costs because 
there are no extra-thick sections which only add weight 
without adding strength. 


@ Maximum Safety— All cylinders are tested for 


leakage with dry air, in addition to standard safety tests. 


© Benefit of Years of Experience — Unsurpassed 
design and production come from more than 35 years of 
experience and skill in the development, manufacture and 
use of compressed gas cylinders. 


@ More Than Code Requirements — You know 
Prest-O-LiteE cylinders will never let you down because 
they’re made, tested, and inspected not only in accordance 
with I.C.C. Specifications but also undergo many rigid 
tests far beyond these requirements. 


THE LINDE AIR PRODUCTS COMPANY 
Unit of Union Carbide and Carbon Corporation 
30 East 42nd Street [ISS New York 17,N. Y. 
Offices in Other Principal Cities 
In Canada: DOMINION OXYGEN COMPANY, LIMITED, Toronto 


The term “Prest-O-Lite” is a registered trade- 
mark of The Linde Air Products Company. 


ee 


Please send literature and full information about PREST-O-LITE cylinders for refrigerant gases. LS ie] u PO N 
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NEW AUTOMATIC ICE CUBE MAKER 


No other machine provides so 
many ice cubes at so low a price. 
A cold mine in 4 sq. ft. that’s a 
gold mine to Carrier dealers. 


Makes 410 lbs. per day. 


NEW HUMIDRY (Dehumidifier) 


Removes 34 pints of water in 24 hours 
from enclosed areas. Offers dealers prof- 
its plus in a large, ready-made market 
wherever there’s a dampness problem. 


CARRIER CORPORATION 


I am 
I am not 


Name— 
Firm name 


Street- 


304 S. Geddes Street, Syracuse 1, N. Y. 


Please send me, without obligation, information on the 
Carrier Commercial Refrigeration line. 


15 and 30 cu. ft. FOOD FREEZERS 


The only practical freezers for 
commercial establishments. 
Carrier’s upright design holds 
more food in less floor space 
and provides reach-in conven- 
ience to shelves. 


FIXTURES of EVERY SIZE and TYPE 


A complete line of refrigerated fixtures 
for every commercial need—all with mod- 
ern styling, rugged construction and spe- 
cial features that make them easy to sell. 


interested in becoming a dealer. 





City 


i 
| 
| 

eee | 
J 
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COLD DIFFUSERS and CONDENSING UNITS 


Designed to team together to produce 
the most efficient cooling at the lowest 
cost of operation in hundreds of differ- 
ent applications. 


Send in this coupon 
for profit-making facts about 


COMMERCIAL 
REFRIGERATION 


«+e@ complete line for every purpose! 
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No. 1 insulation for food and beverage plants... 


-.- IT 1S SANITARY AND ODORLESS 
--- IT 1S IMMUNE TO VERMIN 
--- IT 1S MOISTURE RESISTANT 


Rock Cork* insulation is basically mineral in compo- 
sition and, therefore, is ideal for service in food and 
beverage plants. It is repeatedly specified by leading 
refrigeration engineers because of its long, trouble- 
free service in many plants. 


Rock Cork sheets, lagging and pipe insulations— 
made from mineral wool and asphalt binder—are 
available in all standard sizes and thicknesses. The 
pipe insulation is provided with an asphalt-saturated 
jacket that protects both longitudinal joints; reduces 
the need for seam-filling, and speeds application. 


Skilled application service—To assure the maxi- 
mum return from your insulation investment, have 
your next job engineered by a Johns-Manville insula- 


tion contract firm. For further information write 


Johns-Manville, Box 290, New York 16, N. Y. 
*Reg. U. S$. Pat. Off. 


This Folder gives 
all the facts— 


Folder IN-122A contains 
property tables and other 
important data on Rock 
Cork’s advantages. Send 
for it today! 


_iiv Johns-Manville ROGA CORK 


RODUCTS 
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TO OWNERS OF AIR CONDITIONING AND 
REFRIGERATION EQUIPMENT. . . 


Worried Over Water 


The York Water Economizer, equipped with Revere Copper and Brass Fittings to guard 
against corrosion and assure trouble-free operation, will save you up to 95% on water. 


OR many years Revere has furnished the York Cor- 

poration, York, Pa., with copper and brass for use in 
its air conditioning, refrigeration and heating equipment. 
Engineers at York tell us that during that time they have 
learned to depend on Revere Products for high quality and 
uniformity of metal, correct temper, and strict adherence 
to specifications. 

It was this satisfaction with Revere over the years that 
led York engineers to specify Revere Products for the York 
Water Economizer. The brass spray nozzles and copper 
water and refrigeration tube with which this unit is 
equipped assure constant, trouble-free protection against 
that efficiency-destroyer which is ever-present when water 
and metals get together . . . corrosion. 

This is a mighty important thing for York, and a mighty 
important thing for present and prospective owners of air 
conditioning and refrigeration equipment. The York Econ- 
omizer itself is a mighty important unit right now, too. 
For, with water a most critical item in many sections of 
the country, both from the standpoint of supply and dis- 
posal facilities, che York Water Economizer makes it pos- 


12 


sible to save up to 95% of the amount of water normally 
required. On a typical installation of 100 tons of refrigera- 
tion capacity, for example, 17,100 gals. of water can be 
saved every hour of operation! 

York also uses Revere Copper and Brass products in its 
water coolers, for cooling coils, chilled water piping, and 
other component parts of its air conditioning systems. 

Perhaps there is a Revere Metal or alloy that you can 


use to advantage in your product. Why not call the nearest 
Revere Sales Office and see? 


REVERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York 
Mills: Baltimore, Md.; Chicago, Ill.; Detroit, Mich.; Los Angeles and 
Riverside, Calif.; New Bedford, Mass.; Rome, N. Y.—Sales Offices in 
Principal Cities, Distributors Everywhere. 
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Here’s how Dayton’s “take-home-a-spare” plan can double your 
belt business. When a customer asks for a replacement V-Belt, 
offer him ¢wo Dayton belts, make the simple statement: “If a belt 
breaks on Sunday or a holiday (seems like they usually do!) you 
have a replacement Dayton V-Belt for that emergency. It pays to 
take home a spare.” 

Remember, the customer has had a troublesome breakdown of 
his equipment, and is in the mood for the “insurance” that a spare 
belt will give him. So he says: ‘““O.K.—better give me the spare.” 

You double your belt sales, get first call to make any non- 
emergency installation of the spare. Dayton’s “take-home-a-spare” 
sales plan includes an assortment of fast-selling belts, a belt match- 
ing-stick, store and window posters, display suggestions. If you'd 
like to move belts ‘‘on the double”’, call the Dayton jobber or write: 


DAYTON RUBBER COMPANY, DAYTON 1, OHIO 


Dayton Awhbex 


WORLD'S LARGEST MANUFACTURER OF V-BELTS 
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To Charge a System, 
Use Refrigerants 
That Are 
Consistently Pure, 


Consistently Sure... 


HOW TO APPLY 
INSULATION AND 
SOUND-PROOFING MATERIALS 


For quick reconditioning jobs on insulated cabinets, 
cold rooms, or ducts—whether it’s a small repair 
job or a whole installation—try Enamelite, the 
asphaltic mastic that 
doesn’t have to be 
heated. Enamelite is 
equally effective on cork 
board, Fiberglas, Styro- 
foam, Celotex. In fact, 
it sticks to any dry sur- 
face and makes an excel- 
lent vapor seal. Easy to 
use. Mix the liquid and 
powder in the propor- 
tions marked on the 
label, then spread it or 
spot it on the insulation. 


“EXTRA DRY ESOTOO” 
(B. P. “+ 14°F.) 


“Extra Dry” is the refrigeration grade 
SO, that service and maintenance engi- 
neers have endorsed for more than 20 
years. Comes in al] popular cylinder sizes. 


*y-METH-L” (B.P.—10.7 °F.) 


Virginia Methy]! Chloride is made specifi- 
cally for refrigeration use. Low moisture 
content, low acidity and narrow boiling 
range recommend ‘“‘V-Meth-L” for the 
most exacting requirements. 


“FREON” REFRIGERANTS 


“FREON-11” “FREON-12” 
“Boiling Point” “Boiling Point’’ 
74.7°F. —21.6°F. 


“FREON-22” “FREON-113” 
“Boiling Point’ ‘Boiling Point” 
—41.4°F. 117.6°F. 


“FREON-114” 
“Boiling Point’ 
38.0°F. 


Virginia Smelting Company is distributor 
for Kinetic’s ‘“‘Freon’”’ Refrigerants. 


ASK YOUR WHOLESALER 
OR WRITE 
VIRGINIA SMELTING 
COMPANY 


WEST NORFOLK 


PHILADELPHIA e NEW YORK e- BOSTON 
CHICAGO . DETROIT * ATLANTA 


GINI 
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UNIVERSAL COOLER’S unmatched range 


of CONDENSING UNIT sizes and 


fypes covers the... 


~ 


HERMETICS 1/8 H.P.—1 H.P. 


» «. as well as the EASY ones! 


Make Universal Cooler Your Headquarters 


for Condensing Units... 


Universal Cooler offers a range of sizes and types of condensing 
units up to 15 H.P. that is unmatched in the industry. Universal 
Cooler has EXACTLY the right size and type of unit for 
virtually every requirement. No substitutions or modifications 
of units necessary. 


Universal Cooler Representatives, strategically located across the 
nation, are experienced in refrigeration and air conditioning. 
Backing them up is Universal Cooler’s long experience in produc- 
ing condensing units that take into account your installation and 
service problems. 


Wherever you are, Universal Cooler condensing units are only 
24 hours away—stocks of condensing units are on hand in stra- 
tegic centers, and the Universal Cooler factory is geared to make 
quick shipment from Marion, Ohio. 


MARION, OHIO 





There's a {272% MOTOR 


To Supply Dependable Power 
For All Popular Applications 


POLYPHASE 


Type SC—OPEN PROTECTED 


—Form J, general purpose motor— 
meets the needs for most installa- 
tions where operating conditions 
are relatively clean and dry. The 
top half of the motor frame is 
closed to keep out falling solids or 
dripping liquid. 


Type SC—SPLASH PROOF— 
gives the necessary protection 
where plants must be washed 
down—keeps water out of the 
motor even when a hose is applied 
directly on the frame. Also provides 
protection against rain, snow, sleet 
and ice for outdoor installations. 


Type SC—TOTALLY EN- 
CLOSED FAN COOLED—pro- 
tects against dusts, mist or fog 
detrimental to the vital parts of 
the motor. The inner frame pro- 
tecting the motor is sealed to keep 
out harmful matter. 


SINGLE PHASE 


Type RS—REPULSION 
START INDUCTION—single 
phase brush lifting motor suitable 
for applications requiring high 
starting torque with low starting 
current. 


Type CSH—CAPACITOR 
START INDUCTION—single 


phase motor suitable when high 
starting torque with normal start- 
ing current is required. 


Type SP—SPLIT PHASE, IN- 
DUCTION—-single phase motors 
—suitable for light starting duty. 


DIRECT CURRENT 


Type DN—DIRECT CURRENT 


MOTORS-—suitable for use where 
direct current is available or its 


Type SC—EXPLOSION PROOF use desirable. 


protects against atmospheres 
charged with explosive dusts or 
gases. They carry Underwriters’ 


These illustrations are typical of Century's com- 
label for specific kinds of hazards. 


plete line of motors. Others available include 
gear motors, generators, AC and DC motor 
generator sets. 

Type SR—SLIP RING- wound 
rotor motors are suitable for appli- 
cations requiring low starting cur- 
rent with high starting torque, re- 
versing, or adjustable speed. 


Specify the right Century motor for all your 
electric power requirements. 


Popular types of standard ratings are generally available 
from factory and branch office stocks. 


CENTURY ELECTRIC COMPANY 


1806 Pine Street 
St. Louis 3, Missouri 


Type SY—SYNCHRONOUS 
MOTORS- suitable for continu- 
ous operation at a uniform load 
for power factor correction. 
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Save Time—Save Money 


NO COSTLY REFACING NEEDED 
WITH FRIGIDAIRE SHAFT SEALS! 


Why fuss with ordinary crankshaft seals when you can install Frigid- 
aire Shaft Seals so quickly and easily—with no lapping or refacing 
and only two parts to put on! Just slip Frigidaire’s exclusive super- 
hard Nitraloy steel ring on the shaft—where it’s held firmly in place 
by an oil-and-heat-resistant Neoprene insert. Against this ring’s highly- 
polished surface, the bearing instantly forms a leak-proof seal. 


Practically No Service Failures! 


““We’ve found from experience that service 
failures are practically zero when Frigidaire 
Parts are used. And in the long run, that 
means more. profit for us,”’ says Lewis L. 
Starnes, Frigid Service & Sales Company, 
Inc., Birmingham, Ala. “We also like the 
prompt parts service Frigidaire gives.” 


Cuts Costly Call-Backs ! 


“Many jobs are far from our place of busi- 
ness, which increases the expense of call- 
backs. That’s why we use Frigidaire Parts — 
they get the job done right,” says H. H. 
Bender, Bender Electric Co., Carrolltown, Pa. 


Why Frigidaire Seals Are Famous For Long, Dependable Service 


Precision-built of finest materials, Frigid- 
aire Replacement Seals are expertly de- 
signed for best compressor performance. 
\ flexible brass bellows is extended by a 
steel spring to keep the special bronze 
bearing under just-right pressure con- 
stantly. This action —plus highly polished 
sealing surfaces that are always oil flooded 
—assures a really positive seal at all 


times. And a special vibration dampener 


spring keeps noise to an absolute mini- 
mum. No wonder experienced servicemen 
all over the country choose Frigidaire 
Replacement Seals —not only for easy in- 
stallation—but for long-wearing, trouble- 
free operation that cuts call-backs and 
builds good will. 

Order Precision-built Frigidaire Re- 
placement Shaft Seals from your nearby 
Frigidaire Parts Distributor. 


FRI G DAI RE Parts and Accessories 


Praises Frigidaire Adaptability! 


“The precision construction of Frigidaire 
Parts makes them easily adaptable for vari- 
ous types of jobs —and the prices are right,” 
says William Lemley, United Refrigeration 
Service, Inc., Columbus, Ohio. 


FRIGIDAIRE DIVISION 

GENERAL MOTORS CORPORATION 
1466 Amelia Street, Dayton, O. 

(In Canada, Leaside 12, Ont.) 


Please rush my free copy of your 1950 parts catalog—‘‘Genuine 


Precision-Built Frigidaire Parts and Accessories.” 


Name......... 


FREE! New 1950 Frigidaire Parts Cataiog 
For complete information about all Frigid- 
aire Service Parts and Accessories, write E = 
today for your new Frigidaire Parts Catalog. aid City 


Firm Name 


Address 
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The Brunner LPG (Lique- 
fied Petroleum Gas) Com- 
pressor Unit is equipped 
with an explosion-proof mo- 
tor and an A-B Solenoid 
Starter in a NEMA Type 7 
enclosure for hazardous gas 
locations. 


COMPRESSOR UNITS 


equipped with 


Trouble Free Motor Controls 


WHY ARE ALLEN-BRADLEY STARTERS SO POPULAR for air- 
conditioning service? . . . Because they are trouble free. Only one 
moving part. No pivots, pins, or bearings to corrode or stick... no 
jumpers to break. You install them ... and forget them! 


NO CONTACT MAINTENANCE. Allen-Bradley patented silver 


alloy contacts never need cleaning, filing, or dressing. 


‘os DEPENDABLE OVERLOAD RELAYS. Allen-Bradley thermal re- 


A-B Bulletin 709 lays are accurate and dependable even after long service. 

Solenoid Motor Starter The A-B trademark stands for millions of trouble free operations. 
in NEMA 7 enclosure. . 

Air break contacts. Allen-Bradley Co., 1340 S. Second St., Milwaukee 4, Wisconsin. 
Gray enamel finish. 

White interior. 


ALLEN-BRADLEY AIR-CONDITIONING AND REFRIGERATION CONTROLS 


PRESSURE AND TEMPERATURE MANUAL AUTOMATIC COMBINATION HEAVY COMPRESSION 
CONTROLS STARTER STARTER STARTER STARTER 


BG 
y 


High-pressure 
cutout and mo- 
tor starter in 
same enclosure. 
Temperature 
controls can be 
mounted with 
motor starter 
in same way. 
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demand 


ETROIT CERTIFIED 


SERVICE 


Large strainer easily accessible for cleaning 
or servicing—fewer parts to remove, less 
chance for mechanical breakdown. 


FLEXIBILITY 


Easily removable cartridge type needle and 
seat assembly gives great flexibility and 
can be interchanged on the job for either /s to 
% or 1 ton Freon-12. 


ECONOMY 


Interchangeable inlet connections, 4%" and %” S.A.E., 
mean greater flexibility in application. Economical be- 
cause you stock parts rather than a variety of valves. 
Large wrench flats and compact overall construction 
assure ease of installation in the smallest of spaces! 


3 BIG REASONS WHY SERVICEMEN AGREE— 
DETROIT 777 EXPANSION VALVES LEAD THE FIELD! 


You'll agree too, once you’ve checked the outstand- 
ing features of Detrot 777 expansion valves! Service- 
men are sold on them because in every way they 
are easier and more economical to handle. Their 
compact construction and simple design make 
them easy to install and service, while their inter- 


5900 TRUMBULL AVE., DETROIT 8. MICHIGAN 


Division of Amrnicay Rapuror & Standard Sanitary conronation 
Canadian Representatives: RAILWAY & ENGINEERING 
SPECIALTIES, LTD.—Montreal, Toronto, Winnipeg 


LUBRICATOR COMPANY 


ws 


Serving home amd greener f AMERICAN-STANDARD AMERICAN BLOWER 
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ETROIT 


CHURCH SEATS ¢ DETR 


changeable parts mean greater flexibility in valve 
stocks, One valve with extra interchangeable parts 
can be adapted to a wide range of applications! 
Detroit 777 expansion valves are available in pres- 
sure limit and external equalizer models, and all 
models have the same wide flexibility of applica- 
tion. So contact your nearest Detromt wholesaler and 
ask for Detrom 777, the expansion valve engineered 
for economy, flexibility and service! 


DETROIT HEATING AND REFRIGERATION CONTROLS ¢ ENGINE 
SAFETY CONTROLS ¢ FLOAT VALVES AND OIL BURNER EQUIP- 
MENT e DETROIT EXPANSION VALVES AND REFRIGERATION 
ACCESSORIES @ STATIONARY AND LOCOMOTIVE LUBRICATORS 


IT LUBRICATOR © KEWANEE BOILERS © ROSS HEATER © TONAWANDA IRON 





ALL... 
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“Freon” safe refrigerants are utilized ex- 
clusively in these York compressors in this small 


frozen foods locker plant. 


Typical of a large installation utilizing “Freon” is this 
Frick system in a radio equipment manufacturing plant. 


“Freon” safe refrigerants give economical, 
dependable performance 


If you’re planning to install a large 
air conditioning or refrigeration 
system, or if the job calls for small, 
fractional- horsepower equipment 
... you can be certain of safe, eco- 
nomical and dependable perform- 
ance when you select machines 
designed to utilize “Freon” safe 
refrigerants. That’s why architects, 
consulting engineers and specialists 
in the field unhesitatingly recom- 
mend such equipment. 


Modern laboratory -controlled 
methods of manufacture assure the 
safety and purity of ‘‘Freon’”’ re- 
frigerants. They’re nontoxic, non- 
flammable and nonexplosive . . 


20 


harmless to foods, fabrics, flesh, 
furs or finishes. They have no color 
or taste, practically no odor... 
and are stable and inert. 


“Freon” refrigerants are eco- 
nomical, too. Their extremely low 
moisture content prevents freezing 
at the expansion device . . . mini- 
mizes possibilities of corrosion and 
helps prolong the life of the equip- 
ment. 


You can recommend “Freon” 
safe refrigerants for industrial, 
household and commercial systems 
of any size. For “‘Freon’’ refriger- 
ants safely and economically con- 


tribute to the performance of both 
large and small operations. Kinetic 
Chemicals, Inc., Tenthand Market 
Streets, Wilmington 98, Delaware. 


SAFE REFRIGERANTS 


“Freon” is Kinetic’s registered trade mark 
for its fluorinated hydrocarbon refrigerants. 
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PEERLESS_DRIP-PUMP 


= 


solves drain location problem for 


every type of commercial installation 


No more dangling drains . . . . now the drip drain goes 
UP and out, overhead, in whichever direction you care to 
run it. No longer need valuable cooler space be obstructed 
with drains, nor units be abused by collision with these 
hard-to-see hazards. The new Peerless Drip-pump is in- 
stalled in a minute; simply detach present gravity line 
connection and substitute this lightweight self-mounting 
pump. The simple trouble-proof impeller pump is driven 
by a rugged life-time “flea-power” 10 watt motor. Electrical 
connection is made in parallel with unit fan motor, runs 
only when unit turns on, uses less current than a small 


light bulb. 


Typical installation on Dome Cooler. 


Available immediately in quantity—attach the coupon 
below to your letterhead and let us rush fo you one 
unit for that installation which you know needs imme- 


installed on flesh cooler — hoops diate attention. List price $35.00. Trade discounts. 


everything overhead—out of the way. 


PEERLESS of AMERICA, Inc. 
1501 N. Magnolia Street 
Chicago 22, Illinois 
@ For superior performance specify all these 
PEERLESS products: Flash Plates, Flash Coolers, 
Dome and Unit Coolers, Ice Cube Makers, Fin 
Coils, Off Center Coils, Expansion Valves and 
Capacity Boosters, Write for Details. 


RUSH today one for more _) Peerless Drip Pump. 





Name. 
PEERLESS 


) avo Company Name 
PEERLESS of AMERICA, Inc. 


1501 N. MAGNOLIA STREET CHICAGO 22, ILLINOIS 


Address__ 


Os a 
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Wreiisege/ 
MANAG EMENS)\ 


The LEHIGH TEAM announces neu 
PACKAGED 


TYPE UNITS 
1/4+1/3+1/2 H.P. 


ye 


Rated For Evaporative 
Temperatures to — 60° F, 


SMALL UNITS WITH THE 
Wallop of An Iceberg! 


Though small in over-all dimensions, these new Lehigh 
units have high capacity and great reserve power 
as a safety margin for heavy duty demand. Ideal 
for ice makers, chest freezers, reach-ins with freezing 
lockers, freezing rooms, and industrial requirements. 
Immediate delivery. Consult your nearest Lehigh 
jobber or write for latest bulletins. 


MORE CAPACITY PER H. P. 


1/4H.P. 1/3H.P. 1/2H.P. 
1350 1780 2500 
1800 2400 3550 


—20°F 
0°F 


SMALL MOUNTING DIMENSIONS 

HEIGHT WIDTH LENGTH 
1/4H.P, 12%” 14%" 18%" 
1/3H.P. 12%” 15%" 18%" 
1/2H.P. 12%” 17%” 18%” 


LATEST ADDITION TO THE LEHIGH FAMILY OF “BUSINESS 
UNITS” FOR THE DEALER, SERVICE MAN, MANUFACTURER 


A COMPLETE LINE OF ASRE RATED UNITS 
from 1/4 H.P. to 5 H.P. 


@ Package Air Cooled—1/4 H.P. thru 1/2 H.P. @ Heavy Duty Air 
Cooled—1/3 H.P. thru 3 H.P. © Water Cooled—1/2 H.P. thru 5 H.P. 
© Truck Units—3/4 H.P. thru 2 H.P. © Combination Air and Water 
Cooled—1/2 H.P. thru 3 H.P. © Automatic High Side Defrost Units 
@ Units for Evaporative Condensers @ Water Cooled Condensers 
@ Gasoline Engine Driven Units @ Units for Specific Uses 


@ Bare Compressors. 


Write for New Bulletins and Catalog Sheets 
EXPORT DEPT: 39 BROADWAY, NEW YORK 6, N. Y. 


WaT UM a CALLE, a PLANT: LANCASTER, PA 





LETTERS 


Who Can Help 
These Readers? 


Epitor: 


Can you give me the name of a Canadian 
manufacturer of a small (2 or 3 cu. ft.) 
absorption machine run on bottled gas for 
use in a doctor’s office or trailer?—Amer- 
ican Model Co., Cincinnati, Ohio. 


We regret that we have been un- 
able to find the name of a manufac- 
turer of an absorption machine of 
2 or 3 cu. ft. capacity, run on bottled 


gas. 
* * * 


Eprtor: 


The writer would appreciate a list of 
companies who manufacture for sale to 
equipment manufacturers, jackets or cas- 
ings for air conditioning units—both of the 
window type and the console type.—Stanley 
C. Paterson, Waltham Oil Burner Co., East 
Boston, Mass. 


We regret that we do not know of 
any firm now making a practice of 
producing cabinet or casings for air 
conditioning units for sale to the 
manufacturers of such units except on 
a specific contract basis. 


Questions Effectiveness of 
Water Cooler Warranties 


Epitor: 


In the May 1950 issue of Commercial 
Refrigeration and Air Conditioning we read 
with interest an article entitled “Your Best 
Bet for Water Cooler Sales”. We agree 
with a great many of the statements in this 
article but inasmuch as we maintain many 
water coolers in the field on a rental basis, 
we must take exception to the following 
paragraph on page 31: 

“If the prospect comes back with the 
argument that by renting coolers he gets 
out from under all service charges, you 
can retaliate by pointing out that virtu- 
ally all water coolers carry a 5-year serv- 
ice warranty, which still would be in 
effect for at least two years after the 
equipment was completely paid for.” 

We feel that it is definitely unfair to im- 
ply, as your article has done, that the 5- 
year service warranty will take care of all 
service which might come up during the 
first 5 years of a water cooler’s life. Inves- 
tigation of the type of warranty which we 
believe your article refers to will indicate 
that such warranty only covers the hermet- 
ically sealed system which includes the 
motor-compressor and in some cases the 
evaporator and condenser in one continuous 
sealed system. Such warranty definitely 
does not cover the entire water cooler and 
a long list of exceptions is mentioned in 
connection with such warranty. 

On the other hand rental service such 
as is offered by the Puro Filter Corpora- 
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WITH feuds RING OF QUALITY 


Production executives recognize the importance of using a high quality tube. 
Penn’s carefully drawn, flawlessly finished, and specially packed tubing promises 
easier installations, fewer rejections, and long run satisfaction. Watch your pro- 
duction schedules soar with the Ring of Quality. The Penn trademark on the 
tubing you use assures easier, faster tubing installations—uninterrupted produc- 


tion. Send for literature and latest information on Penn’s QUALITY Tubing. 


Penns TBE TOOLS 
HIT A NEW HIGH 


Penn's Papco tube tools for flaring and 
cutting speed up tube operation and are 
tops for efficiency. Write today for inform- 
ative Papco literature. 


REMEMBER QUALITY TUBING HAS A eee Maas” 


Ne LITUTL BRASS & COPPER COMPANY 


ERIE, PENNSYLVANIA, U.S.A. «. PHONE 3-511! 
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Positively Controls 
CONDENSATION DRIP 


Prevents rust and corrosion, thus prolonging pipe 
life. 

Just wrap cork-filled NoDrip Tape around cold 
water pipes, suction lines and joints running from 
refrigerating machines to condensers. Also used 
on refrigerant lines in air conditioning systems and 
on cold water pipes in basements. 


NoDrip Tape is effective immediately. It can be 
painted. Clean and easy to put on, without tools, 
brads, etc. 


CONTRACTORS: Include NoDrip Tape protection 
in your estimates, not only to stop dripping, but 
for the sake of good appearance on finished in- 
Stallations. 

Roll covers about 10 feet of %2” pipe. $1.69 list. 
Higher west of Rockies and Canada. 


Order through your supply house or write for in- 
formation. 


J. W. MORTELL CO. 
Technical Coatings Since 1895 
S53 Burch St. Kankakee, Ill. 
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LETTERS 


tion of America definitely includes service 
on the entire water cooler without excep- 
tion. 


We believe that the foregoing is a very 
important feature of water cooler renting 
and in all fairness to water cooler prospects 
who might have read your May issue, we 
feel that a correction should be published. 
—S. L. Maier, Vice-President, Puro Filter 
Corp. of America. 


In the article referred to we were 
citing the sales arguments used by 
one particular water cooler salesman 
in selling his product to industrial 
plants, but we venture to say that 
similar arguments are advanced every 
day in the week by other salesmen in 


this field. 


While it is true that many water 
cooler failures involve parts of the 
equipment not covered by the 5-year 
warranty, one large-scale service con- 
tractor makes the point that in the 
case of industrial plants a great ma- 
jority of such difficulties involving 
the electrical or water circuits of the 
system are remedied by the plant’s 
own maintenance department, with- 
out ever a call being made to the 
water cooler service organization. 


Ice Rinks Are 
Specialized Projects 


Epiror: 

Can you give me the names of several 
companies who specialize in hockey arena 
installation (refrigeration).—R. V. Impey, 
St. Lawrence Electrical Appliances, Inc., 


Potsdam, N. Y. 


As far as the refrigeration equip- 
ment itself is concerned, this work is 
done by a number of manufacturers 
including: Baker Refrigeration Corp., 
South Windham, Me.; Detroit Ice 
Machine Co., Detroit, Mich.; York 
Corp., York, Pa.; Carrier Corp., Sy- 
racuse, N. Y.; Vilter Mfg. Co., Mil- 
waukee, Wis.; Frick Co., Inc., 
Waynesboro, Pa.; Worthington Pump 
& Machinery Co., Harrison, N. J.; 
Sturtevant Div., Westinghouse Elec- 
tric Corp., Boston, Mass. 


Regarding the special floors which 
are required for hockey rink instal- 
lations, there are several types which 
have enjoyed rather wide use, but the 
one with which we are most familiar 
is the so-called “Carpenter Floor”. 
Further information on this type of 
floor can be obtained from E. R. Car- 
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penter, owner of the M. R. Carpenter 
patents, 1560 Ansel Rd., Cleveland, 
Ohio. 


Wants Display Door 
For Florist Case 


Epiror: 


Please could you tell me where I could 
buy display doors for a florist display re- 
frigerator as my customer wants to build 
a box but needs display doors and door 
frames.—Leon Mowrar, Spring City, Pa. 


Our files contain no listing of any 
manufacturers making display doors 
especially for florist refrigerators. 
Our best suggestion would be that 
you contact Jamison Cold Storage 
Door Co., Hagerstown, Md. This 
firm manufacturers a complete line 
of cold storage doors and possibly 
might produce one which would be 
applicable for your purposes. 

If you are unable to obtain the 
type of door which you desire from 
this source perhaps your best bet 
would be to construct a tailor-made 
door Thermopane _ glass 
mounted in a wood or metal frame to 
match the rest of the cabinet. 


using 


Permission Granted 
Epiror: 


We are interested in the following ar- 
ticles appearing in your May, 1950 issue: 
“Sales Slants on Air Conditioning, Part 3, 
Give Your Prospects a ‘Short Course’ in 
Air Conditioning”; “You Can Sell Win- 
dow Coolers”; “Does Your Service Fit 
Your Customers?”; “The Answer is in the 
Package”. 

May we please have your permission to 
reprint these in whole or in part for our 
dealers’ use. 

Thank you for your kind cooperation. 
J. G. Kehoe, Sales Training Supervisor, Air- 
temp Div., Chrysler Corp., Dayton, Ohio. 


Can Any Reader Supply 
This Information? 


EDITOR: 


Please refer us to a manufacturer that 
makes a combination fresh and frozen 
fish display case—Morris Zalubly, Mur- 
ray Equipment Co., Glens Falls, N. Y. 


Our records show no manufacturer 
which produces a combination case 
for the display of both fresh and 
frozen fish. Many manufacturers, as 
you know, produce cases specially 
designed for holding and displaying 
fresh fish; many others, of course, 
produce low-temperature cabinets for 
the display and merchandising of 
frozen foods. 
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THE MAGIC of electronics now brings a new type of automatic control 100 times more 
sensitive than existing controls for air conditioning installations. 

This new standard of precision control also brings extreme simplicity with added flexibility. 
The Honeywell Electronic thermostat is a simple coil of wire with no moving parts—nothing 
to wear out. But see how other factors are simplified! Basic circuits are the same for all types 
of applications. Fewer control units are needed. Single thermostats, for example, can be used 
for both heating and cooling with automatic change-over from one to the other at any selected 
temperature level. 

It means a simple, practical answer for many problems to which, until now, there has been 
no clear-cut solution. So watch Honeywell Electronic Control carefully. It’s opening the way 
for new horizons in the industry. Minneapolis-Honeywell, Minneapolis 8, Minnesota. 

In Canada: Leaside, Toronto 17, Ontario. 
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73 BRANCHES FROM COAST TO COAST WITH SUBSIDIARY COMPANIES IN: TORONTO * LONDON * STOCKHOLM * AMSTERDAM © BRUSSELS * ZURICH * MEXICO CITY 
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Repulsion-start Induction Motors... preferred for 
every single phase motor application. % to 15 hp. 


Explosion-Proof, Totally-Enclosed, Fan-Cooled Mo- 
tors... for use in hazardous locations. /2 to 200 hp. 


Open-type Polyphase Squirrel Cage Motors... 
steel frame—sleeve or ball bearing. Y% to 400 hp. 


= 
Totally-Enclosed, Fan-Cooled Motors... best for 
really dirty jobs. 1% to 200 hp. 


te Tea 


--- STANDARDIZE ON WAGNER MOTORS 


You add a sure selling point to your product when you 
choose a Wagner Motor to provide always dependable 
power! The wide range of types and sizes of Wagner 
Motors permits the selection of a standard motor for 
practically every requirement. Their high quality and 
steadfast dependability have made them the standard 
of many leaders in industry, who have gained a com- 


petitive advantage through this choice. If you need 
motors that will give a minimum of trouble in the field 
to help you step ahead of competition . . . choose 
Wagner Motors. 


Thirty-one branch offices, located in principal cities are 


ready to help you. Bulletin MU-185 gives full infor- 
mation on the complete line of Wagner Motors. 


YOU'LL SAVE TIME, MONEY, WORRY... BECAUSE 


%& Wagner Motors are immediately % Wagner Motors are backed by a %*% More than 450 Wagner Authorized 
available from Wagner Branches in liberal warranty. Service Stations and Parts Distrib- 


principal cities. 


utors plus 25 Wagner-owned Service 


%* Improved engineering features assure %* They are available in a wide range of Branches provide motors, on-the- 
long life and efficient operation. types and sizes for every application. spot service, and genuine repair parts. 


WAGNER ELECTRIC CORPORATION 
6442 Plymouth Ave., St. Lovis 14, Mo., U.S.A. 


ELECTRIC MOTORS + TRANSFORMERS + INDUSTRIAL BRAKES 


AUTOMOTIVE BRAKE SYSTEMS —~ AIR AND HYDRAULIC 


BRANCHES IN 31 PRINCIPAL CITIES 
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SU rtd AMAIA Emm aero 


SINCE 1906 


WHAT’S KEEPING 


YOU AWAY 
from rtin Conditioner Profits 7 


pager Brunner self contained floor type room 


air conditioners are available in 4 popular 
sizes—3, 5, 7% and 10 ton. Completely 
Brunner built...backed by 44 years of en- 
gineering “know how.” By every standard 
of comparison an outstanding product worthy 
of your confidence. 


INVOLWEMENT Packaged air conditioning is simple to sell, 
install and service. No involved technical 
knowledge is required. Recommendations 
are determined through a few easily 
figured facts. Packaged air conditioning 
is a natural part of any refrigeration and 
appliance business. 


Brunner field-sales engineers are so lo- 
cated across the country as to be readily 
available to help on every occasion when 
called upon. Brunner advertising to “users” 
in many fields has paved the way to 
recognition and acceptance of Brunner 
as the top value in air conditioning. 


All around you! Practically every business 
depending upon store traffic, wants and 
needs air conditioning. The opportunities 
are legion. The Brunner field man will 
show you how to contact and close sales. 


Brunner Air Conditioning builds business 
..-yours and your customer’s. Don’t let 
this extra income pass you by. Write or 
wire for a Brunner representative to spread 
the facts before you. You can’t miss recog- 
nizing the superiority of Brunner Air 
Conditioners as a product and as a new 
business opportunity. 


UCTS AIR CONDITIONING 


hh dd @ Self Contained 3 HP. to 10 HP. 
@ Remote Type 5 HP. to 75 HP. 


BRUNNER MANUFACTURING CO., Utica 1, New York, U.S.A. 


REFRIGERATION CONDENSING UNITS by 


AIR AND WATER COOLED MODELS —o size SU Ta-4 


SINCE 1906 


and type for every purpose...% HP. TO 75 HP. 
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SSURE DEFROSTER 


a better method 
for defrosting 


meat storage coolers, 


self-serve cases, 
reach-in boxes 


Yes...the new PENN Type 325 Time-Pressure De- 
froster is better! It varies automatically the defrost 
period to satisfy load conditions. It eliminates the 
nuisance of seasonal adjustments. It avoids unnecessary 
shut-down time by stopping operation only long 
enough to defrost ... NO LONGER. 


How does it accomplish these much-wanted results? 
It’s simple. Timer only initiates defrost period... it 
does not determine its length. Then, the rising back 
pressure in the system, caused by rising temperature 
of the evaporator coil, terminates the defrost period 
as soon as coil is frost free. Timer can be set for one 
to eight “off periods” every 24 hours. 


Exterior (left) and interior (right) 
of Type 325. Note 24-hour Timer 
dial with its adjustment knob, 
slotted screw for back pressure 
adjustment and ease of wiring. 


For pre-packaged meat storage and all refrigeration 
jobs between 24° and 35° F., the new PENN Type 325 
Time-Pressure Defroster gives you new sales and profit 
opportunities. It’s easy and economical to install. Learn 
more about it... ask your wholesaler or write Penn 
Electric Switch Co., Goshen, Indiana. Export Divi- 
sion: 13 East 40th Street, New York 16, U.S.A. In 
Canada: Penn Controls, Ltd., Toronto, Ontario, 
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AUTOMATIC CONTROLS 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 
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News + Laws+Tnrends 


B* the time the year 1950 has 

5,076 Years ended, the roster of Mueller 

Of Brass Making Brass Co.’s “Quarter-Century Club” 

Know-How will list the names of 177 active mem- 

bers. This figure exceeds by 29 the 

total number of persons employed by the company in 
1920. 

Sixty-five of the 148 men and women working at 
Mueller in 1920, nearly 44%, are still actively employed 
with the company today, each with 30 years or more of 
recorded service with the organization. 

Topping the list of veteran employees, appropriately 
enough, is Mueller’s president, F. L. Riggin, with 46 years 
of service. One other employee of the firm boasts 40 
years of service, 65 more have chalked up employment 
records ranging from 30 to 39 years, while 112 other 
workers are virtual neophytes in this “old timer’s” or- 
ganization, having been with the company only 25 to 29 
years. 

In these days of labor-management friction and in- 
dustrial unrest, our hats off to Mueller for an enviable 
employment record! 


AN old company with young ideas 
is the country’s oldest depart- 
ment store. Modern air conditioning 
equipment will be installed this sum- 
mer in Hager’s, Lancaster, Pa., which 
has been continuously operated on the same location and 
under the same family name since 1821, to provide great- 
er shopping comfort and improved working conditions 
for the store’s employees. 


Old Store 
Sports 
Young Ideas 


A 150-hp York water cooling system is being installed 
by Lehigh Engineering Co. of Bethlehem, Pa., to provide 


air conditioning for this historic store’s five selling floors. 


EXTILE research from now on 
Textile Research will keep humming in a “coccoon 
Aided By of air” controlled within a fraction 
Air Conditioning of a degree in the new Harrison 
Hightower Textile Engineering Build- 

ing at Georgia Institute of Technology. 
As the quality of finished textiles is dependent to a large 
degree upon the temperature and relative humidity in the 
various rooms in which the different processes are carried 
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on, different steps require different temperatures. So there 
are 14 separate Niagara Blower air-conditioning units, 
one in each room. Two slightly smaller Trane units 
operate in the library, auditorium and main office. Focal 
point of the system is a 150-ton Worthington centrifugal 
compressor. 

The modern building, one of the finest textile buildings 
in the country, was constructed and equipped at a cost of 
$1,750,000.00. The textile Education Foundation, formed 
in 1942 by the textile mills of Georgia to promote and 
assist textile education sponsored the building along with 
alumni groups. 


A midget portable electric re- 
frigerator that’s as handy to 
carry as an overnight bag is one of 
the many new gadgets the housewife 
will be able to purchase this summer 
to help keep overheated dispositions in line. 

This little box, just about the size of an average table- 
top radio, fits right into the trunk of an ordinary size car. 
It comes equipped with shock absorbers and boasts 14 
cu. ft. of refrigerated space in a cabinet 23 inches wide 
and 19 inches high. 

The midget, a product of Mid-West Sales Engineers, 
Inc., has space for six ice cube trays and room for tall 
bottles. The cabinet is finished in white, blue grey and 
golden brown. 


Picnic-Size 
Refrigerator 
Makes Bow 


EVELOPMENT of a new type 

It’s water repellent paper bag for 

in the packaging, delivery and storage 

The Bag of crushed and cubed ice has been 

announced by Union Bag & Paper 

Corp. The new bag is water repellent for from 24 to 72 

hours, much longer than any other moisture resistant con- 
tainer previously marketed. 

The firm’s previous containers for processed ice were 
made of wet strength paper which simply is a sheet that 
remains strong even when wet, but does not resist water 
penetration. The new water repellent feature makes the 
paper actually stronger by lowering the water absorbancy 
of the sheet and consequent water penetration. 

This new type bag is tough, easy to handle and is wire- 
tied, thus protecting its contents from soilage. The bag 
is convenient in size for handling and storage and is ex- 
tremely economical. 


ETTING a new high (from the 

standpoint of altitude) in food 
freezer sales, a 20-cu. ft. General 
Electric food freezer recently was de- 
livered to Cheyenne Lodge, 9300 feet 
—nearly 2 miles—above sea level on the summit of 
Cheyenne Mountain, Colorado Springs, Colo. 

The Lodge is operated by the Broadmoor Hotel, and 
the new frozen food facilities were installed to take care 
of unexpected demands in the summer and to provide a 
reserve supply of food in the event that bad winter 
weather should temporarily isolate the mountain-top 
lodge. The freezer was purchased from and installed by 
Halle’s, local G-E commercial distributor. 


Food Freezer 
Sale Hits 
A New High 
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ONLY SUNISO...FOR 25 YEARS 


Manufacturer Finds Suniso Oils Best Low-Cost 


Insurance Against Compressor Failures 


A large manufacturer of com- 
mercial air-conditioning and 
refrigeration units recently turned 
down a chance to save money. 
Two competitive compressor 
lubricants were offered to him— 
at prices slightly lower than Suniso, 
the refrigeration oil he had been 
using for the past twenty-five 
years. But practical tests revealed 
that both competitive products 
broke down and formed waxy sub- 
stances; they simply would not 
stand up under difficult operating 


conditions— would not provide 
Suniso’s extra margin of safety. 

The manufacturer naturally kept 
on using Suniso. A quarter-century 
of experience had proved to him 
that Suniso Oils more than made 
up for their small additional cost 
by insuring him against compres- 
sor failures, service headaches, and 
customer complaints. No oil but 
Suniso goes into his units. 

Case histories like this explain 
why Suniso Oils are the predom- 
inant choice of original equipment 


manufacturers throughout the re- 
frigeration and air-conditioning 
fields. Suniso Oils, available in six 
grades, have low pour points, low 
wax-separation points, and high 
dielectric strength. They offer un- 
usual resistance to chemical change 
when mixed with Freon or other 
modern refrigerants. For a copy 
of the 52-page illustrated bulletin 
“Lubrication of Refrigeration and 
Air-Conditioning Equipment’’ 
write Department RI-7. 


SUN OIL COMPANY - Philadelphia 3, Pa. 
in Canada: Sun Oil Company, Ltd. 
Toronto and Montreal 


SUNISO REFRIGERATION OILS 1: 


"JOB PROVED” 


THROUGHOUT THE INDUSTRY 
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CUSTOMERS 
ean be SALESMEN! 


Breaking down customer lists by equipment type and size 
adds a new punch to the old “use the user” technique 


66 F,,AVORABLE recommendations 
from our customers play an im- 
portant part in at least 60% of our 
packaged air conditioning sales.” 
That flat statement by Art Pope, 
general manager of York-Wagner 
Corp., Milwaukee distributor for York 
packaged air conditioning equipment, 
clearly indicates why this company 
places such emphasis on keeping each 
one of its many customers happy. 
The “use the user” technique is 
hardly an innovation in air condition- 
ing merchandising, but York-Wagner 
has added a couple of refinements of 
its own which enables the firm to em- 
ploy this technique with an effective- 


ness that would be hard to match. 

Virtually every aggressive mer- 
chandiser of packaged air condition- 
ers keeps a careful and complete cus- 
tomer list. York-Wagner, however, 
carries this a step further. They 
break their list down by unit sizes. 

A separate list is kept, for instance, 
of those customers which have pur- 
chased 3-ton units, another separate 
list is maintained of those which 
have bought 5-ton units, and so on 
up the line. Each of these lists in- 
cludes not only the name but also the 
address of the customer. 

“This is done for a specific pur- 
pose,” Pope explains. “When we sug- 


Art Pope, general manager of York-Wagner 
Corp., Milwaukee coolli contractor, checks 
over his company’s list of 3-ton packaged air 
conditioner customers (reproduced at left) as 
he suggests to a prospect for this type of 
equipment that he visit a few of the firm’s 
satisfied customers in his locality. 


gest to a prospect that he take a look 
at some of our jobs that already have 
been installed, we want to be able to 
refer him to customers which are us- 
ing equipment just like he is consid- 
ering. By having our lists segregated 
by sizes we are able to give any pros- 
pect this information at a glance. 

“All of these lists are mimeo- 
graphed so that we can pass copies of 
them out to prospects if we so desire, 
and they are revised frequently to 
keep them up to date. 

“Here is how we operate our cus- 
tomer referral plan. 

“As soon as our conversation with 
a contact has progressed far enough 
to indicate that he definitely is a 
prospect, we suggest to him that he 
take a look at some similar jobs that 
we already have installed. Knowing 
the size of the equipment this pros- 
pect will need, we then refer to the 
corresponding customer list and give 

Continued on page 53 
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Minimize Electrical Maintenance 


in Refrigerated Areas 


4 n experienced electrical engineer cites six “‘must” By G. J. Hales 
preventive measures for refrigeration installation Electrical Engineer 
men who wish to reduce their electrical troubles to a Adalet Bly. Co. 


a NSTALLING electrical conduit in 
refrigerated areas calls for many 


basic refinements over run-of-mine 
sealing compound in the fittings. electrical installations. 


1. Minimize condensation in conduits by using 


One of these refinements is the 
2. Minimize condensation and heat transmission prevention of air circulating in the 


through the conduits by using short sections conduit, with its resultant condensa- 
of Phenolic insulating pipe or conduit. tion of moisture. In many cases the 
: amount of water is sufficient to run 
down the wires and collect on the 
terminals of sockets and switches. 


3. Specify porcelain sockets on all lighting fix- 


tures. On pendent weatherproof lighting 


; : installations, quite frequently trouble 
4. Use aluminum alloy fittings and weather proof has shown up on composition sockets 


lights to prevent rust and eliminate painting. because of this continued wet condi- 
tion. It is important that lighting 


5.Use aluminum conduit to prevent rust and fixtures be equipped with porcelain 
i pd sockets to eliminate this maintenance 
eliminate painting. 


problem before it can occur. 


. ; , . However, insofar as possible, the 
6. Use insulating bushings on EVERY conduit nsile: toisus of ead: Sa ee 


terminal to minimize grounds and short cir- eliminated. This is not as difficult as 
cuits, it might appear. Air can be kept from 
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circulating by sealing the conduit fit- 
tings. 

The fittings normally used in the 
conduit runs can become sealing fit- 
tings by the use of an asphalt com- 
pound such as used in pot heads, 
cable splices, etc., but this material 
carries the disadvantage of having to 
be poured at around 300 F, which is 
sometimes difficult and is frequently 
messy. 

An easier way of accomplishing 
this is to plug the hubs of the fittings 
with some sort of a plastic, non- 
hardening sealing compound. This 
material is easily worked, is clean, 
and also can be readily removed. 


Sealing Fittings Needed 


There will be many cases where 
extra fittings should be installed to 
act solely as sealing fittings. This is 
especially true where the conduit is 
exposed to different temperatures. 

The ideal way of installing conduit 
when going from a warm area to a 
cold room is to use an insulating pipe 
to break up the thermal flow through 
the pipe. This is accomplished with 
threaded insulating couplings, or nip- 
ples. When these are employed, it is 
a good idea to put a sealing fitting 
on the warm end only of the insula- 
ting pipe. 

The air flow through the pipe in- 
terior as well as the thermal flow 
through the metal pipe are both 
stopped if the metal pipe circuit is 
broken by these insulating nipples 
and the fittings are sealed. A ground 
wire should be pulled through the in- 
sulating pipe and used to continue 
the ground circuit of the conduit. 


Weatherproofing Helps 


A typical installation of this sort 
is shown in the accompanying dia- 
gram. 

Since very wet conditions will nat- 
urally be present, the conduit fittings 
and weatherproof lights should be of 
aluminum alloy, and aluminum con- 
duit should be used throughout. This 
will eliminate the possibility of rust 
and minimize maintenance. 


High grade aluminum alloy fit- 
tings are available at the same price 
as plated cast iron, and the ease of 
installation of aluminum conduit is 
quite an agreeable surprise to those 
who have never used it. 


Another very important step in 
preventing troubles is the use of in- 


Air Conditioning — Profit Builder 


— the average retail store owner’s viewpoint, air conditioning is 
a profit builder. It attracts new customers, holds old customers and 
causes both groups to shop more leisurely. This means more on-the-spot 
selling and provides an overall sales pattern which permits the time- 
tested psychology of “demonstrating to sell”. In addition, air condition- 
ing often enhances an otherwise poor business location. 

Statistics show that in retail establishments where air conditioning 
has been installed, salesmen are more alert and courteous, make fewer 
errors and spend far more time on the job because of the comfort 
factor. There is less tendency on the part of employees to quit their 
jobs, reducing the expense of perpetually hiring and training new sales 


people. 


Expensive furnishings, decorations and appointments, necessary in 
this era of modern merchandising, last long with air conditioning and 
cleaning expense is substantially reduced. Clean, filtered air keeps out 
much of the dirt and other impurities, which soil rugs, draperies, 


fixtures and furnishings. 


Doors and windows remain closed the year around in an air condi- 
tioned establishment, eliminating drafts, dust and outside noises. Air 
conditioning marks a firm as both aggressive and progressive with the 
public. Word-of-mouth publicity by pleased customers, patrons and 
clients provides extra incentive to the paid advertising effort of the 
retailer. In a nutshell, the air conditioned place of business appeals 
more strongly to the public, is more respected, and benefits by increased 


prestige and good-will. 


—W. F. Switzer, Commercial Sales Mgr. 
Frigidaire Div., General Motors Corp. 


sulating bushings on every conduit 
terminal. 

A great many of the hard-to-locate 
grounds occur as the insulation of the 
conductors becomes worn at the point 
of exit from the conduit. Not only 
will they be subjected to less wear if 
they rub against a smooth insulating 
bushing, but should the bare con- 
ductors come in contact with an in- 
sulating bushing, it will still not cause 
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a ground. 

Grounds, of course, cause short cir- 
cuits, which cause shut-downs and 
maintenance difficulties. The new 
synthetically insulated wires are es- 
pecially liable to strip the insulation 
with the least amount of abrasion. 
Molded insulating bushings, now 
available, are so reasonably priced 
that they should completely replace 
the old metal bushings. 
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SELF-CONTAINED, REMOTE TYPE 


AIR-COOLED CONDENSER 
When to Use the UNICON... 


e To eliminate hot compressor rooms. 
Where there is no water at all. 
Where water is too expensive. 
Where there is a sewage problem. 


Where extra condenser capacity is 
required in an existing system. 


For combination air-and-water cooled 
systems in an existing water cooled 
system. SIX SIZES 


4 de er - 2 ' 
Send for Bulletin No. U-177 FROM % TO SY2 TONS 


THERMOBANK - COOLMASTER -RADIAL UNITS 
PANEL UNITS - CUBERS - FINNED COILS- 


KRA MER TRENTON CO BARE TUBE COILS-HEAT INTERCHANGERS 
* CONDENSERS Air Cooled, Water Cooled, Evaporative 
oi & N WATER COOLING EVAPORATORS 
penton "y e ° BLAST COOLING COILS-BLAST HEATING COILS. 
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Taking ‘Tourney Bowlers 


Off the Hot Spot 


oo cooling on a grand scale played an important role in the 47th 
championship tournament of the American Bowling Congress held 
in the Ohio State Fairground Coliseum at Columbus. For the first 
time in the tourney’s history, air conditioning was employed to aid 
both participants and scorekeepers during the 60-day competition. 


Plans and specifications for this installation were drawn -up by 
engineers at the Frigidaire factory in Dayton, but the actual installation 
was made by United Refrigeration Co., Frigidaire dealer in Columbus. 


Fourteen 5-ton Frigidaire package units were utilized. Ten of those 
units provided spot cooling along a 200-foot front at the head of the 
alleys. Although these units were equipped with four-way distribution 
hoods, only the front four discharge grilles were used. 


In order not to block the view of spectators, each air conditioner was 
installed in a pit about 18 inches deep. All electrical and plumbing 
connections were grouped at the base of the units. Because of the 
temporary nature of the installation, rubber hose was used in place of 
conventional piping for connecting the units to water main and drain 
pipes. 

The blanket of cool air spread out by these units covered the entire 
bowling area, extending about 10 feet beyond the foul lines. 


Four more Frigidaire units of the same capacity were used at the 
far end of the alleys in the section where scorekeepers kept tab con- 
stantly on the play on the 36 alleys. Because the scoring booths had two 
levels, insulated ducts were used to extend the height of each unit 
more than 5 feet so that the cooled air emanating from the discharge 
grilles at the top of these ducts would flow down over the scorekeepers 
on upper as well as lower levels. 
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AN “UMBRELLA” of cooled, conditioned oir 


for hard playing ABC bowlers was provided by 
the battery of 10 Frigidaire 5-ton package air 
conditioners shown above. SCOREKEEPERS 
were cooled by four additional 5-ton units 
(below) behind the scoreboards. 


CHECKING OVER the air conditioning plans 
for the ABC meet are Charles Treuter, Jr., 
ABC tourney director; O. B. Reese, president 
of United Refrigeration Co., Frigidcire com- 
mercial dealer in Columbus; W. H. Boye, sec- 
retary-treasurer of United Refrigeration; and 
J. H. Banker, divisional manager of Frigidaire 
Sales Corp., Columbus. 





By Leonard F. Auerbach 


O K YOU’VE gotten your pros- 
et X- pect to the stage where you 
think he should buy. But he doesn’t 
agree—he has objections. 

One of the simplest methods of at- 
tack is to ignore his objections and 
keep right on talking. Do you know 
what will happen then? You'll prob- 
ably get thrown out in the street on 
your behind. 

An objection must be acknowl- 
edged. We all know that a properly 
acknowledged objection is a good 
sales weapon. Normally your pros- 
pect wouldn’t voice it if he wasn’t 
reasonably interested, so put your 
best foot out when you start to 
answer it. 


These articles have been written on the 
basis of the author's own experience, 
which has included positions as sales 
engineer in air conditioning for Spohn 
Heating & Ventilating Co.; sales man- 
ager of air conditioning for Allied Re- 
frigeration Sales Corp.; director of sales, 
air conditioning division, Temperature 
Equipment Corp. He is currently en- 
gaged in air conditioning sales work 
with Refrigeration Sales Corp. 


Objections usually can be put into 
three categories. Some are sincere— 
but wrong. Your best bet is to 
straighten Mr. Prospect out imme- 
diately, but tactfully. Some are sin- 
cere—and right. About all you can 
do is to work along the line of “Yes, 
that’s right, but—.” And some are 
baloney. Just answer those in the 
same vein as you get them. 

Let’s take a look at some of the 
standard Air Conditioning objec- 
tions, and see if we can find a way 
to handle them. 

An old standby is that prices will 
come down. Right now, prospects 
point to tumbling television prices as 
an example. It doesn’t look as though 
our prices will come down (and that 
point should be made), but let’s con- 
cede for a moment that they might. 
Is it probable that in a twelve month 
period a $2000 installation could 
come down over $200? Man alive, 
that’s just one year’s amortization, 
so the prospect’s net saving by wait- 


ing a year will be no more than his 


annual expense of owning the instal- 
lation. Pick the ball up from there 
and start finding a good location for 
the equipment. 


Stop me if you’ve heard this be- 
fore—“But there will be improve- 
ments in Air Conditioning as time 
There sure will be im- 
provements. Our industry spends a 
proportionately large percentage of 
money on engineering and research. 
“We can guarantee improvements in 
the future. We can also guarantee 
that the best Air Conditioning you 
can buy will be the one you can get 
the day before you die—but if you 
want to enjoy the results of your in- 
vestment, buy now.” 


goes on.” 


“7 Can’t Afford It...” 


An age-old objection to buying 
anything is “I can’t afford it.” Just 
to vary a little from the accepted 
never-say-die sales routine, here’s a 
word of caution—he may be right! 
One new salesman came in with a 
$4000 order from a customer who 
“couldn’t afford it.” After a month 
of unsuccessful attempts to peddle the 
loan to the banks around town, the 
contract had to be cancelled. 


We all know that lack of the full 
amount of cash is not a good enough 
reason to let a customer say “no.” 
Nevertheless, the “you can sell any- 
body anything” boys should take a 
little heed when it comes to Air Con- 
ditioning. You will waste much more 
time on marginal prospects than they 
will ever be worth. Just remember 
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that a marginal prospect is deter- 
mined by his financial standing and 
not by the appearance of his place 
of business. 

Now that we have given ourselves 
some nice alibis for not making sales, 
let’s take a positive look at the pros- 
pect who just thinks he can’t afford 
Air Conditioning. The simplest an- 
swer is the profit story, geared to his 
particular business. Start out by tell- 
ing him what Air Conditioning has 
done, dollarwise, for other people in 
his field, and follow it by showing 
him how much it’s costing him not 
to have Air Conditioning. 


Tell the Profit Story 


His potential profit from Air Con- 
ditioning, plus the hard-to-measure 
things like prestige, cleanliness, 
health, comfort, and a million other 
things will be your ammunition for 
that “can’t afford it” target. Your 
success will be dependent upon the 
amount of pains you take in design- 
ing your weapon. 

Your biggest headache will come 
from the phony objections. 

You must always remember the 
reticence we all have to saying “no.” 
You don’t tell the man in the clothing 
store, “All of the suits look like rags 
instead of the gold that your prices 
indicate.” You probably mumble 
something about only liking the 
brown suit, and tell him your wife 
doesn’t like you in brown. In the 
auto agency you say that you want to 
bring your wife back with you. You 
don’t tell him that you can get a 
better trade somewhere else, or that 
his car is too rich for your blood. 


How To Handle the Phonies 


If your prospect’s objections are 
merely supposed to cover up a “no,” 
you might as well either get the “no” 
so that you can get at the real objec- 
tion, or go home. The same goes for 
a man who tells you for the tenth 
week to “see me in a week.” 

Probably the safest way to handle 
a phony objection is to give your an- 
swer back in the same way that you 
get the objection. If he tells you in 
a grave tone that he is convinced that 
air conditioning is unhealthy for his 
employees, don’t try to pooh-pooh 
him. In an equally serious vein, ex- 
plain again what air conditioning is, 
what it does, and how it does it. 

You’ve probably been told about 

Continued on page 51 
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A single 5-hp packaged air conditioner cools the “brain machine” laboratory room. 


“Calculated” Comfort 


are a mechanical brain can’t do its best work unless as it is pro- 
vided with air-conditioned surroundings. 

This fact is clearly highlighted in the Institute of Numerical Analysis 
on the grounds of the University of California at Los Angeles, where 
35 tons of packaged air conditioning have been installed to insure 
the proper functioning of the automatic electronic computer—hbetter 
known as a “brain machine”—being developed there. 

The building housing the Institute presented several air conditioning 
problems. One was in the computing room, where about 17 different 
electrical computing and card punching machines are located. When 
in operation these machines consume an electrical load of 28,300 watts, 
plus a light load of 6,000 watts. Translated into Btu’s this is about the 
equivalent of 116,000 Btu per hour or almost 10 tons of refrigeration. 
The additional heat gain from a normal seven-person occupancy of the 
room and the conduction load through the walls made a total tonnage 
for that one room or zone of 10.3 tons. 

Prior to installation of the air conditioning, small room fans using 
outside air ventilated the room. However, on hot days the fans could 
not keep the room temperature below 95 F. With a 95-degree ambient 
temperature and the computing machines working at full load, some 
of the electric motors would trip the overload protection and the ma- 
chines would stop. This situation made air conditioning an operating 
necessity. 

In the laboratory room where the building of the brain machine is 
taking place, the electronic construction and testing required constant 
temperatures and control. 

The building is broken up into six zones. A 40-ton cooling tower 
for conserving condenser water of all the unit air conditioners is sized 
to handle one additional unit for another wing which is planned. 

Seven 5-hp self-contained General Electric air conditioning units were 
used in the installation by C. G. Hokanson Co. of Los Angeles, with 
engineer Ralph Hilmer supervising the installation. With these units, 
effective zoning of the building was made possible. For instance, the 
I.B.M. machine room had to be treated individually because of the 
high electrical load. The north wing had to be treated differently than 
the south wing because of exposures. 

Office space was treated as one big open room and the air appor- 
tioned between individual offices according to exposure. That is, inside 
offices received less air than offices with two or more windows or large 
wall areas exposed. The air balance is obtained by manually operated 
quadrant dampers, accessible in the attic, giving quick and easy adjust- 
ment to the air volumes, 
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ABOUT People 


, George Sander has been appoint- 
ed to the New York district office of 
Penn Electric 
Switch Co., ac- 
cording to R. H. 
Luscombe, gener- 
al sales manager 
of the company. 
Sander has had 
experience in the 
application of 
controls for air 
conditioning, re- 
frigeration, heating, pumps, air com- 
pressors and safety controls for en- 
gines. Before joining Penn Switch, he 
was a sales manager for the Fluor 
Corp. and with General Electric as 
a project and service engineer in the 
appliance and merchandise depart- 
ment. 


Aeroquip Corp., Jackson, Mich., 
announces that Byron E. Snow has 
been appointed sales engineer in the 
Chicago territory which embraces 
Illinois, Iowa, and southeastern Wis- 
consin. He will service only the man- 
ufacturing accounts in that territory. 
His headquarters will be 380 Eliza- 
beth Drive, Lombard, III. 


J. F. Dolland has been appointed 
factory superintendent of Coolerator 
Co., it was announced by Corliss V. 
Little, manager of the company’s 


manufacturing division. Dolland for- 


merly was assistant superintendent of 
the Seeger Refrigerator Co., St. Paul. 


& 
Promotion of J. F. Knoff to the 


post of assistant general sales man- 
ager, Airtemp Div. of Chrysler Corp., 
has been announced by C. S. Stack- 
pole, vice president and general sales 
manager. Knoff joined Airtemp as 
district representative in the New Or- 
leans region in 1945. He became 
regional manager there and later was 
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transferred to Dayton as divisional 
manager in 1947. The following year 
he was appointed sales director, his 
position at the time of promotion. 
A. F. Ward was appointed to the 
post of sales director, replacing Knoff. 
Ward has been with Airtemp since 
1940, and has been director of pack- 
aged cooling since 1945. E.D.Dick- 
son was made manager of parts and 
sales. Mr. Dickson came to Airtemp 
in 1940 and has been supervisor of 
the parts department since 1948. 


The southern portion of the sales 
territory served by the St. Louis elec- 
trical division branch of Wagner 
Electric Corp. has been set up as a 


Scheid 


Allen 


separate unit with headquarters in 
Memphis and a sales office in New 
Orleans. A. C, Allen will remain at 
Memphis as branch manager of the 
newly established territory. The re- 
maining territory, with a main 
branch in St. Louis and a sub-branch 
in Indianapolis, will be under the 
direction of J. J. Scheid, who suc- 
ceeds H. N. Felton as manager of the 
St. Louis branch. Felton recently was 
elected Wagner’s vice president in 
charge of sales. 


K. G. Roe has been transferred 
from the commercial engineering sec- 
tion to the sales section of the Gen- 
eral Electric Co.’s household refrig- 
eration division. 
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Lee B. Jen-né has been appointed 

district sales manager for Victor 

Products Corp. 

for the state of 

Michigan. For the 

past five years. 

Jen-né has been 

supervisor of 

commercial re- 

frigeration sales 

for J. George 

Fischer & Sons, 

Inc., Saginaw, 

specializing in home and farm freez- 

ers, frozen food display cabinets, milk 

coolers and beverage coolers. For 15 

years previously he was a superin- 
tendent of schools in Michigan. 


Paul Garrett, formerly commer- 
cial service supervisor for York Corp. 
in the southwest district, Houston, 
Tex., has been transferred to the home 
office in York, Pa., it has been an- 
nounced by R. H. Dowling, general 
service manager. Frank Fairfield, 
formerly commercial service super- 
visor of York’s Seattle office, has suc- 
ceeded Garrett at Houston. 


Harry E. Johnson has been ap- 

pointed a special sales engineer for 

Bally Case & 

Cooler Co. as part 

of a sales plan to 

work more closely 

with super mar- 

ket and chain 

store operators 

on refrigerated 

case design and 

market planning. 

Johnson, whose 

home is in Philadelphia, will super- 

vise sales in the Eastern and Atlantic 

states, working out of the company’s 
main offices in Bally, Pa. 


a 
The late Myles J. Stanton of the 


air conditioning department of Gen- 
eral Electric Co., Bloomfield, N. J., 
is listed among the 47 winners of 
the Charles A. Coffin Award for work 
of outstanding merit during 1949, 
the company’s highest honor to em- 
ployees. 

The award, recently presented to 
his wife, Mrs. Florence Payne Stan- 
ton, at ceremonies in Bloomfield, 


Continued on page 54 
COMMERCIAL REFRIGERATION 





Gia hase Copper Refrigerator 


Service Tube package is so... 


Each package contains 50’ of the best quality, 
extra soft copper refrigerator service tube, coiled 
to conserve space and prevent damage. Cut, un- 
used tube can be put back in box for safe keep- 
ing. Each package is printed on the end panel, 
showing size and gauge of tube. You get full 
specifications at a glance. Each package is flat 
and thin. Made of strong, corrugated boxboard, 
it saves storage space, facilitates handling. Each 
carton is packed carefully and securely for easy, 
safe and economical shipping. 


And remember—every package contains Chase 
Copper Refrigerator Service Tube with our 
unique crimped end seal, tube that’s soft and 
easy to work—that’s uniformly tempered for 
easier bending — that’s clean, smooth and dur- 
able for better, longer-lasting jobs. 


“ Whe Nalioni Headguaded fot 
BRASS & COPPER 


WATERBURY 20 CONNECTICUT SUBSIDIARY OF KENNECOTT COPPER CORPORATION 


THIS 1S THE CHASE NETWORK handiest way to buy brass 


ALBANY} ATLANTA BALTIMORE BOSTON CHICAGO CINCINNAT! CLEVELAND DALLAS DENVERt DETROIT HOUSTON! INDIANAPOLIS KANSAS CITY, MO. LOS ANGELES MILWAUKEE 
ea a a ee a ee 2 2 2 
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CONTRACTORS 
Hews °  betivities 


© Plans 


Who Should Merchandise 


Frozen Food Cabinets ? 


By Harry W. Goodhart 


Secretary, Maryland Association of 
Refrigeration Contractors, Inc. 


We IN THE refrigeration business 
are in the midst of a great tran- 
sition period. One that is just as 
great as the swing from radio to tele- 
vision in that field. One which is 
proving to be the greatest stimulus in 
the refrigeration equipment industry 
since the change from ice to electric. 


The change is, of course, in the 
food merchandising method. The 
swing from serve me to serve your- 
self, from the closed in and hidden 
way of selling to the open display. 


Added to this is the great new- 
comer—Frozen Food. Frozen food 
as we know, has been with us for the 
past 15 years or so but its presence 
and importance had become most op- 
parent during the war, and its accept- 
ance has grown by leaps and bounds 
ever since. 

By virtue of this, there lies before 
us the greatest potential for the sale 
of any one type of refrigeration 
equipment that we have seen in many 
years. 

This fixture is the frozen food self- 
service cabinet—the fixture along 
with its products that has become a 
must in every food store today. 


Those merchants who have been 
selling (more or less) frozen food 
from an ice cream cabinet or closed 
chest are now installing this self- 
service merchandiser in either the 
open or glass top style. Those who 
have never sold frozen food before 
are skipping the coffin stage and im- 
mediately installing the self-service 
type. 

With this change there follows for 
the grocer an increase in volume 
which is almost unbelievable, an in- 
crease which runs from 100 to as 
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much as 500% in almost every in- 
stance. 

The foregoing is to attempt briefly 
to bring out what a splendid oppor- 
tunity we have before us. But there 
is a dark cloud on the horizon. 

There are some people selling fro- 
zen food cabinets who are not regu- 
lar cabinet distributors and who are 
not rightly justified in selling such 
cabinets. These are the people who 
are using our product as a football 
and who are directly harming the 
regularly established cabinet distribu- 
tors and indirectly harming the man- 
ufacturers and the ultimate consumer. 

These people, as we all too well 
know, are some of the frozen food 
distributors. This in itself is bad 
enough; then to make matters worse 


they are sold at or slightly above cost 
to our own prospects or customers. 
This leaves us, the factories’ only reg- 
ularly established representatives, out 
of the race; we’re left at the post and 
go down without even a fighting 
chance. 

But they are not solely to blame, 
for it takes two to make a bargain. 

The other parties to this short- 
sighted and unfair practice are some 
of the manufacturers, possibly the 
very ones we represent. We who are 
plugging their products and ALL 
their products are being sold down 
the river by this type of manufac- 
turer. We who maintain a merchan- 
dise display, a service department, 
sales department, who advertise, pro- 
mote and build good will, are being 
by-passed in their greediness for 
business. 

This type of manufacturer is there- 
fore willing to enter into an agree- 
ment with some of these frozen food 
companies whose primary purpose, of 
course, is to sell their own frozen 
food products. It is possible that 
these frozen food companies are not 
particularly interested whether the 
freezer is of good quality or bad, 
whether it gives satisfactory service 
or is economical to operate. 

No future fixture business will 
come from their sales. They are not 

Continued on page 68 


Do You Measure Up? 


HE “Know How” which the specialized contractor sells in his own 

field is a tangible possession compounded of technical information 
and trade experience. In our industry it enables the Refrigeration and 
Air Conditioning Contractor to assemble materials, men, tools, and 
instructions on the site of any installation, and from them to produce 
the protection or comfort which that installation will provide. 


This “Know How” means the possession of engineering knowledge 
and business experience which can be applied to the solution of the 
owner’s problems. It means the knowledge of markets and sources of 
material. It means experience in assembling and directing labor on the 
job. It means initiative to work out new solutions to many complex 
problems when confronted by adverse conditions. It means ability to 
manage a business where “custom made” is the rule rather than the 
exception, and where production lines are—for the most part—im- 


possible. 


All these factors make up the “Know How” which a bona fide con- 
tractor sells to the customer as a part of his service. This “Know How” 
is the one big item that distinguishes him from those without experience 


in his line. 


Judge yourself by these standards. Do you measure up? 


JULY, 1950 « COMMERCIAL REFRIGERATION 





REMA-RSES Conference Series 
Off to Successful Start 


ESPITE an unexpected heat wave 

that meant busier-than-usual 
times for refrigeration service men 
and contractors in the area, more 
than 1600 persons crowded the edu- 
cational exhibits and the series of 
educational talks and films at the 
Midwest Conference and _ Exhibit 
jointly sponsored by Refrigeration 
Equipment Manufacturers Associa- 
tion and Refrigeration Service Engi- 
neers Society in the Jefferson Hotel, 
St. Louis, May 26-28. 

Advance registration for the affair 
had exceeded 2000, but a sudden 
siege of plus-90-degree weather two 
days before the conference was to 
open brought so many service calls to 
some 300 registrants that they found 
it impossible to pick up their reserva- 
tions. Those who were able to at- 
tend, however, were able to avail 
themselves of a well-rounded program 
that more than repaid them for their 
time and trouble. 

One of the features of the confer- 
ence—and to be included in all such 
affairs held in advance of the 1951 
All-Industry Show—was a contest 
sponsored by Refrigeration Equip- 
ment Manufacturers Association for 
the best 25-word statement on “which 
educational exhibit was of greatest 
benefit to me.” First prize in this 
contest, a television set, was awarded 
to Einer G. Hansen, of Flint, Mich., 
with second award going to Sam 
Burks, of Louisville, Ky. 

Contestants were required to men- 
tion in their entries the name of a 
particular exhibit that they consid- 
ered most beneficial to them. Ballot- 
ing for this was close among several 
of the exhibitor firms, with Detroit 
Lubricator Co.’s exhibit ultimately 
coming out on top by a narrow mar- 
gin. President Ed Marsden of REWA 
awarded a special plaque to K. B. 
Thorndike, representing Detroit Lu- 
bricator, at the banquet on May 27. 

The photos on this page are typical 
of the exhibits at the conference. The 
four at the bottom are by Austin 
Jones, of Kerotest Mfg. Co. 

Continued on page 57 
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Cut-Prices Mean 


a SLES competition will be one of 
the big problems confronting the 
refrigeration business during ©1950 
and probably for some years to come. 


Competition is a healthy, natural 
part of the American system of free 
enterprise. It need hold no fear for 
business organizations who operate 
efficiently under sound policies. The 
big danger from competition lies with 
the new and inexperienced business 
managements who have never oper- 
ated a business under highly competi- 
tive conditions. 


Business operations during the 
1930’s and early 40’s accepted com- 
petition as a natural business condi- 
tion and met it in their stride. Since 
1945, however, many new businesses 
have been established under the man- 
agement of people who have had little 
or no experience with competition and 
frequently look upon it as an evil 
monster only to be coped with by 
scheming and trickery. 


Actually, good, resourceful, honest 
competition can be a real asset to busi- 
ness, frequently resulting in an in- 
crease in overall volume through 
more intensified and intelligent ad- 
vertising and selling effort. 


The sale of merchandise is closely 
tied in with the demand for merchan- 
dise. Demand is largely influenced 
by need and ability to pay. As the 
supply of merchandise begins to catch 
up with demand, a greater amount of 
effort and persuasiveness is required 
to complete a sale. The customer real- 
izes he is occupying a controlling sit- 
uation, looks around for lower prices, 
special deals, and other concessions. 
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Cut-Service, Too 


This condition holds true even 
when dealing with a customer who op- 
erates a business and is therefore con- 
fronted with the same problem which 
confronts you — that of making a 
profit on the business done by his 
company. However, he is not fam- 
iliar with or concerned with your 
problems, being occupied with his 
own. He naturally seeks merchandise 
at the lowest possible price, hoping 
to thus be able to enlarge the profits 
in his business or at least to hold his 
own if he happens to be inclined 
towards cutting prices in order to 
meet competition. 


The obstacle of cut prices frequent- 
ly appears to be insurmountable. It 
is therefore easy and probably natural 
for many to follow the path of least 
resistance and offer cut prices to get 
the business. 


There is, however, another path 
which can and must be followed if 
you wish to maintain your normal 
profit structure while continuing to 
keep the business going along on a 
satisfactory and profitable basis. The 
keys to the second path are service 
and value. The service connected with 
a sale must be kept in proportion to 
the value of the sale. If the value 
recedes or is lost through cut prices 
the service must also decrease or be 
eliminated. 


Service is an important part of a 
continued successful business oper- 
ation. Most businessmen fail to fully 
appreciate the great variety of serv- 
ices they freely offer their customers 
without charge as a part of their reg- 
ular business routine. A normal, 


healthy profit, however, is absolutely 
essential if these services are to con- 
tinue. 


To summarize some of the services 
offered without question by whole- 
salers to the trade we list the follow- 
ing: 


1. Distribution of catalogues for the 
customer’s convenience and buying 
information. 


2. Provision of engineering assist- 
ance, which is frequently a strong 
factor in assisting the customer to 
make a sale to the consumer, and 
also a protection to both the cus- 
tomer and the consumer that prop- 
er merchandise will be sold for the 


job. 


3. Extension of credit privileges 
which eliminates the inconvenience 
to the customer of carrying cash or 
writing checks for each purchase. 
Extension of credit also enables 
workmen to pick up materials need- 
ed on a job without going to the 


“Sorry, sir—but I’m afraid you'll 
have to be a bit more specific!” 


home office for money to cover the 
purchase. Usually credit exten- 
sion can be looked upon as an in- 
vestment in the customer’s business, 
enabling the customer to do busi- 
ness with a minimum investment 
for merchandise, as a result of the 
big saving effected in handling and 
warehouse expense. 


. Handling and return of merchan- 
dise which is defective, or which 
needs replacement or repairs, is 
another expensive and important 
service involving considerable de- 
tailed paper work and handling 
work not to mention the expense of 
these services which go along as a 
part of the services rendered. 
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Field Men Are Helpful 


5. Sales contacts at the customer’s 
place of busines. These contacts 
are made at considerable expense. 
It is, of course, true that the pur- 
pose of the contact is to secure busi- 
ness. Yet at the same time these 
contacts often save the customer 
both time and money by eliminat- 
ing telephone calls, letter writing, 
and in many other ways. Frequent- 
ly the salesman will deliver, when 
he calls, materials ordered and 
needed by the customer, cutting 
down delivery time, eliminating 
transportation expense. New in- 
formation on products discussed by 
the salesman can also help the cus- 
tomer get jobs and sometimes save 
him money one way or another. 


. Warehousing of large, diversified 
stocks of merchandise and provi- 
sion for fast delivery to the cus- 
tomer, enabling him to operate his 
business with very little investment 
in merchandise, yet assuring him 
of fast delivery of this merchandise 
when needed. 


These services, plus a number of 
others not mentioned, all cost the 
wholesaler a lot of money. If the 
wholesaler is to make a profit so he 
can continue these services, he must 
sell his merchandise at reasonable, 
adequate prices providing enough 
profit to pay for and continue them 
as part of the business. 

The facts outlined in this article 
will provide any salesman with mate- 
rial he can use to justify in his cus- 
tomer’s mind the need for him to buy 
merchandise at regular prices, not cut 
prices. 

In many instances the purveyor of 
cut-price merchandise is located at a 
distant point entirely away from the 
point of sales contact. Knowing he 
cannot render the services to the 
trade that the local wholesalers pro- 
vide, he uses cut prices to offset his 
disadvantage. Maybe tomorrow he 
will find some other distant whole- 
saler giving him a dose of his own 
medicine. 


It’s One or the Other 


Meanwhile, the customer must un- 
derstand he cannot get all the service 
he has learned to accept as conven- 
tional and get cut prices, too. He must 
choose one or the other. If cut prices 
appeal to him he may one day find he 

Continued on page 82 


Hospital Refrigeration Benefits 
Both Patients and Staff 


{Ae to Modern Hospital, general and special hospitals com- 

prise 710,597 beds and in 1946 had an average daily census of 
541,754. Each of these patients is fed three meals a day. In addition 
to patients these hospitals feed staff and personnel of nearly 1,000,000 
a total of from one to three meals daily. Total number of regular meals 
served in general and special hospitals is approximately 3,500,000 per 
day. 

Annual expenditure by hospitals for raw foods is approximately 
$350,000,000. Food consumption in tuberculosis and nervous and 
mental hospitals, it is estimated, adds approximately $100,000,000 to 
bring the total annual hospital food expenditure to $450,000,000. 

In the hospital kitchen, refrigeration is used for storage of meats, 
vegetables, dairy products, and frozen foods. Walk-in units are required 
in all instances, with the size of the individual refrigerator varying 
with the number of patients to be served. 

Reach-in refrigerators are required in a number of spots in the 
kitchen—where salads are prepared, in the food preparation area, 
and in the section of the kitchen where special diets are prepared. In 
some instances it is advisable to use a special salad refrigerator, with 
wood work top, to conserve space. Water coolers also are needed 
at one or more locations in the kitchen. 

Ice cream cabinets are needed in every hospital kitchen, and some 
of the larger hospitals often go a step beyond this and install their 
own ice cream making and dispensing equipment. 


Ice making equipment, either bulk or otherwise, is another necessity. 
for use in meal service, with beverages, and for other hospital uses. 
Flaked or crushed ice, in addition to cubed ice, is a constant and im- 
portant need in this field. 


Garbage storage refrigerators also are used in most hospitals, and the 
need for them is obvious when the number of meals served per day, as 
referred to above, is taken into account. 


Refrigeration has several important hospital applications outside the 
dietary department, although this department questionably is the 
largest user of this equipment. Other applications include: 

The milk room or formula room, closely allied with the dietary 
department although often located in obstetrical or pediatric suite, 
needs a refrigerator of 8 cu. ft. or larger depending upon the hospital’s 
size. 

The nursery will require a refrigerator of from 6 cu. ft. up. 

The hospital pharmacy in a 50 bed hospital will require an 8 cu. ft. 
refrigerator. 


Laboratories also require their own refrigerators. Requirements 
begin at about 8 cu. ft. for the smaller hospitals, go up to double that 
size for larger ones. 

The hospital morgue requires a refrigerator of two body capacity 
in institutions of 50 to 100 beds, and a capacity of three bodies or more 
in hospitals of 200 beds and upwards. 

Administrative areas, including both offices and public spaces, are 
usually furnished with water coolers. This equipment is also used in out 
patient departments and in corridors on patient floors. 

A domestic type refrigerator is usual in each nursing unit for storage 
of foods brought to patients by visitors, and for drugs and biologicals. 
Many of the newer hospitals have installed snack bars for the con- 
venience of visitors, complete with soda fountain equipment. 
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AIR CONDITIONING: 
SALES-BUILDER FOR SUPER MARKETS 


IR conditioning is taking great 
strides in the super market field. 
In their aim to make shopping more 
pleasant and efficient, an ever increas- 
ing number of markets are installing 
complete air conditioning systems. 
With the growth of air conditioning 
in the Super Market field, air condi- 
tioning is now becoming a defensive 
move as well as a progressive step. 
Chain food store managers are now 
learning, as theatre managers have 
already learned, that an air-condi- 
tioned competitor has a well-nigh un- 
beatable advantage. 
Packaged air conditioning equip- 
ment offers many-sided advantages to 
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the super market Some 
of them are: 

It can be installed without éxten- 
sive—and expensive—remodeling and 
alterations, and without curtailment 
of normal store operations. 

Packaged units take up a minimum 
of store space, and can readily be 
fitted into the regular store layout. 

Cooling is done at “customer 
level”, requiring less equipment and 
lowering operating costs. 

Cost of maintenance is low, units 
are easy to get at for servicing. 

Failure of a single unit doesn’t put 
the whole cooling system out of opera- 
tion; some measure of cooling is 


operator. 
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always provided. 

Air conditioning is a proved “mag- 
net” for attracting new customers. It 
is a definite good-will builder. 

It helps to raise sales during sum- 
mer months. Customers shop longer, 
spend more. 

It raises the morale of store per- 
sonnel. Clerks are more alert, more 
courteous. 

Fresh fruits and vegetables stay 
fresh-looking longer. Spoilage is re- 
duced. 

Air conditioning definitely im- 
proves the store’s profits, shown by 
comparison of sales before and after 
this equipment was installed. 
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ADAPTATION of packaged air conditioning 
equipment to super market installations is il- 
lustrated in the photo at left. Here a 10-ton 
Typhoon unit, placed at the end of a gondola, 
uses a minimum amount of floor space to cool 
a large area of the White Plains, N. Y., market 
of Shopwell Foods. Pictured with the air con- 
ditioner is Mike Davidson of Kadar Air Con- 
ditioning Co., Inc., regional distributor for 
Typhoon. 
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One chain that has had ample op- 
portunity to study the pros and cons 
of air conditioning is Shopwell Foods, 
Inc., in Pelham, New York, serving 
Westchester through 14 super mark- 
ets. This company has found that 
sales increases due to air conditioning 
were nothing short of sensational as 
compared with stores in the same 
chain that were not air conditioned. 

The Shopwell chain has grown up 
for the most part in the past 10 years. 
The management has kept abreast of 
all modern developments, and has 
been quick to install new equipment 
to match—or outstrip—competitors. 

When competition began to stiffen 
after the war, Shopwell executives 
wondered whether air conditioning 
could build sales during the summer, 
a traditionally slack season. The pro- 
posal brought objections to the high 
cost and trouble of redecoration and 
ductwork, and for a while the matter 
was nearly shelved. 

The possibility of doing the job 
with packaged units provided an an- 
swer io most of the objections. Units 
were found that were small enough 
and quiet enough to place right in the 
conditioned space, requiring only 
plumbing and wiring for installation. 
Fitting easily into Shopwell store lay- 
outs, these units would also cut down 
operating expenses by eliminating 
heat lost through ducts and the un- 
necessary cooling of air near the 
ceiling. It was also pointed out that 


wa en 
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temporary failure of one unit would 
not cause the whole system to break 
down, and that units could be serv- 
iced easily right on the floor. 

In June, 1948, three 5-ton Typhoon 
packaged units were installed in a 
Shopwell super market in White 
Plains, N. Y. Results were immediate 
and highly gratifying. Customers 
went out of their way to comment on 
the improvement, and were found to 
stay longer and buy more per trip. 
Employee morale and efficiency im- 
proved noticeably, and a general 
speedup was observed throughout the 
store. Vegetables and other perish- 
ables remained fresh and 
through the hottest days. 

Sales figures for the summer fol- 
lowing the installation of these units 
showed an increase of almost 50%, 
and even during the winter sales were 
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PLACEMENT of the three 5- 
ton packaged air condition- 
ing units in the original 
Shopwell installation is shown 
in this sketch. Each unit re- 
quires only three plumbing 
connections of 1” each: wa- 
ter supply, drain and con- 
densate drain. All markets 
in the 14-store chain are 
now air conditioned. 


up more than 20% over the winter 
preceding. This winter increase was 
especially signficant, in that it proved 
that customers won in the summer 
often keep coming throughout the 
year. Not all of this increase could 
be traced directly to air conditioning 
—figures from the other Shopwell 
super markets that were not air con- 
ditioned indicated a general increase 
of approximately 12%. But by com- 
parison, the sales reports from the one 
air conditioned store proved a point. 
The outstanding success of this ex- 
periment in packaged air condition- 
ing paid off when, less than a year 
after the first store was air condi- 
tioned, Shopwell awarded the same 
manufacturer, Typhoon Air Condi- 
tioning Co., Inc., a contract to put 
packaged cooling units into all the 
other super markets in its chain 


SALES BEFORE AND AFTER AIR CONDITIONING 


July, August, September..........$176,832.21 
October, November, December... . 


January, February, March 
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Before 
1947 


After Pet. 
1948 Increase 


$260,643.12 47.3 


221,283.55 268,536.88 21.3 


1948 
224,598.14 


1949 


279,078.08 24.2 





Diagram showing 
new nozzieless 
water distribution 


for use with “packaged” water-cooled 
air conditioning and refrigeration systems 


A new type of water distribution system eliminates 

the use of spray nozzles in Binks Type E blower-type 
cooling towers. Distinguished by extremely quiet operation 
and high efficiency, these towers are ideal for use with 
“packaged;’ water-cooled air conditioning and 
refrigeration condensing units, such as are installed 

in small businesses and residences. Installations 

may be either outdoors or indoors. 


All galvanized steel 
construction 

Capacities up to 36 tons 
Attractively priced 
Easily installed 

No internal piping 

Low pumping head 
Shipped assembled 

Low operating cost 


Write today for 
Binks Bulletin No. 42 
which includes 
complete data on 
all 30 Type E 
cooling towers. 


Binks Type E 
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30 Standard on f 
THERE’S A BINKS SPRAY NOZZLE 


Binks 


REPRESENTATIVES IN ALL PRINCIPAL CITIES @ 


MANUFACTURING COMPANY 


FOR EVERY SPRAY JOB 


3124-38 CARROLL AVENUE, CHICAGO, ILL. 
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ELIMINATING COMPRESSOR VIBRATION WITH 


Twenty-four-hour operation of a huge icebox for standard sizes—all chemically cleaned and 


cold testing (to —83° F.) aircraft instruments, 
plays a vital role in maintaining the supply line 
to today’s multi-engined and supersonic aircraft. 
Greater assurance of a continuous duty refriger- 
ating plant was given with the installation of 
Bendix Vibration Reducers for absorbing com- 
pressor vibration. Manufactured from seamless 


sealed —are available from stock. Special assem- 
blies can be engineered to your requirements. 
Write today and let our engineers work out your 


problem with you. 

LOOK FOR THE MARK OF QUALITY 
ECLIPSE-PIONEER DIVISION 

BENDIX AVIATION CORPORATION 


drawn tubing, the deep parallel corrugations and 
uniform wall thickness assure maximum flexibil- 
ity and service life. Bendix Vibration Reducers in 


TETERBORO, NEW JERSEY AVIATION CORPORATION 
Canadian Representative: The Holden Co., Lid, 614 St. James Street, West Montreal 3, Canada 
Expert Sales: Bendix International Division, 72 Fifth Avenue, N. Y. 11, N. ¥. 
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SOUTHERN 


Shown above are some of the officers and committeemen of the newly 
chartered Southern Regional Association of RSES. Left to right are: 
Top row—J. B. Harris, Montgomery, Ala., educational chairman; L. L. 
Carter, Winston-Salem, N. C., sergeant-at-arms; middle row—Wm. Ap- 
plegarth, Atlanta, trade school relations chairman; Thomas H. Hart, 


Atlanta, president; Fred Boxall, 


Winston-Salem, 


general convention 


chairman; bottom row—C. S. Tucker, Birmingham, international director; 
©. W. Brown, Miami, secretary; Thos. L. Carnell, Atlanta, advertising 


committee chairman. 
* 

The newly formed South- 
ern Regional Association of 
Refrigeration Service En- 
gineers Society recently re- 
ceived its regional and cor- 
porate charters following 
an all-day meeting in the 
Henry Grady Hotel, Atlan- 
ta. The new association 
comprises 26 southeast 
RSES chapters. 

The southern regional 
charter was presented by 
Charles C. E. Harris, inter- 
national president of RSES, 
and the corporate charter 
by Fred B. Moore, vice 
president of the Atlanta 
chamber of commerce. The 
association is incorporated 
in Georgia as a non-profit 
educational organization. 

Officers of the regional 
group are Thomas H. Hart, 
chief engineer of the War- 
ren Co., Atlanta, president; 
P. F. Penton, Mobile, Ala., 
first vice president; J. A. 
Salter, St. Petersburg, Fla., 
second vice president; O. 
W. Brown, Miami, secre- 
tary; John Manley, Mont- 
gomery, Ala., treasurer; L. 
L. Carter, Sr., Winston- 
Salem, N. C., sergeant-at- 
arms; and J. B. Harris, 
Montgomery, educational 
chairman. 

During the week preced- 


* 


ing the meeting in Atlanta, 
Harris, Hart and Louis S. 
Levy, RSES director and 
president.of the Washing- 
ton, D. C., chapter, present- 
ed new charters to chapters 
at Raleigh, Greensboro and 
Augusta. 

At the meeting, president 
Harris was presented with 
applications for new RSES 
chapters at Knoxville, Or- 
lando and Daytona. He also 
received a brochure from 
W. E. Crawford of the At- 
lanta Convention and Visi- 
tors Bureau inviting the so- 
ciety to hold its 1952 con- 
vention in that city. 

Included on the meet- 
ing’s educational program 
were talks by Bert Kaple. 
Copeland; Leroy C. Stew- 
art, Dow Chemical Co.; 
Dave Lawson, Sporlan 
Valve; W. B. Meyers ZJr., 
Alco Valve; J. D. Mitchell, 
Westinghouse; George 
Tribble, General Electric; 
and Dean Eggart, White- 
Rodgers. 

Chapters represented at 
the regional meeting in- 
cluded New Orleans, Mo- 
bile, Dothan, Montgomery, 
Memphis, Knoxville, Bris- 
tol, Atlanta, Coiumbus, Au- 
gusta, Charleston, Green- 
ville, Charlotte, Raleigh, 
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BALLY INAUGURATES 
DELIVERY SERVICE 
Bally Case & Cooler Co. 
has put into operation a 
special fleet of delivery 
trucks to transport its re- 
frigerated display cases and 
bottle coolers direct from 
factory to distributors. De- 
veloped to assure fast, un- 
damaged delivery of equip- 
ment, the new delivery 
service also will enable 
distributors to carry small- 
er inventories and to obtain 
needed equipment faster 
than would be possible by 
rail or public carrier, ac- 
cording to George M. 
Prince, of the Bally firm. 


NEW TYLER OFFICE 
OPENS IN NEW YORK 


Tyler Fixture Corp. has 
recently announced the 
opening of a general office 
and display room in New 
York City. 

The office and display 
room are located on the 
corner of Broadway and 
West 166th, directly across 
from the New York Pres- 
byterian Medical Center. 

The showroom is approx- 
imately 30 feet wide by 86 
feet long, with almost 3,000 
sq. ft. of floor space. Some 
25 pieces of Tyler commer- 
cial refrigerators are on 
display at all times. 

R. E. Campbell is New 
York divisional manager 
and is in charge of the new 
office and display room. His 
assistants are Hank Briggs 
and Cathreen Ludeman. 


Durham, Winston - Salem, 
Wilmington, Miami, Tam- 
pa, St. Petersburg, Orlan- 


do, Daytona, Jacksonville 
and Pensacola. 

Visitors included mem- 
bers from RSES chapters 
in Richmond, Va., St. Louis, 
Chicago, Boston, and Wash- 
ington, D. C., and members- 
at-large Ed Quarles of Sa- 
vannah, Ga. 

Unable to attend because 
of travel difficulties were 
representatives of chapters 
in Baton Rouge, Jackson, 
Miss., and Greensboro, N. C. 
The groups, however, are 
members of the regional 
body. 


SHANKLIN ELECTED 
ACRMA PRESIDENT 

A. P. Shanklin, Carrier 
Corp., was elected pres- 
ident of Air Conditioning 
& Refrigerating Machinery 
Association at its recent 
annual meeting in Hot 
Springs, Va. G. E. Wallis, 
Creamery Package Mfg. 
Co., was named first vice 
president; F. H. Faust, 
General Electric Co., 
second vice president; G. 
A. Heuser, Henry Vogt Ma- 
chine Co., treasurer. 

Directors, in addition to 
the officers, will be: W. H. 
Aubrey, Frick Co.; A. J. 
De Fino, Fedders-Quigan 
Corp.; Maynard Ford, 
Parks-Cramer Co.; T. E. 
Hoye, Savage Arms Corp.; 
George S. Jones, Jr., Servel, 
Inc.; S. E. Lauer, York 
Corp.; H. F. Lehman, Frig- 
idaire Div.; W. C. Newberg, 
Airtemp Div.; A. B. New- 
ton, Acme Industries, Inc.; 
D. Robertson, Universal 
Cooler Div.; F. W. Smith, 
Baker Refrigeration Corp.; 
T. E. Smith, Westinghouse 
Electric Corp.; A. O. Vogel, 
Vilter Mfg. Co., and C. E. 
Wilson, Worthington Pump 
& Machinery Corp. 


FEDERAL OFFICERS 
OWN ALL CO. STOCK 


Federal Refrigerator 
Mfg. Co. has contracted to 
purchase all of the stock 
holdings of Charles Dier- 
inger and R. J. Loudon, re- 
ports John Romadka, pres- 
ident. Dieringer has re- 
signed from the board of 
directors, which now con- 
sists of Romadka, Loudon, 
A. T. Mickle, and Otto C. 
Scherr, Jr. All corporation 
stock is owned by Romad- 
ka, as president and gen- 
eral manager; Mickle, as 
vice president and sales 
manager; and Scherr, as 
secretary-treasurer. 

Federal also has taken 
over territories formerly 
handled by Loudon Sales 
Co., Romadka said. Loudon 
Mfg. & Sales, Inc., will con- 
tinue as Federal distribu- 
tor in Minnesota, Iowa, the 
Dakotas and Montana. 
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a low cost refrigerant 
service hose that 
offers everything 

you want... 


Chicago Metal Hose Corporation has 
combined over 47 years manufacturing expe- 
rience with modern mass production facilities 
to produce a really dependable, high quality 
refrigerant service hose that offers everything 
you want at a minimum cost — 


Liquid-tight — flexible steel liner 
Non- kinking — non-collapsible 
Withstands repeated flexing 
Great torque resistance 


CMH Refrigerant Service Hose is made in con- 
venient standard lengths with a wide choice of 
standard couplings. Available from your refrig- 
eration supply jobber or_ if he does not stock 
it, ask him to order for you. Write for com- 
plete details. 


CHECK THIS CONSTRUCTION 


COTTON BRAID STEEL LINER 


NEOPRENE PACKING NEOPRENE JACKET 


“CT 


Leaders in the Science of Flexonics 
MAYWOOD, ILLINOIS 


Plants at 
Maywood, Elgin and Rock Falls, Illinois 


In Canada: 
Canadian Metal Hose Co., Ltd., Brampton , Ontario 





HAL JARVIS JOINS 
GILMAN & CO. 


Harold Jarvis, son of Hy 
Jarvis, vice president and 
general manager of Refrig- 
eration Engineering, Inc., 
Los Angeles, recently ac- 
cepted a position with Gil- 
man & Co., Ltd., Recold 
distributors in Hong Kong, 
China. Following in his 
father’s footsteps, young 
Jarvis got his opportunity 
through the help of Albert 
Rebel, Recold’s export sales 
manager. In his work with 
Gilman & Co., Jarvis will 
be doing everyday refrig- 
eration applications work 
to help him obtain the nec- 
essary background knowl- 
edge of refrigeration prob- 
lems. 


MITCHELL ADDS 
3 NEW OUTLETS 


Three new franchised 
distributors have been 
named by Mitchell Mfg. Co. 
to handle its line of room 
air conditioners. 

These new distributors 
are: Simon Distributing 
Co., Washington, D.C.; I. 
Feldman Co., Providence, 
R.I.; Appliance Distribu- 
ting Co., Columbus, Ohio. 


McCABE-POWERS 
BUYS BODY FIRM 

McCabe-Powers Auto 
Body Co., St. Louis, has 
purchased American Coach 
& Body Co., Cleveland, the 
sale being subject to ap- 
proval by American Coach 
& Body Co. stockholders. 
McCabe-Powers makes 
commercial auto bodies for 
refrigeration contractors 
and service companies and 
similar industrial and com- 
mercial uses. 


DRAVO CORP. GETS 
SKYSCRAPER JOB 


Dravo Corp. has an- 
nounced that it has been 
awarded a contract to air 
condition the first of Pitts- 
burgh’s new skyscrapers. 
The contract covers the 
complete air conditioning, 
heating and ventilating of 
the 40-story structure now 
under construction at 525 
William Penn Place. It will 
be the first large office 
building in Pittsburgh to 
be completely air con- 
ditioned. Dravo officials 
said that this is the largest 
air conditioning project un- 
dertaken by the firm in the 
18 years it has engaged in 
this business. 


R. P. KELLEY NAMED 
AGENT FOR MARLO 


Ralph Pat Kelley & As- 
sociates, Inc. have been ap- 
pointed direct factory 
representatives for Marlo 
Coil Co. products in Flori- 
da, with offices at 1521 SW 
11th, Miami. 


FLORIDA MEN URGED 
TO CONSERVE WATER 


Extensive use of water 
for air conditioning, except 
where the water is returned 
to the ground, should be 
discouraged, N. C. Ebaugh 
told approximately 100 air 
conditioning engineers at a 
conference at the Univer- 
sity of Florida, Gainesville. 

Ebaugh, head of the uni- 
versity mechanical en- 
gineering department, said 
Florida’s fresh water sup- 
ply is one of the state’s 
greatest natural resources, 
but that in some areas it is 
being overdrawn, 

Ebaugh said Florida's 
ground water supply comes 
from its copious rainfall, 
and not ‘‘as popularly sup- 
posed from mountainous 
and plateau areas of states 
to the North because this 
would necessitate the flow 
of water uphill’. 


CARRIER REVEALS 
NEW PLANT PLANS 


In its annual _ report, 
Carrier Corp. revealed 
plans for the construction 
this year of a new manu- 
facturing and warehouse 
plant, adjoining the mod- 
ern 13-acre manufacturing 
building acquired from 
War Assets Administration 
in 1947. Carrier’s older 
plants in Syracuse, which 
contained more than a mil- 
lion square feet of multi- 
story production space, 
were sold late in 1949. 
Upon completion of this 
program, all Carrier manu- 
facturing operations will 
be conducted on a one-floor 
level in buildings designed 
for such purposes. 


NEW KENTUCKY FIRM 


J. Ralph Smith Co., Lex- 
ington, Ky., has been 
granted a charter by the 
secretary of state to engage 
in the refrigeration and air 
conditioning business. Au- 
thorized capital stock is 
$20,000 and incorporators 
are J. Ralph Smith, Thelma 
R. Smith, James B. Dev- 
ereux and Margaret M. 
Devereux. 
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ACRMA CONTINUES 
FOREIGN PROMOTION 

Air Conditioning and Re- 
frigerating Machinery As- 
sociation’s educational pro- 
gram to overseas markets 
on the necessity for refrig- 
eration is being continued 
and expanded. The pro- 
gram, emphasizing the es- 
sentiality of refrigeration 
to the individual and na- 
tional welfare, began with 
the publication of the book- 
let “To Your Health,” 
which had excellent recep- 
tion. 

The ACRMA Foreign 
Trade Committee, at its De- 
cember meeting in New 
York, decided that the ma- 
jor educational and sales 
promotion activity of the 
group in 1950 would be in 
the form of monthly news 
letters. These will go to 
foreign newspapers and 
periodicals and other news 
agencies as well as to 
ACRMA member-company 
sales outlets throughout the 
world. The news letters, 
under the title, ‘“‘Air Condi- 
tioning and Refrigeration 
Overseas Bulletin,” will 
tell, in ‘‘case history” style, 
of various types of applica- 
tion of the industry’s prod- 
ucts. This activity may be 
supplemented by other co- 
operative sales promotion 
efforts during the year. 

New but well-experienced 
leadership was given 
ACRMA’s overseas sales ac- 
tivity by the election of 
W. J. Neylan of Servel, 
Inc., as chairman and Ken 
L. Crapeau of Chrysler 
Corp. as vice chairman of 
its Foreign Trade Commit- 
tee. 


AEROVOX ACQUIRES 
CAPACITOR FIRM 


Purchase of the entire 
outstanding stock of Elec- 
trical Reactance Co. by 
Aerovox Corp. of New Bed- 
ford, Mass., is announced 
by W. Myron Owen, Aero- 
vox president. 

Electrical Reactance, 
with plants at Franklin- 
ville, N. Y., Jessup, Pa., and 
Myrtle Beach, S. C., will be 
operated as a wholly-owned 
subsidiary under the con- 
tinuing management of 
Charles E. Krampf as presi- 
dent. Krampf becomes a 
director of Aerovox. 

In the nine months ended 
Sept. 30, 1949, Areovox 
alone had sales of $5,500,- 
000 compared with $4,800,- 
000 in the same period last 
year. 


SAVAGE ANNOUNCES 
PRICE REDUCTIONS 


A reduced price schedule 
covering its new 1950 line 
of ice cream cabinets has 
been announced by the Re- 
frigeration Div. of Savage 
Arms Corp. 

The new low prices apply 
to the merchandising cab- 
inets as well as to the chest 
type models. In some cases 
prices have been reduced as 
much as 11 per cent. 


A special low price is of- 
fered to purchasers of cab- 
inets in carload lots. The 
minimum quantity that en- 
titles the buyer to the full- 
car price advantage is 42 


cabinets, ordered for simul- | 


taneous shipment. 


REFRIGERATORS IN 
NEW RAINIER LINE 


Rainier Co., Minneapo- 
lis, has announced a line of 
household refrigerators as 
part of a complete line of 
electrical appliances it is 
bringing out for the major 
appliance market. 


The Rainier refrigerator 
line includes four models 
with both “U” and hori- 
zontal type freezers; re- 
frigerated storage drawers 
are featured on all models. 
Prices start at $209.95 for 
the 8 cu. ft. model with 
shelf-type freezer. 


Besides refrigerators, the 
Rainier line will include 
electric ranges, home 
freezers, clothes dryers, 
hot water heaters, washing 
machines and cabinet iron- 
ers. 


LOVELAND DIRECTS 
SOLAR MARKETING 

Lyle E. Loveland has 
been named general man- 
ager of the Solar Refriger- 
ation Sales Co., to handle 
all sales of the Solar re- 
frigerator being manufac- 
tured by Artkraft Mfg. Co., 
Lima, Ohio. 


Loveland, formerly 
Great Lakes district man- 
ager for Hotpoint, has been 
given the task of organiz- 
ing and developing a direct 
sales and servicing organ- 
ization for the marketing of 
the Solar refrigerator in 
Ohio. 


The present Solar line 
covers seven models in two 
basic sizes, and will short- 
ly be widened to include 
several freezer models, it is 
reported. 
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Schaefer Brushes are designed to clean 
the toughest jobs under the worst con- 
ditions quickly and efficiently, The money 
you save in time by insisting on Schaefer 
Brushes will more than pay for the cost 
of the brush, Schaefer Brushes are made 
from the finest materials under strict 
supervision, Every brush carries our sea 
— look for it! 


SEND US YOUR CLEANING PROBLEM 


Everyone has, from time to time, a par- 
ficular job of cleaning for which no 
brush is suitable. When these problems 
arise send it to Schaefer to be solved. 


Send for lates? catalog No. 449 


SCHAEFER BRUSH MFG, C0, 


Copper Tube 
Fitting Brush 


Copper Pipe 
Cleaning Brush 


No. 102 Condenser 
Tube Brush 


No. 816—Tinners 
Wire Brush 


| SCHAEFER BRUSH MFG. CO. 
| 117 W. Walker St., Milwaukee 4, Wis. 


Please send more information about your serv- | 
| ice for solving special cleaning problems. 


| Name a 


| a | 


| RI... ccssstniscsinindinscsiimaiasiinasimaniaat 


117 W. Walker St, “Always Buy Schoefer — It's Safer" Milwaukee 4, Wis, 
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REMINGTON EXPECTS 
BEST YEAR YET 


Shipments of Remington 
air conditioners during 
the first half of the current 
fiscal year ending April 30 
were 52% greater than for 
all of fiscal 1949, Herbert L. 
Laube, president of Rem- 
ington Corp., said in a 
recent mid-year report to 
stockholders. In terms of 
dollar volume, this year’s 
shipments were 260% of 
the volume billed during 
the same period of the pre- 
vious year. 


Despite the fact that the 
company’s plants are work- 
ing overtime, the Court St. 
plant on two shifts, back- 
log of unfilled orders is 
higher than at any previous 
time, Laube said, and Rem- 
ington has had to put its 
distributors on allocations. 


DAYTON RUBBER 
REGIONAL MGRS. 


Dayton Rubber Co. has 
announced the following 
appointments of regional 
managers for its industrial, 
automotive and railway V- 
belts and other products. 
This new plan of regional 
sales direction is designed 
to expedite a faster and 
more efficient service to the 
company’s widely diversi- 
fied markets. 


E. K. Lofton, formerly 
sales manager of the rail- 
way division, will serve as 
regional manager of the 
Dayton region, with head- 
quarters in Dayton. 


J. W. Torrant, formerly 
district manager at Boston, 
will serve as regional man- 
ager of Chicago region, 
with headquarters at 1009 
West Washington Blvd. 


T. J. Ehrhart, formerly 
district manager, Dallas, 
Tex., will serve as regional 
manager of the Dallas re- 
gion, with headquarters at 
2808-15 Canton St. 


A. L. Van Der Kar, for- 
merly associated with Ans- 
co Div. of General Aniline 
and Film Corp., will serve 
as regional manager of the 
New York region, with 
headquarters at Harborside 
Terminal, 34 Exchange P1., 
Jersey City, N. J. 

M. E. Runner, formerly 
district manager of the Los 
Angeles district, will serve 
as regional manager of the 
Los Angeles region, with 
headquarters at 909 E. 
Slauson Ave. 


KELVINATOR MEN TALK WATER COOLERS 


ONE-DAY MEETING of commercial sales managers of Kelvinator was 
held recently in Columbus, Ohio, to discuss a new water cooler sales 
program with members of Ebco Mfg. Co. Markets, promotion, advertising 


and public relations were included in the discussions. 


Shown here at 


luncheon ore (around table, left to right): R. L. Anderson, St. Louis; 
J. A. Komar, Chicago; Ray Senechal, Cambridge, Mass.; R. E. Burris, 
Atlanta; Richard Orthoefer, Ebco; John Grissaffi and Sam Fucich, New 
Orleans; F. H. Worsley, Greenville, N. C.; L. P. Benua, A. R. Benua and T. 
W. Giller, Ebco; J. E. Potter, Jacksonville, Fla.; W. L. Goering, Detroit; L. 
C. Love, Ebco; Ben Dell, Oakland, Calif.; and John Morgan, Los Angeles. 





QUIET-HEET MAY 
SHIPMENTS GAIN 


E. M. Peters, sales man- 
ager of Quiet-Heet Mfg. 
Corp., Newark, announced 
recently that shipments of 
Quiet-Kool room air condi- 
tioners for the first two 
weeks of May were more 
than double those of the 
same period in April. An 
unusually heavy demand 
has been experienced in the 
Gulf Coast area as well as 
in the Metropolitan New 
York area, Peters said. He 
added that the company is 
planning to more than 
double its air conditioning 
capacity for 1951. 


NEW SEAMLESS TUBE 


Cold drawn seamless tub- 
ing of Rosslyn Metal, cop- 
per core with stainless steel 
surfaces, has been success- 
fully accomplished by 
American Cladmetals Co., 
Carnegie, Pa., it was an- 
nounced by Joseph Kinney, 
Jr., president. Of wide 
application in freezing and 
heating units, the Rosslyn 
Metal seamless tubing is 
expected to result in mate- 
rial savings in that field. 
It will have particular ap- 
plication in the dairy in- 
dustry. 


The first seamless tubing 
made of Rosslyn consisted 
of a section 1%” OD (out- 
side diameter) by .50 wall. 
Successful drawings in 
other sizes have since been 
made. The size range is 
expected to be from %” 
to 1%” OD and from .020 
to .078 in wall thickness. 


COOLERATOR PLANS 
FROZEN FOOD CASES 


Coolerator Co. has an- 
nounced plans to introduce 
a complete line of com- 
mercial frozen food cabi- 
nets. According to W. C. 
Conley, general sales man- 
ager, the line will comprise 
three models in sizes ap- 
pealing to both smaller 
food stores and chain store 
operators. 


FRIGIDAIRE BOTTLE 
COOLER PRICES CUT 


A reduction of as much 
as 6%% in suggested cash 
prices of Frigidaire dry 
beverage cooler models, 
has been announced by 
W. F. Switzer, Frigidaire’s 
commercial sales manager. 
Three self-contained dry 
beverage coolers with ca- 
pacities of 12, 22 and 32 
cases of 12-ounce bottles, 
and three models employ- 
ing remotely located re- 
frigerating units holding 
17, 27 and 37 cases, come 
under the new price sched- 
ule. 


TILDEN PATENT 


A patent (U. S. No. 2506- 
474) was recently granted 
to Tilden Tool Mfg. Co., 
Pasadena, Calif., makers of 
rotary concrete and mason- 
ry drills, covering drills of 
core design and the use of 
side exhaust slot through 
which pulverized core par- 
ticles can escape. 


ASRE TOLD OF 
TESTS MADE ON 
NEW CARRENE-7 


Reporting for the first 
time on the performance 
and application of the 
newly-invented refrigerant, 
Carrene-7, C. M. Ashley, 
chief development engineer 
for Carrier Corp., told the 
American Society of Refrig- 
erating Engineers that field 
and laboratory tests proved 
it would meet refrigeration 
capacity and horsepower re- 
quirements of 17% to 18% 
more than Freon-12 for a 
given compressor displace- 
ment. 


In a paper delivered be- 
fore the Spring meeting of 
ASRE Ashley stated Car- 
rene-7, as a companion to 
Freon-12, was applicable to 
a wide range of refrigera- 
tion systems “‘where addi- 
tional capacity is desired.” 

The new refrigerant, he 
said, should be “especially 
useful’? in the following 
situations: 


Filling job requirements 
falling between existing 
compressor. capacities; 
matching additional motor 
sizes within and beyond the 
Freon-12 compressor line 
for air conditioning loads; 
utilizing full motor capaci- 
ties for commercial refrig- 
eration; increasing the ca- 
pacity of existing installa- 
tions, and raising the ca- 
pacity of 25 and 50 cycle 
systems to equal the 60 
cycle system using Freon- 
12. 

Carrene-7 has not yet 
been made available com- 
mercially. It was invented 
by Dr. W. A. Pennington, 
chief chemist and metal- 
lurgist at Carrier, and W. 
H. Reed, former Carrier 
fellow at Syracuse Univer- 
sity, and was announced 
last March before the Amer- 
ican Institute of Chemical 
Engineers. 


Ashley reported that the 
new refrigerant operates at 
approximately 18% higher 
pressure than Freon-12 at 
the same temperature and 
that the refrigeration sys- 
tems must be suitable to 
withstand this pressure. 

He added that Carrene-7 
had met design objectives 
as to high chemical stabil- 
ity, had proved non-flam- 
mable at reasonable tem- 
peratures and had passed 
satisfactorily through tests 
for toxicity and corrosive 
qualities. 
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SALES SLANTS... 
Continued from page 37 


the people who have walked out of 
air conditioned dress shops and into 
your prospect’s place because the air 
conditioned places were so cold. It 
could be. Maybe the other places 
were kept too cold because of poor 
judgment. So what? 

Our industry didn’t grow by suc- 
cessfully making people uncomfort- 
able. Air conditioning has become a 
must for dress shops because it does 
provide a comfortable shopping at- 
mosphere, which means more sales 
for your prospect; it does mean vir- 
tual elimination of the losses from 
perspiration-stained clothes; it does 
mean savings on markdowns due to 
soiled merchandise. Those are the 
things he’s buying. 

That job in the other dress shop 
might also be due to poor engineer- 


OT prospects for air condition- 

ing equipment aren’t easily 
coled off by the weather—even 
when temperatures go as low as 50 
degrees below zero. 

Consider the case of Harvey T. 
Despot and Roy E. Heading, com- 
mercial sales representatives of the 
Twin Cities branch of Frigidaire 
Sales Corp. They had made a date 
(during a January sales contest) 
to tell their sales story of officials 
of the Choate & Co. department 
store in Winona, Minn.—but snow 
and ice-blocked roads prevented the 
scheduled meeting. They made an- 
other date, however, and closed zn 
order for nine 5-hp package units 
for the store. 

Orders for 20 pieces of equip- 
ment were reported in the final 
minutes of the campaign, including 
12 5-hp and two 3-hp package air 
conditioners, two suspended air con- 
ditioners, two evaporative conden-- 
sers, a 15-hp compressor and a 20- 
hp compressor. P. T. Jude, of the 
Twin Cities branch, ran the cam- 
paign. 


ing, so sell him on your engineering 
facilities. 

By the way, just how much of a 
sales story do you have on your own 
company? Do you have photos of 
some of your better installations? 
And do you have testimonials? A 
testimonial letter is usually an easy 
thing to get—if you have taken good 
care of your customers. 

It goes back to our earlier discus- 
sion of pride. As a way of convinc- 


ing himself, a fellow is generally glad 
to show how smart he was to buy 
from you. Quite often he'll give you 
the stationery and tell you to write 
it, then he'll sign it. 

Be sure to have photostats made 
at once so that you can keep the orig- 
inal. Some people like to bind the 
testimonials up neatly in a_ book. 
You'll find it’s often more effective 
to keep them loose in a file folder and 
just throw them on the table, one 
after another—faster than he can 
read them. Just “snow him under” 
with praise of your company. 








THE NAME IS 


We're in swell shape now. We've 
answered our prospect’s objections, 
and we’ve given him a beautiful story 
about our company. The next thing 
for us to do is to take out our pen 
and sign his name to our contract. 
If you happen to live in any of the 
48 states where that’s illegal, then you 
will have to figure another way to 
close the sale. 

Be as plain or as fancy as you like 
in your “closes,” but remember one 
thing—the customer buys benefits, so 
close in terms of benefits. He doesn’t 
buy to have a comfortable restaurant. 


FAIRBANKS-MORSE 
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Side-Suctzon 
Centrifugal Pumps 
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You'll get more . . . in performance, 
efficiency and satisfaction ... by re- 
lying on Fairbanks-Morse as your 
source for motors and pumps. With 
Fairbanks-Morse, you are not limited 
in your selection . . . the broad line 
enables you to get the right unit for 


General Purpose 
Melia 


alte Met 
Compressor 


Axial Air-G 
Pie xia ir-Gap 


ble 


Vertical Deepwell 
Turbine Pumps 


Split-Case 
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your individual requirements. You 
deal with motor and pump experts 

- men who are familiar with 
your problems. For more in motors 
and pumps, consult your nearest 
Fairbanks-Morse Branch or write 
Fairbanks, Morse &Co.,Chicago§5, Ill. 


® FAIRBANKS-MORSE, 
sel erent," esse Nance taal 


@ name worth remembering 


DIESEL LOCOMOTIVES AND ENGINES + ELECTRICAL MACHINERY + PUMPS + SCALES 
HOME WATER SERVICE AND HEATING EQUIPMENT + RAIL CARS + FARM MACHINERY 
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He buys so that his comfortable res- 
taurant will bring him more business 
and bigger profits. 

Remember the fellow who wouldn’t 
worry about the money he owed the 
grocer? He said that he knew the 
grocer was worrying, and there was 
no sense in two people worrying 
about the same thing. Closing a sale 
can be put in the same class. Your 
prospect is probably worried about 
your closing efforts, so why should 
you? If you’ve laid a good founda- 
tion, just sail into it! 

“Is Monday your slowest day, Mr. 


Brown? Then we'll try to do most f 
our work in the sales area on Mon- 
day.” He won’t hit you over the head 
for asking. He might come through 
with a new objection which will have 
to be answered before you can try 
again to close—but if you hadn’t 
tried, you might never have known 
what that latest objection was. And 
you might get an order. 

Here are a few more possible 
closes. 

“By going ahead on this now, Mr. 
Green, we'll have the system in oper- 
ation before your big sale season.” 





ROTARY SEAL 


for Commercial, Semi-Commercial, Air 
Conditioning and Household Refrigerator 


Compressors . 


. Tested by time, proved 


by performance over 19 years . . Sim- 
plicity in construction —easy installation 


— efficient operation—economy—you get 
every one of these important features in 


ROTARY SEALS! 


MORE 
THAN 
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MODELS 


"Seal with 


mechanical 
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Certainty!”’ 


‘Com PANY 
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2020 NORTH LARRABEE STREET 
CHICAGO 14, ILLINOIS, U.S.A. 


CANADIAN AGENT: 
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Or “. . . in time for you to set up 
some summer bowling leagues.” 

“Mr. Black, I think you realize now 
that you are paying for air condition- 
ing sales—let’s put it in now and get 
those profits!” 

“Is your company incorporated, 
Mr. White? Then you'll want this 
written up in the corporation name.” 

None of these typical closes are 
strokes of genius. They don’t have 
to be. They’re just samples of ways 
to bring all of your conversations to 
the point you’ve been waiting for— 
a sale! 

After Mr. Prospect has become Mr. 
Customer, there is one important 
thing to do if you’ve done an honest 
and thorough selling job—that is, 
get out! Buying air conditioning is 
a major step and we rarely take a 
major step without worrying after- 
wards about whether or not we've 
made a mistake. Get out of there be- 
fore he starts worrying out loud and 
changing his mind. 

After all, there’s no better time to 
make a sale than when you're riding 
the stars after you’ve just closed one. 
So don’t stop and talk about the 
weather. Hit the road! 


(Auerbach’s sixth and final Sales 
Slant, entitled “Marry Your Customer 
and Raise a Family of Prospects” 
will appear in next month’s issue.) 


A “MODEL” INSTALLATION 
re Ln 


Two New York models pose with the Typhoon 
air conditioner that keeps them comfortable 
in all kinds of clothing in any season. The 
3-ton unit, which cools the office, show room, 
and dressing rooms of the Cabana Beachware 
Co., in Manhattan, is combined with an evap- 
orative condenser set on top of the highside 
to save floor space. The lowside (not shown) 
was placed on a shelf at one side, leaving 
room below for office files. A special solenoid 
valve eliminates need for overflow emergency 
arrangements. 
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USE THE USER... 
Continued from page 31 


him a few names and addresses. 

“We try to pick customers which 
are in the same business as the pros- 
pect; the addresses enable us to steer 
the prospect to installations which 
are as near to him is possible. But if 
a prospect wants it, we'll give him 
the whole list and let him make his 
own selections. 

“We never offer to go with a pros- 
pect on these inspection trips, because 
this would make it look too much as 
if we had hand picked the customer 


and had him ‘wired for sound’. Be- | 


sides, a really satisfied customer is a | 


more convincing booster for your 


equipment than the most competent | 


salesman ever could be.” 


GUTHRIE HEADS MILWAUKEE | 


FRIGIDAIRE BRANCH 
Sales 


A new Frigidaire 


of sales opera- 
tions in Wiscon- 
sin, the upper 
peninsula of 
Michigan, and 
segments of Min- 
nesota and Iowa, 
according to H. 


T. Mattern, man- | 
of Frigi- | 


ager 
daire’s central 

region. 
Heading the Milwaukee operation 


is Paul W. Guthrie, former comp- | 
troller of the Chicago branch of | 


Frigidaire Sales Corp. 
The Milwaukee branch is taking up 


permanent occupancy of a new build- | 
ing, now in the final stages of con- | 


struction, at 811 East Vienna Ave. 
The new branch headquarters, a 


| 
one-story brick structure, contains | 


general sales and service offices, a 
warehouse with loading docks and 
railroad siding, a parts department 
and other facilities. 

The Milwaukee branch is being set 
up to better serve Frigidaire dealers 
and their customers by expediting the 
huge distribution job in the area, a 
job which in the past has been con- 
ducted by the Chicago branch. 

Guthrie has been associated with 
Frigidaire for 21 years. He was 
comptroller of the Chicago branch 


Corp. | 
branch is being opened in Milwaukee, | 
forming the hub | 





for 15 years prior to his current pro- 
motion. 

J. G. Sauvé, appliance sales man- 
ager working out of the Chicago 
branch, has been promoted to gen- 
eral sales manager of the Milwaukee 
operations. He started with Frigid- 
aire in 1932. 

Other Milwaukee appointments in- 
clude: William A. Messersmith, 
transferred from the Fort Worth 
branch and promoted to Milwaukee 
branch comptroller; John J. Murphy, 
of the Chicago branch sales promo- 
tion department, promoted to sales 


promotion manager; J. E. McMahon, 
Chicago branch service representa- 
tive, promoted to service manager, 
and C. J. Gruetzmacher, formerly of 
the Chicago branch, promoted to 
commercial sales manager. 


ON WEATHERHEAD BOARD 
Election of Francis H. Beam, vice 
president of the National City Bank 
of Cleveland, to the board of direc- 
tors of The Weatherhead Co., Cleve- 
land, was announced recently by 
Albert J. Weatherhead, Jr., president. 
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RADIAL FLOW DEHYDRATOR 
contains SOCONY-VACUUM SOVABEAD 
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Use Techniflex Dehydra- 
tor containing Socony- 
Vacuum Sovabead for 
maximum moisture ad- 
sorption . . . it increases 


oh 50% 


much as 
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“* 


here’s YOUR GHEGK | 
for MORE PROFITS! / 


Leak-proof, burst proof! One- 
piece copper construction; uni- 
form heavy wall thickness; 
provided with forged flare nuts 
and seal bonnets. 

Radial Flow design incorporates 
full length perforated container 
to provide maximum drying for 
each pass of the refrigerant. 
No increase in pressure drop 
for installations in either liquid 
or suction line. 

SOVABEAD’S hard, smooth, 
spheroidal structure eliminates 


the rough, jagged edges that 
wear off and cause dusting! 
Each pound of SOVABEAD 
produces effective drying area 
of over 2,000,000 square feet... 
NINE TIMES THE SURFACE 
AREA OF THE EMPIRE 
STATE BUILDING! SOVA- 
BEAD is chemically inert; no 
chemical reaction with water. 
oils, metals or any commoniy 
used refrigerant gas. 


Sizes from 4 to 30 cubic inches. 


Low cost azial flow dehydrators with 
Socony Vacuum SOVABEAD 


also available, 


Write now for completely 
illustrated, new catalog 
DEPT. 54 
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ABOUT PEOPLE .. . 
Continued from page 38 


consists of an honorarium, medal, and 
certificate. 

The achievement for which the 
citation was made is the development 
of a method in the manufacture of 
heat transfer surface for bonding 
aluminum fins to copper tubing re- 
sulting in an improved design and 
lower production costs. The project 
is the most outstanding of several for 
which Stanton had been responsible. 


H. Paul Radley, formerly man- 
ager of the F. H. Langenkamp Co. 
branch at Evansville, Ind., has been 
appointed to represent the Madden 
Brass Co. in the states of Illinois, 
Indiana and Kentucky. 


Joseph P. Hoffman, 59, director 
of purchases of Weber Showcase & 
Fixture Co., Los Angeles, died sud- 
denly May 24. He had been employed 
at Weber more than 31 years, and had 
held the position of director of pur- 
chases for the past 15 years. 





EASY-FLO oad 


THIS “SWEET” TUBING PROBLEM 


In planning the recent addition to the LIFESAVER 
CORP. plant in Port Chester, N. Y., thin-wall stain- 
less steel tubing was chosen for piping the sugar and 
corn syrup solution through the manufacturing process. 


Next came the question—wwhat’s the best way to join stainless steel 
tubing? After three months of trials and tests, the answer was clear— 


BRAZE WITH EASY-FLO. 


Architects & Engineers—Lockwood Greene Engineers, Inc.—N. Y. City 
Plumbing Contractor—John Winkle—Portchester, N. Y. 


‘ll A 


ee 


Tore. 


2200 FEET OF 
STAINLESS STEEL 
TUBING i, sizes of 1144” 


to 4” with stainless steel fit- 
tings, make up the system 
through which the sugar solu- 
tion flows down from storage 
vats on the 6th floor to 
measuring jars, to premelters, 
to cookers. It’s all assembled 
with EASY-FLO low-temper- 
ature silver brazing alloy into 
a one-piece channel that 
will never leak or corrode. 


WRITE TODAY FOR BULLETIN 17 


It gives details of the surprisingly simple, fast, low- 
cost procedure of brazing pipe and tubing with 
EASY-FLO. A copy is yours for the asking. 


HANDY & HARMA 
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Appointment of Erson V. Ogg to 
the staff position of director of indus- 
trial engineering has been announced 
by Robert L. Coe, president of Chase 
Brass & Copper Co., Inc. Prior to 
joining Chase, Ogg had served as 
operating vice president of McConway 
and Torley Corp., with headquarters 
in Pittsburgh. 


Two new district sales managers 
have recently been appointed by Ebco 
Mfg. Co., Columbus, Ohio. Russell 
E. Davis, of Davis Engineering Co., 
St. Louis, will represent Ebco in the 
states of Missouri, Iowa, Kansas and 


| Nebraska, and W. H. Connors of 
| the W. H. Connors Co., will represent 
| the company in the states of Montana, 


Wyoming, Colorado, New Mexico, 
Utah and Idaho. Both men will rep- 


resent Ebco on both water coolers 


| and air driers and accessories and 
service parts for this equipment. 


McQuay, Inc. has announced the 
appointment of J. A. Bertha as dis- 
trict factory rep- 
resentative in the 
entire state of 

Texas. 

Bertha will 
handle the com- 
pany’s complete 
line of lowside 
commercial re- 
frigeration prod- 
ucts. His office is 


| located at 910 S. Shepherd, Houston 


19. He will also represent American 


| Automatic Ice Machine Co., a sub- 
| sidiary of McQuay. 


o 
H. A. Oliphant has been ap- 


pointed Seattle manager of appliance 
sales for the General Electric Co. 
Oliphant was formerly sales repre- 
sentative for G-E ranges and water 
heaters in San Francisco. 


Appointment of Lewis R. Smith 
as product development engineer of 
the Remington Air Conditioning Div., 
makers of room air conditioning 
units, has been announced by Herbert 
L. Laube, president. Smith will be 
responsible for the development of a 
new product, under the direction of 
chief engineer Ralph Ackart. During 
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his more than 20 years in develop- 
ment work, Smith has had numerous 
patents issued in his name; mostly in 
the fields of refrigeration and air con- 
ditioning, including automatic ice 
cube makers. 


Vilter Mfg. Co. of Milwaukee an- 
nounces that it has appointed Wal- 
lace W. Fullerton to its Philadel- 
phia office as district manager to 
supervise the territory in direct and 
distributor sales of the company’s line 
of refrigeration and air conditioning 
equipment. Fullerton has been active 
in the eastern states in dairy, frozen 
foods, brewing and cold storage in- 
dustry refrigeration sales since 1931. 


Carl F. Greene has been ap- 
pointed assistant treasurer of Sherer- 
Gillett Co., Marshall, Mich. He has 
been with the company since 1946, 
and prior to military service was a 
civilian employee of the Navy Dept. in 
Suva, Fiji Islands. Before his gov- 
ernment service he was with Motor 
Wheel Corp. and Lansing City Lines, 
Inc., of Lansing, Mich. 


James W. Elizardi has recently 
been made manager of the Houston 
sales office of The Marley Co., Inc. 
Elizardi, who is a graduate of Tulane 
University, previously worked for 
Griscom-Russell and the Illinois Cen- 
tral Railroad. 


F. J. Blacker and Donald T. 
Flynn have been appointed regional 
distributor supervisors for the air 
conditioning and refrigeration divi- 
sion of Worthington Pump & Machin- 
ery Corp. Blacker will cover the Bos- 
ton, New York, and Philadelphia ter- 
ritories with headquarters in Worth- 
ington’s Boston office. Flynn will 
cover the St. Louis, Kansas City, 
Tulsa, and Denver territories with 
headquarters in the Kansas City dis- 
trict office. 


Johnson Roney II has been ap- 
pointed Florida representative for 
Black, Sivalls & Bryson, Inc., to 
handle safety heads and related prod- 
ucts. His headquarters are at 608 Oak 
Ave., Clearwater, Fla. 


Paul M. Deal has been appointed 
administrative assistant of General 
Electric’s Fractional Horsepower Mo- 
tor divisions. 


Buel A. Devine has been named 
jobbers field representative for Wol- 
verine Tube Div. of Calumet & Hecla 
Consolidated Copper Co. Devine will 
work directly with the Wolverine 
sales force and among wholesalers, 
architects, contractors and public 
works people. Previously he had 
spent 16 years with Mueller Brass. 
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Corliss V. Little has been ap- 
appointed manager of the manufactur- 
ing division of Coolerator Co., Du- 
luth. He formerly was in charge of 
manufacturing at the St. Paul plant of 
Seeger Refrigerator Co. 


= 
Walter H. Eichelberger has 


been named vice president-merchan- 
dising of the Refrigeration Div. of 
Philco Corp. He has been sales man- 
ager of the division since 1944, and 
joined Philco in 1936 as general man- 
ager of the company’s wholesale dis- 
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All Brass Construction — highly polished. 


Choice of Silica Gel or Ducal Drierite. 


Glass Wool Pads provide progressive filtration and spring action on dehydrant. 


40 x 200 mesh outlet screen. 
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Forged Brass End Caps with integral flare line connections, silver brazed to shell. 
Wide wrench flats facilitate installation. 


Furnished with flare nuts and seal bonnets. 


listed by Underwriters Laboratories, Inc 


Size connections “%4", %" and 4” flare —8 to 32 cubic inches capacity 


t Valves, Driers, Strainers, Control Devices 
and Accessories for Refrigeration 
and Air Conditioning and 
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HENRY VALVE Co. 


Matrose Park, Iii. (Chicoge Suburb) Cable: HEVALCO Melrose Park, lilinois 





tributing organization in Detroit. He 
will be responsible for all phases of 
merchandising of the company’s re- 
frigerators, freezers and air condi- 
tioners. 


Charles A. Butcher has joined 
Worthington Pump & Machinery 
Corp. as assistant to the president. 
He formerly was general manager of 
Crocker-Wheeler Electric Mfg. Co. 
and vice president of its successive 
parent companies, Joshua Hendy 
Corp. and Elliott Co. 


L. W. Atchison has been ap 
pointed manager of engineering of 
the General Electric Co.’s household 
refrigerator division. He succeeds J. 
L. Knight, whose appointment as as- 
sistant manager of engineering of the 
G-E appliance & merchandise depart- 
ment was recently announced. 


George J. Randolph, of Ran- 
dall Distributing Co., has been ap- 
pointed district representative for Mc- 
Quay, Inc., Minneapolis, for the state 
of California. Randolph’s headquar- 
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ters are at 2227 Lafler Rd., Los An- 
geles, and he will also represent 
American Automatic Ice Machine Co., 
a subsidiary of McQuay. 


Stuart D. Clayton has been 
named regional sales manager of the 
midwest area for Starrett Television 
Corp., New York City. His headquar- 
ters will be in Chicago. Previously he 
was with the Anderson Co., Gary, 
Ind., and Prismacolor Co., Chicago, 
and with Goodyear and Firestone in 
foreign sales work. 


Thomas R. Glen has been ap- 
pointed sales engineer in the north 
Jersey area of Staten Island, Hudson 
and Bergen counties for Tesco Dis- 


Prior to joining Tesco, Glen was with 
General Electric Co.’s air condition- 
ing department in development and 
research work. 


ESTAURANT refrigeration is 

thoroughly discussed in a 10- 
page pamphlet recently issued by 
the American Society of Refrigerat- 
ing Engineers. This is the only bul- 
letin devoted exclusively to the 
refrigeration problems encountered 
in restaurant refrigeration. 


Temperature data are given for 
long and short time storage of com- 
modities commonly handled in 
restaurants. Another section is de- 
voted to describing and illustrating 
the various types of reach-in re- 
frigerators and walk-in coolers and 
includes advice on the proper con- 
densing unit and evaporator for 
each cooler installation. Other topics 
discussed are defrosting, water cool- 
ing, beverage cooling, ice cream 
cabinets, ice making, and other re- 
frigeration fixtures such as display 
refrigerators and soda fountains. 


Copies may be obtained from 
ASRE headquarters for 50c each. 


CARRIER EARNINGS 

Net profit of Carrier Corp. for the 
12 months ended April 30, 1950, 
was $1,099,046, or $1.47 per com- 
mon share, as compared with $2,083,- 


| 320, or $3.14 per common share, for 


the preceding similar period. 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 
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ST. LOUIS SHOW ... 
Continued from page 41 


Firms who had exhibits at the af- 
fair included Acme Industries, Alco 
Valve Co., Aminco Refrigeration 
Products, Ansul Chemical Co., Auto- 
matic Products Co., Bell & Gossett 
Co., Betz Corp., Black, Sivalls & Bry- 
son, Inc., Bundy Tubing Co., Bush 
Mfg. Co., Chicago Seal Co., Copeland 
Refrigeration Corp., Cornelius Co., 
Curtis Mfg. Co., Cutler-Hammer, Inc., 
Davison Chemical Co., Dayton Rub- 
ber Co., Dean Products, Detroit Lu- 
bricator Co., Ebco Mfg. Co., Electric 
Auto-Lite Co., Eston Chemical Co., 
Federal Refrigerator Mfg. Co., Fine 
Products Co., Fogel Refrigerator Co., 
General Controls Co., L. H. Gilmer 
Co., Hartford Machine Screw Co., 
Heat-X-Changer Co., Hedeman Prod- 
ucts, Henry Valve Co., Holsclaw 
Brothers, Imperial Brass Mfg. Co., 
Jarrow Products, Kreotest Mfg. Co. 

Kold-Hold Mfg. Co., Kramer Tren- 
ton Co., Larkin Coils, Lehigh Mfg. 
Co,. Lewin-Mathes Co., Linde Air 
Products Co., Loudon Sales, Inc., 
Lynch Corp., Marlo Coil Co., McIn- 
tire Connector Co., McQuay, Inc., 
Metals & Controls Corp., Mitchell 
Mfg. Co., Mueller Brass Co., Nash- 
Kelvinator Corp., Pacific Lumber Co., 
Paragon Electric Co., Penn Electric 
Switch Co. 

Quiet-Heet Mfg. Corp., Ranco, Inc., 
Remco, Inc., Rotary Seal Co., Servel, 
Inc., Sporlan Valve Co., Standard Re- 
frigeration Co., Sterling Air Condi- 
tioning Co., Sun Oil Co., Superior 
Valve & Fittings Co., Swift Mfg. Co., 
Techniflex Corp., Tecumseh Products 
Co., Temprite Products Corp., Uni- 
versal Cooler Div., Viking Copper 
Tube Co., Virginia Smelting Co., Wa- 
bash Mfg. Co., Wagner Electric Corp., 
Wagner Tool & Supply Corp., West- 
inghouse Electric Corp., White-Rodg- 
ers Electric Corp., Wolverine Tube 
Division. 

Educational lectures during the 
three-day conference included: 

“Repairing Electric Motors,” by 
B. L. Britt, Wagner Electric Corp.; 
“The Care and Refrigeration of 
Draught Beer,” by Dr. Bryn Nissen, 
Anheuser Busch Co.; “Refrigeration 
as it Applies to Open Type Commer- 
cial Display Cases”, by Les Hickox, 
Tyler Fixture Corp., “Disposable 
Containers for Compressed Gases”, 
by A. M. Esberg, Eston Chemicals; 
“Removing Moisture From Refriger- 
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ating Units”, by F. Y. Carter, Detroit 
Lubricator Co. 

“The Electrical System of Her- 
metics”, by C. A. Patterson and A. 
P. White of Spencer Thermostat Co. ; 
“Pressure Drop and Sizing of Refrig- 
erant Lines”, by J. A. Schenk, Alco 
Valve Co.; “Solenoid Valves—Their 
Design, Operation and Application”, 
by H. F. Spoehrer, Sporlan Valve 
Co.; “Value and Application of Heat 
Exchangers”, by Cecil Boling, Heat- 
X-Changer Co. 


“Water Conservation”, by Frank 


Gonzalez; “Refrigerating Oils”, by 
Dr. W. O. Walker, Ansul Chemical 
Co.; “Selecting and Servicing Water 
Cooled Condensers”, by A. B. New- 
ton, Acme Industries; “Safety for the 
Service Engineer”, by George 
Schuld; “Selection, Operation and 
Maintenance of Water Cooling Tow- 
ers and Evaporative Condensers”, by 
Howard Degler, Marley Co. 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 


Your Construction Methods 
with Engineered KOLD=HOLD Liners 


You save hours of valuable construc- 
tion time and build extra efficiency 
into refrigeration equipment, by using 
prefabricated Kold-Hold Liners. These 
Liners quickly slip into place to pro- 
vide adequate refrigeration for the 
sharp freezing, cooling and holding of 
all types of foods and perishable prod- 
ucts. The inner surface is smooth and 
sanitary — no other linings required. 


There are no refrigeration joints to 
become damaged with the complete 
cabinet liner. Liners are fabricated 
from Serpentine Plate Evaporators 


without interfering with the Serpen- 
tine principle of refrigerant flow. 
Therefore, they retain all the advan- 
tages and proven dependability of 
Serpentine construction. 


Kold-Hold Prefabricated Units save 
time and money for thé manufacturer, 
service engineer and user. They in- 
crease efficiency and reduce the cost of 
both domestic and commercial refrig- 
eration equipment. They simplify con- 
version of obsolete equipment to meet 
today’s standards of efficiency and de- 
pendability. 


See your service engineer or write us for details. 
immediate delivery from jobbers’ stock in principal cities. 


PLATE BANKS 


PLATE STANDS 


PREFABRICATED 
LINERS 


SERPENTINE 
EVAPORATORS 


KOLD-HOLD 


protects every step of the way a= 
KOLD-HOLD MANUFACTURING CO., 503 E. Hazel St., Lansing 4, Mich. 
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REPAIR 
TERMINAL 
LEAKS 


FASTER 


Replacement Terminals 


Seal terminal leaks in hermetic 
units by installing Delavan Re- 
placement Terminals. Just attach 
to the original terminal post. 


Write for free bulletin 
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The publications listed below are available to readers without charge. Simply 
list on the postcard in this issue the key numbers of the items you wish 
to receive. Your requests will be forwarded directly to the companies concerned. 


G1—Condensing Units ... A revised 
60-page catalog (Bulletin No. 204-1) issued 
by Mills Industries, illustrating the com- 
plete line of Mills compressors and con- 
densing units. Contains up-to-date perfor- 
mance data on the full line, in convenient 
form; includes detailed specifications, di- 
mensions, and data needed for selection of 
units for cooling, refrigeration and air con- 
ditioning. 


G2—Fittings and Accessories... A 
20-page catalog (No. R-501) of refriger- 
ation fittings and accessories, available from 
Madden Brass Products Co. Contains illus- 
trations, details and prices on full line of 
fittings, driers, strainers, charging lines, 
liquid indicators, check valves and. acces- 
sory items. Complete ordering information 
is included. 


G3—Grille Selector ... A grille selec- 
tor slide rule, available from Barber-Col- 
man Co. Provides rapid sizing of ventila- 
tion and air conditioning grilles. Grille size 
is based on noise level, air volume, throw, 
and ceiling height. Table of maximum 
allowable noise levels for different installa- 
tion is printed on rule face. Range of vari- 
able is sufficient for selection of grille for 
any common applications. 


G4—Fans, V-Pulleys, V-Belts ... An 
8-page bulletin (R.F. 301) issued by Mau- 
rey Mfg. Corp. illustrating and describing 
its lines of fan blades, fan V-pulleys, and 
V-belts. Contains rating tables for both 
commercial and domestic type fan blades, 
advice on fan selection and mounting, how 
to redesign V-belt drive, size and price data 
on fans, belts, and pulleys. 


G5—Insulation ... Design Data Book 
RHB-1-50, issued by Rubatex Div., Great 
American Industries, Inc., dealing with the 
use of Rubatex insulation hardboard. Pro- 
vides complete information on thermal con- 
ductivities, etc., and gives charts designed 
to help determine insulation thicknesses for 
various types of applications. Typical prob- 
lems are answered to emphasize various 
points. 


G6—Data Book ... A condensing 
unit data book designed as a reference 
manual for servicemen, application engi- 
neers and retail salesmen, issued by Servel, 
Inc., Electric Refrigeration Div. Gives gen- 
eral application engineering data, how to 
estimate refrigeration loads, heat transfer 
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and service load factors, product storage 
data, refrigeration loads for various com- 
mercial applications, etc. One section of 
booklet lists model specifications and ca- 
pacities on Supermetic condensing units. 


G7—Duplex Tubing ... A technical 
bulltin (No. 1950) issued by Bridgeport 
Brass Co. giving application data and other 
information on the duplex tubing (made 
up of two different metals or alloys inside 
and outside) it fabricates for special uses 
in the refrigeration and other industries. 
Bulletin outlines methods of installing with 
object of preventing galvanic corrosion. 


G8—Thermometer Catalog ... A 
new catalog (No. 16-C44) issued by H-B 
Instrument Co. Lists complete specifica- 
tions for 80 different commercial thermo- 
meters for a wide variety of temperature 
measurements including refrigeration line, 
household refrigeration, steam, hot oil, etc. 
Completely illustrated. Price list is in- 
cluded. 


G9—Insulation Application ... Ap- 
plication Bulletin No. 2, issued by Stic- 
Klip Mfg. Co., covering the application of 
its insulation fastening devices to uses in 
heating, ventilating, air conditioning and 
industrial processing equipment. Includes 
a guide to proper selection of clips, their 
application, how they should be spaced, and 
drawings showing typical duct insulation 
applications, emphasizing proper clip lay- 
out. 


G10—Automatic Clutches . . . The 
complete line of Mercury automatic clutches 
is described and illustrated in three new 
bulletins issued by Automatic Steel Prod- 
ucts, Inc. Bulletin 216 describes the Mer- 
cury clutch in general, listing and illustrat- 
ing various applications from air condition- 
ing to washing machines. Bulletin 217 
covers applications of the clutches to gas- 
oline engines; Bulletin 218 covers electric 
motor installations. 


G11—Air Handling Equipment... 
A sheet describing air handling units 
available from Chicago Blower Corp., and 
including turbo-pressure blowers, steel 
plate exhausters, multiblade exhausters, 
“Gyra-Flo” roof exhausters, “Axial-Flo” 
roof exhausters, axial airfoil propeller fans, 
and ventilating sets for all types of general 
ventilation applications. 
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a FIRM BASE 
ROFITS 
NATOR: 


Sell Kelvinator—and watch sales go up on 
the soundest foundation of all . . . customer- 
satisfaction! You'll find that prospective 
buyers already know Kelvinator means time- 
proved dependability. You'll find that vis- 
ible Kelvinator extra-quality clinches sales 
on the spot. And that the performance of 
Kelvinator items wins repeat customers as 


Kelvinator Compressors 
(1/6 HP. to 5 HP.) 


Condensing Units (“4 
H.P. to 5 H.P.) 


"Rotrr TODAY...801L0 FOR. TOMORROW Wry 


a matter of course. See the complete range 
of parts and supplies to fit your needs... 
competitively priced . . . at your nearest 
Kelvinator depot. Write, phone, or stop in 
for helpful information on installation or 
service problems. Kelvinator, Division of 
Nash-Kelvinator Corporation, Detroit 32, 


Michigan. 


Units (4 H.P. to Y2 HP.) 


Kelsuseatovr 


THE NAME THAT SELLS...THE NAME THAr 5, 


ise 


KELVINATOR FROZEN 
FOOD MERCHANDISER 


KELVINATOR 
WATER COOLER 


KELVINATOR 
BEVERAGE COOLER 
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KELVINATOR 
AIR DRIER 


KELVINATOR ICE 
CREAM CABINETS 





For further information on any of these products, simply list on the postcard 
provided in this issue the key numbers of the items in which you are inter- 
ested. Your requests will be forwarded directly to the companies concerned. 


PG-1 

Product: New “Flow-Cold” liquid 
chiller. 

Manufacturer: Acme Industries, 
Jackson, Mich. 

Features: Unit applicable for 
residential or commercial air condi- 
tioning, process water chilling. Unit 
completely assembled and ready to 
operate when liquid and electrical 


Liquid Chiller e« e e 


connections are made. No refrigerant 
piping required, merely low pressure 
water piping. Equipment also can be 
applied to heat pump cycle for “be- 
tween season” heating and for full 
season heat pump operation where 
suitable heat sources exist. Other ap- 
plications include chilling drinking 
water, cooling water for bottling 
plants, cooling oils, brines and bakery 
ingredient and jacket water, etc. 
Available in 3 models ranging from 
2 to 15 hp. Model RC-23-D, weigh- 
ing 575 lbs. has capacity of 25,000 
Btu/hr with 50 F water off and 56 F 


water on and water rate of 8.3 gpm. 


PG-2 
Product: Eight-cylinder compres- 
sors of 50, 60 and 75 hp. 
Manufacturer: Brunner Mfg. Co., 
Utica, N. Y. 
Features: Basically identified as 
the R-75000 compressor, new unit is 
available in six models. Compressor, 


Large Compressors ¢ ¢ 


60 


motor, and bed plate combinations 
for use with evaporative condensers 
are known as models E-50000, E- 
60000 and E-75000; for use with 
water-cooled condensers, units are 
designated as models W-50000, W- 
60000 and W-75000. Compressor is 
fully pressure lubricated 8 cyl., 90 
deg. V-type with 2 cyl. to a block. 
Blocks and crank case of special anal- 
ysis cast iron. Pearlitic cast iron 
crankshaft with induction hardened 
journals and pins, cast iron piston, 
malleable connecting rods, diamond 
bored bronze bushings. Suction and 


discharge valves are of reed type. Un- 
loaded starting and capacity control 
equipment is optional. Units are 
compact for capacity and provide 
ample accessibility to all connections 
and working parts. 


Dual-Purpose Torch « e PG-3 


Product: Combination leak detec- 
tor and LP-Gas torch. 

Manufacturer: Otto Bernz Co., 
Rochester, N. Y. 

Features: Designed to detect and 
correct non-combustible gas leaks 
without any change in torch equip- 
ment. Also designed for such gen- 
eral-purpose work as sweat fitting, 
soldering, brazing, and _ thawing. 
Operation for leak detection is simple. 
After lighting torch and adjusting 
fully visible flame, open end of de- 
tector hose is passed in vicinity of 


JULY, 1950 « 


suspected leak. If leak is present, gas 
is drawn up hose and flame changes 
color. Then, without changes or 
adaptations, soldering or sweat fitting 
can be done. Instant lighting with- 
out pre-heating. Reaches calculated 
temperature of 3660 F, burns in any 
position, easy to hold and operate. 
Completely portable with no cum- 
bersome hose connections, gauges, or 
heavy tanks. One cylinder of pro- 
pane gas will operate burner as long 
as 12 hours. Single control valve 
turns torch on and off and adjusts 
flame. Leak detector hose is remova- 
ble if desired. 


Condensate 


Product: 
disposal unit. 

Manufacturer: Sutton Mfg. 
Corp., Norfolk, Va. 

Features: Specially designed for 
use on air conditioning equipment 
and similar apparata to dispose of 
water and other condensate liquids. 
Self-contained, the unit delivers at 


Pump e e « PG-4 


Automatic condensate 


rate of 514 gpm at 10 ft. head to 1 
gpm at 22 ft. head, with shut-off at 
24 ft. Other applications include 
draining of defrosting water from 
meat cases, dairy cases and water 
cooler installations remote from sew- 
er connections. Unit is connected to 
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apparatus so that condensate flows 
into inlet of receiving tank. At a pre- 
determined height, pump starts auto- 
matically and delivers condensate to 
disposal point; check valve prevents 
liquid from draining back into tank. 
Tank, built of steel with corrosive-re- 
sistant baked enamel finish, has 214 
gal. capacity, 3” inlet, 14” outlet. 
Centrifugal type pump is of all-bronze 
construction, powered by 1/15 hp 
single phase, 60 cycle, 115 v. motor. 
Float switch set to pump approx. 34 
gal. condensate at each operation. 
Complete unit weighs approx. 20 Ibs. 


Valve Plate Kits « e e « PG-5 
Product: Valve plate repair kits. 
Manufacturer: Delavan Mfg. Co., 

Des Moines, Iowa. 

Features: Kits include necessary 
reeds, discs, springs, screws and 
gaskets for repairing any designated 
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valve plate. They elminate the neces- 
sity of selecting individual parts from 
stock on the part of jobbers, and 
assure service man of having correct 
parts for the valve plate he is repair- 


o 
ing. 


Store Conditioner e e e PG-6 


Product: Store conditioners in 
capacities from 3 to 71% tons. 

Manufacturer: United States Air 
Conditioning Corp., Minneapolis. 

Features: Five-year protection 
plan on motor-compressor unit. Shell- 
and-tube type condenser consisting of 
compact spiral-finned coils contained 
in small electrically-welded dome; 
adaptable to city water supply or 
cooling tower by simple change of 
connections. High and low pressure 
cutouts protect compressor motor and 
coils. Units styled to harmonize with 
surroundings; duct connections can 
be made if needed. Winter operation 
possible by installing heating coil in 
plenum chamber. Units provide 


ventilation with or without cooling. 
Automatic water-saving valve on con- 
denser. Cabinet insulated with Fiber- 
glas. Continuous, fluted-fin coils of 
seamless tube construction. 


Confection Maker e e e PG-7 
Product: Reco Junior Series froz- 
en stick confection plants. 
Manufacturer: Reco Products 
Div., Refrigeration 
Corp., Philadelphia. 
Features: Machines are self-con- 
tained units, may be used to make 
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Regulator that ) 


Sells Itself! 


The Electrimatic Type W.P. direct act- 
ing piston type regulator tells its own 
story of superiority in daily service... 
feeding just the correct amount of 
cooling water to maintain the proper 
condenser pressure without waste of 
water ... doing it without chatter or 
water-hammer and with the absolute 
minimum of attention. 

All working parts of this quality 
regulator are monel and stainless steel 
and the body is of special non-porous 
brass alloy. A number of advanced 
features distinguishes it from all other 
regulators—the stainless steel piston; 
the heavier cushion spring; the 
tight seal; the presence of water behind 
the piston, equalizing pressure and 
dampening vibration. 

The monel seat — an exclusive fea- 
ture — minimizes wire drawing and 
does away with dezincification. Even 
the part of the push pin exposed to 
water is monel. The sturdy two-ply bel- 
lows (300 Ibs. test) is further evidence 
of quality construction. 

Mounting and adjusting. the W.P. 
is particularly simple: Open yoke 
provides easy access for adjustment 
and yoke is rotatable on the valve 
body for mounting the regulator in 
any position. 

THE ELECTRIMATIC COMPANY 
Sales Affiliate of JAS. P. MARSH CORPORATION 
Dept. P, Skokie, Ill. 


WRITE US OR 
SEE YOUR JOBBER 


Type W.P. Regulators are made in 
sizes %", 12", 34” F.P.T.; head pres- 
sure range, 60 to 130 Ibs.; water 
pressure, up to 150 Ibs. Head pres- 
sure connection, 4%‘ male flare. It 
is used with methyl chloride, sul- 
phur dioxide and Freon. 


The type W.P. is merely one mem- 
ber of the Marsh-built Electrimatic 
family of automatic refrigeration 
controls and regulating valves 
which includes: water regulators for 
ammonia service; suction throttling 
valves; packless solenoid valves and 
other related controls. 
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water ices in single or twin bars, 
chocolate ice cream bars, 
fudge type bars, etc. Space is pro- 
vided for storage of finished confec- 
tions and built-in chocolate dipping 
tank and a defrosting tank are also 


provided, enabling handling of all 


coated 
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distinctive Refrigerator Hardware 
Proven Best For All These Commercial and Domestic Uses 
BACK. BARS e MILK COOLERS e FLORIST BOXES e LOW TEMPERATURE HORIZONTAL 


OR VERTICAL CABINETS e DISPLAY CASES ¢ STOKERS ¢ REACH-IN CABINETS ¢ COIN- 
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production operations by a single 
unit. Exterior of white baked enamel, 
with one-piece stainless steel top. Ca- 
pacity of machines ranges from 750 
to 3000 stick confections per day. 


Volt-Ammeter e ¢@ ¢@ e@ 


PG-8 
Product: New Model A-5-1 Amp- 
robe pocket-size volt-ammeter. 
Manufacturer: Pyramid Instru- 
ment Co., New York City. 
Features: New model is third in 
pocket-size Amprobe Has 
seven ranges: 6.5/13/26/65/130 am- 


series. 


59-8428 


BEER EQUIPMENT 
COMPAN Y 
| i 
My 


DRAFT 


BOTTLED BEVERAGE COOLERS ¢ MANY OTHER TYPES OF REFRIGERATING EQUIPMENT 
LOCK 


Refrigerator Hardware Division 


me © | 
59-8143 59-8128 


@ 
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OPERATED REFRIGERATED DISPENSING MACHINES ¢ 
Rockford, Illinois 


peres and 150/600 volts. Two origi- 
nal models (A-5 and A-6) are, re- 
spectively, 6.5/13/26/65/130 am- 
peres and 130/260 volts and 10/25- 
50/100/250 amperes and 150/600 
volts. Size of device is 714” long x 
2 9/16” wide x 114” thick. Case and 
scale window are molded in one piece 
of impact-proof plastic; case is insu- 
lated for protection; scale visible 


from all angles; range clearly in- 
dicated. Plastic finger trigger opens 
jaws and selector switch operates by 
flip of finger. Meter has accuracy of 
plus or minus 3% of full scale. Pack- 
aged in top grain cowhide case with 
zipper closure. 


Dehumidifying Unit e« « PG-9 
Product: 1, hp dehumidifying 
unit for small establishments. 
Manufacturer: Carrier 

Syracuse, N. Y. 

Features: Under room conditions 
of 80 F and 70% RH, unit is capable 
of removing 18 pints of water from 
air every 24 hours. Larger Carrier 
unit, previously announced, is 1/3 hp 
capacity and removes 34 pints of 


Corp., 
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moisture per day. New unit has gray 
metal cabinet 1314,” wide, 1714,” long, 
221.” high compared to 15” x 18” 
x 12” size of larger model. Smaller 
unit weighs 60 lbs., has average na- 
tional dealer price of $149.50. Unit 
condenses moisture by drawing warm 
humid air over cold evaporator coil, 
drip pan collects condensate, and 
connection can be made to carry 
water to floor drain for disposal. 


This new plate type condenser for refrig- 
erators and freezers, introduced by the 
North Chicago Division of Houdaille- 
Hershey Corp., features more than 60% 
contact between the tube and metal piate. 
New engineering development makes possi- 
ble a mechanical bonding of tubing to a 
light gauge metal sheet, without warpages 
and faulty contact inherent in spot weld- 
ing and brazing. Top and bottom rein- 
forced by special cross member. Flexibility 
of design makes possible any desired size 
or shape, and tooling already has been set 
up for a wide range of models. Design 
lends itself to fast line production on auto- 
matic presses and similar equipment. 


Room Air Conditioner « PG-10 

Product: Room air conditioner in 
14 and 34 hp capacities. 

Manufacturer: Airtemp Div., 
Chrysler Corp., Dayton, Ohio. 

Features: Smaller (14 hp) model 
is 13” high, 27” wide, and is rated 
at 6000 Btu/hr. Larger 34 hp model 
has rating of 8500 Btu/hr. Neither 
model requires plumbing connections, 
can be plugged into any standard 
outlet of 110 volts. Models have her- 
metically sealed compressors carry- 
ing 5-year manufacturer’s warranty 
against material or construction de- 
fects. Additional features include 
four-way adjustable grille controlled 
by center knob, and fresh air intake 
providing year-around ventilation. 
Outside air can be drawn in inde- 
pendent of cooling mechanism. Filter 
is replaceable type. 


Portable Cooler « ¢ e« PG-11 
Product: “Frigiport” self-con- 
tained portable cooler for precooling 
goods, refrigerated transport, or re- 
frigerated storage. 
Manufacturer: North American 








Utility & Construction Corp., New 
York, N. Y. 

Features: Provides refrigeration 
from 4 to 17 days without refilling, at 
desired temperature for either per- 
ishable or frozen foods. Constant 
temperature assured by automatic 
controls. This new application of the 
absorption system consists of an am- 
monia cylinder and a water tank 
mounted outside an insulated con- 
tainer and connected to refrigerated 
plates within this container. Special 
apparatus controls the flow and 
evaporation of ammonia. Liquid am- 


“Dri-Fan” Evaporative Condenser 


A Revolutionary Principle 
That Adds Years of Life to Evaporative 
Condensers and Cooling Towers 


Here’s the answer to longer trouble-free 
evaporative condenser and cooling tower 
operation. The sensational “Dri-Fan” Princi- 
ple keeps moist air away from the fan sec- 
tion. Rust and corrosion are eliminated. 
Only Recold “Dri-Fan” offers this extra 
protection. “Dri-Fan” uses only 2.7 gallons 
of water per ton — less than 3% of the 
consumption of a water cooled con- 
denser. Modern engineering provides 
split circuit operation...New simple 
design makes service extremely easy 
Write for complete information today. 


7250 East Slauson Avenue Los Angeles 22, California 


tt 
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monia expanded and evaporated pro- 
duces refrigeration and then is ab- 
sorbed by water. By regulating the 
suction pressure the desired tempera- 
ture is maintained. The aqua am- 
monia which is obtained after 
absorption is a marketable product 
that will further reduce refrigeration 
cost. By carrying its own supply of 
refrigerant and eliminating moving 
parts, Frigiport insures against power 
or mechanical failure. Refrigerated 
container constructed of aluminum 
and insulated with 5 inches of Fiber- 
glas. Disposition of refrigeration 





system depends upon application; can 
be located on top (as shown), at 
rear, or suspended in a cradle under- 
neath the container. 


Liquid Cooler « « e « PG-12 


Product: “Pakotemp” temper- 
ature control device that automatic- 
ally holds fluid temperatures within 
a range as narrow as plus-minus 14 
degree F. 

Manufacturer: Pako Corp. Min- 
neapolis, Minn. 


MODEL H-1 


HALIDE REFRIGERANT 
GAS LEAK DETECTOR 


THE TURNER 


Find leaks involving all chlorinated hydrocarbon 
refrigerants quickly and accurately with Turner’s 
highly-sensitive Model H-1 Halide Detector. This 
blowtorch-type burner employs a simple chemical 
principle... flame becomes green whenever gas is 
present in the area surrounding a defective cooling 
unit. Designed and constructed throughout for long, 
dependable service. Has a flexible exploring tube 
for easy probing in “hard-to-get-at” places; holds 
one pint of alcohol fuel; measures 8” from handle 
to tip of burner x 74” high x 44” wide; can also 
be used as a blowtorch. 


Get details, too, on our Model H-20 Self-Pressure 
Gas Leak Detector. A quality tool at a modercte cost. 


Made by the manufacturers of nationally-known 
Turner Blow Torches and Fire Pots 


N Oo 


BRASS WORKS 


Features: Unit circulates a tem- 
pering liquid rapidly through a 
jacket or tempering panels surround- 
ing the critical fluid. Incorporates a 
radically different stainless steel heat 
exchanger which automatically pro- 
vides heat or refrigeration as re- 
quired to hold the temperature of 
the critical fluid within pre-deter- 
mined limits. All thermostatic and 
electrical controls are conveniently 
located. Complicated mixing valves 
or manual controls are eliminated. 
Only one electrical and two simple 
non-corrosive plumbing connections 
are required. Unit also may be modi- 
fied for direct tempering and circu- 
lation of a critical fluid. 


Hand Truck e e e e PG-13 


Product: “Liftruk” hand truck 
for moving refrigerator cabinets dis- 
play cases, and similar bulky and 
heavy objects. 

Manufacturer: Thermacote Co., 
Los Angeles, Calif. 

Features: Designed to take loads 
of varying dimensions and has a load 
capacity of 2500 pounds. Compact 
and can easily be carried on a de- 
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PEAK 
PERFORMANCE 


ow ALL 70s under 
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Type G Valve 


....only Sorlan ca 
offer you sou Selvin Charges ...The Per 


formance Factor that cannot be duplicated 
C CHARGE FOR SUCTION TEMPERATURES ABOVE ZERO 


Z CHARGE FOR SUCTION TEMPERATURES BELOW ZERO 
.. plus L and X charges for special applications 


Mechanically the SPORLAN Type G Valve is a Model of 
Perfection..constantly improved but never basically changed. 


* NEW PIN CARRIER... The new pin carrier is designed to 
minimize the effect of dirt and moisture and assures perfect oper- 
ation of the valve under all conditions. 


* *« TRIANGULAR PUSH RODS... Effectively reduce friction 
and chance of moisture freezing rods in guides. 


* * * STAINLESS STEEL DIAPHRAGM. . Atomic hydrogen 
welded in steel housing for greater strength and trouble free per- 
formance. 


EASY ACCESSIBILITY... The Sporlan Type G Thermostatic 
Expansion Valve can be quickly and easily taken apart for inspec- 
tion and cleaning. New reduced over-all length permits installing 
in much smaller space. 


SPORLAN TYPE G THERMOSTATIC EXPANSION VALVES 
on all your commercial refrigeration installations and get Peak S a g R A 
Performance on ALL jobs under ALL conditions every time you 

buy...not just occasionally...but every time! 


* See Your Sporlan Wholesaler Today * 


'SPORLAN VALVE COMPANY 


7525 SUSSEX AVE., ST. LOUIS 17, MISSOURI 
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livery truck. Ball bearing, rubber 
tired wheels will not mar floors. 
Castor wheels enable movement of 
loads in tight places. Lever action 
lift does not require use of hydraulic 
cylinders. A positive lock device on 
the handle prevents accidental drop- 
ping of the load. Has low center of 
gravity and requires less than 1 inch 
of clearance in order to insert blade 
of truck under the load. 


PG-14 

Product: New six-quart ice cream 
freezer. 

Manufacturer: Tekni-Craft, Rock- 
ton, Ill. 

Features: Model 60 freezer de- 
signed for both ice cream and frozen 
custard or other freezer-fresh items. 
Retails at $898 f.o.b. factory. Unit is 
complete with self-contained hermeti- 


Iee Cream Freezer ¢ e¢ 


new Taylor “golden gusher” type. 
Controls include automatic expansion 
valve, external dial temperature se 
lector, and automatic temperature 
control to keep freezer contents at de- 
sired serving temperature. Toggle 
switch provided to operate beater 
alone. External signal light shows 
when freezer is on. Unit is 35” wide, 


3144,” deep, 3214” high. 


cally sealed condensing unit. Freezer 
is of direct-expansion flooded type, 
refrigerant making direct contact with 
stainless steel inner shell. Beater is 


REFRIGERATION WHOLESALER 
BUY FROM YOUR 





. * . 
@ By eliminating losses 
SS from leakin 

¢ r g This improved voltage-type accelerating 

‘ Li id di relay manufactured by the Controls Div., 
iqui In icators General Electric Co., Schenectady, N. Y., 

, is designed specifically for starting single- 
phase, capacitor-start, and capacitor-start 
capacitor-run motors. Particularly applica- 
ble where adverse atmospheric conditions 
exist or where it is desired to have remote 
control which can be incorporated into an 
explosion-proof case. Designated as CR- 
1057-J, relay will find its most common 
application in control of hermetically- 
sealed refrigerator compressor motors. Can 
be furnished with or without cover, can be 
wired from top or bottom, and all parts are 
corrosion resistant. Manufacturer claims 
extensive fests prove relay easily with- 
stands severe vibrations encountered in 
compressor application. Additional informa- 


tion available to manufacturers in bulletin 
GEC-558. 


leak-proof &€-2-SEE 


pulls up greater profits! 


e PG-15 


Product: “Kno-Draft” adjustable 
air diffuser designed specifically for 
installation in all standard types of 
acoustical ceilings. 


Air Diffuser e e¢ e 


Note how in E-Z-See, unlike in conventional liquid indi- 
cators, spring-compensated leak-proof gaskets and ‘floating’ 
high-pressure Pyrex glass assure you the following advan- 
tages: (1) Perfectly Safe . . . glass is protected from 
damage by unique slotting arrangement — safe at pres- 
sures up to 500 PSI. (2) Positively leak-proof . . . can’t 
leak because springs automatically maintain just the right oe 
force to form a positive seal around the glass. (3) E-Z-to " . ar 

Manufacturer: W. B. Connor 
Engineering Corp., New York City. 

Features: Joined integrally with 
a square panel of lightweight metal. 
Lines of the panel and simple design 
and flat silhouette of diffuser make 
it blend unobstrusively with acous- 
tical tile or other square-panel ceil- 
ings. Diffuser retains all standard 
features, including adjustability for 
angle of air discharge, air volume 


| control, etc. 
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see through . . + both sides of the body are open to let in 
light through the tubular high-pressure gauge glass. No 
more losses from leaking—here truly is the 100% answer to 


the industry's demand for a fool-proof liquid indicator. 


E-Z-See available in connection sizes 4%", %” and 
%”—in male flare both ends; one end female and 
one end male; or sweat connections to permit sol- 
dering without disassembling. 


Send for Literature and Prices 


CARRIED IN STOCK BY LEADING WHOLESALERS EVERYWHERE 
West Coast warehouse stock at: 2103 So. San Pedro, Los Angeles, Calif. 
EXPORT DEPARTMENT: Melchior, Armstrong, Dessau—Ridgefield, N. J, 


i ee oe) 


TELIEMOPLE, PENNSYLVANIA 





Grille « e¢ «© e e e PG-16 surface. Supplied in gray prime coat x 45%” x 554”. Capacity of unit is 
Product: Uni-Flo grille with in- or in wide selection of electroplated $25 in quarters. Can be set to re- 


tegral volume control. metal finishes. quire payments at intervals of 30 
Manufacturer: Barber-Colman min., 1 hour, 24 hours. 


Co., Rockford, IIl. 
Features: Designed for ventilat- Coin Meter « @ @ e « PG-17 
ing and air conditioning systems in Product: Coin meter. 
schools and other public buildings. Manufacturer: A. B. T. Mfg. 
Device combines efficient, draftless air Corp., Chicago. 
distribution and regulation of air 
volume in a single unit. Air volume 
and direction are regulated by tamper- 
proof adjustments accessible from 
grille face. Grilles have removable 
cores for duct access, cleaning and 
redecorating without damaging wall 


Cellular rubber sleeves (see arrows) prevent 
condensation on feed and return lines of the 
climate control system installed at 100 Park 
Avenue, New York City, by Kerby Saunders, 
Inc., air conditioning a of thet city. 
= a = —, — : ¥2-inch - 

, . . . ‘ eter cellular ru r tubing ps over 
Rn ppd Model said “= com diameter copper siubing to provide o seamless 
e , . ss ; casing o' ‘4-inc! ick cellular ru r ing 
p tely automatic; _heon in icator @ netural skin inside ond out. Where joints 
light shows when unit is in operation. ere mode, me = sheoth le patted Sess = 
< e comple in e cellular ru © tub- 
Machine accepts quarters only, has a is smomed to its Cr shape to cover 
7 . t' - 
detector device to reject smaller ing “Lae o Spans elses Pade 


coins, slugs, etc. Size of unit is 254” © Shelton, Conn. 


EVOL IG eliminate clininaled,. 

aR gat conomically! 
Specify Acme nt 

For Top Performance J 


FREON SHELL AND TUBE CONDENSERS CONDENSATE DISPOSAL 
DRY-EX WATER CHILLERS | UNIT 


HI-PEAK WATER COOLERS 
FREON SHELL AND COIL CONDENSERS 
HEAT EXCHANGERS OIL SEPARATORS 


Wa aay. 
INDUSTRY Since 1919 


Pumps Up to 
a 22-ft. Head! 


Specially designed for the disposal of water and other conden- 


INDUCED DRAFT COOLING TOWERS * 
EVAPORATIVE CONDENSERS 
LIQUID RECEIVERS 
BLO-COLD INDUSTRIAL UNIT COOLERS 
PIPE AND FIN COILS AMMONIA CONDENSERS 


*A new Acme product with out- Vitis Sir tian 
stonding features. Write for catalog on any of 
Catalog No. 40. the above items 


NS | 


JACKSON e MICHIGAN in principal cities 
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sate liquids which collect in air conditioning equipment and 
similar apparata. Completely self-contained. Unit is connected 
to apparatus so that liquid flows into inlet of receiving tank. At 
a predetermined height, pump starts automatically and delivers 
condensate to disposal point. Large capacity, high pumping 
head ideal for many other > contentions including draining of de- 
frosting water from meat and dairy cases and similar equipment 
remote from sewer connection. Non-Automatic Condensate Dis- 
posal Unit, Automatic and Non-Automatic Pump Units only 
(less tank and check) also available. 


SPECIFICATIONS 
ce ote, x, gai we | CONTROL Automatic float switch 
we ow set to pump approx. 3% gal. of 
pS gal vesictant Saked condensate at each operation. Check 
Pp All-bronze contrifugal. De- vaive in outlet prevents § tiquid 
514 at 10-ft. from draining back into tank. 
b~- 2 2 “orm - "2a-tt head. 
t off a 
MOTOR 1/15 HP, single ph deep, 12” long. Height to top of 
ye 11S-voit A.c. (110- wort pump, 12”. Weight approx. 20 ibs. 
D. C. on Special order 


WRITE FOR LITERATURE AND PRICES 


TERRIERS VALE ii hii 


PA Pee Lt eka LU Se eee LL 


OVERALL DIMENSIONS 8” wide, 7” 





TS 


CONTRACTORS ... 
Continued from page 40 


interested and therefore do not try to 
promote any. 


If the purchaser of the cabinet does 
not receive the type of service that he 
is entitled to, he then becomes an am- 
bassador of bad will and makes mat- 
ters still worse for the dealer and 
distributors of that brand, which in 
turn is reflected back to the factory. 


Which Way Sales? 


These manufacturers, instead of 
only permitting this business to go 
through their regular and reliable 
channels—their own dealers and dis- 
tributors whom they have control 
over—become blinded by the sight of 
what looks like otherwise unobtain- 
able big business. 


This in reality they would get any 
way, or at least a very large percent- 
age of it; plus the additional sales 
which tie in with or stem from these 
freezer sales. 


The times are few and far between 
where a sale was lost to a frozen food 
company that the idea was not orig- 
inally implanted in the grocers’ mind 
by a refrigeration distributor dealer’s 
salesman. The sale was lost by the 
salesman only because the frozen 
food company submitted the above 
mentioned low price. 


Experience Is Important 


Also, the manufacturer’s products 
would be handled and promoted by 
men who are experienced in that field, 
men who are vitally interested in sell- 
ing commercial refrigeration, to 
whom selling this commercial refrig- 
eration is the very life blood of their 
business and not just incidental to it 
or as a lever for promoting something 
more important. 


The distributor’s interest starts at 
the factory assembly line, follows 
through and does not stop even after 
the freezer is installed in the final 
purchaser’s place of business. 


These are the men who can do the 
manufacturers the most good. Sound 
business reasoning should dictate that 
on any long range basis this is the 
only way to achieve the most desir- 
able results. 

So the final over all volume would 
be greater, the refrigeration equip- 
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ment business would stay where it 
rightly belongs, and the manufacturer 
would not be tempted to stoop to un- 
ethical and unfair trade practices. 


And last, but not least, they would 
retain the good will of the refrigera- 
tion industry as a whole. 

Fortunately, there are still some 
manufacturers whose policy is to sell 
frozen food cabinets only through 
their regular distributors. This is a 
commendable position that should be 
recognized. 


It is quite obvious that something 
will have to be done by the regularly 
established refrigeration dealers re- 
garding this threat to their business 
by some of the very manufacturers 
who would in the long run profit most 


JASPER 
COMMERCIAL 
REFRIGERATION 

Ie 


“Can I store this in there now 
while I'm waiting for delivery?” 


by faithful cooperation with their 
dealers, and we welcome any sugges- 
tions as to how this matter can best 
be dealt with. 


It would, of course, be beneficial to 
all parties concerned to know just 
how widespread this practice is and 
any information in that direction will 
be most helpful. 


We solicit the position taken by all 
manufacturers on this issue and com- 
ments from all interested parties. 


THREE MORE FIRMS 
JOIN DETROIT GROUP 


Three more firms have recently be- 
come members of the Refrigeration 
Contractors Association of Detroit. 
They are: 


H. L. Prowant Refrigeration, 2911 
Mack Ave.; United Refrigeration Co., 
2201 Gratiot Ave.; and A.A.A. Elec- 
tric Motor, 5133 Third Ave. 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 


WORTHINGTON UPS DEALER 
ROSTER BY 20% OVER °49 

Worthington Pump & Machinery 
Corp. has increased dealership repre- 
sentation on its air conditioning and 
refrigeration line 20% over the num- 
ber it had last year, C. E. Wilson, 
vice president, told the annual eastern 
sales conference of the company’s air 
conditioning and refrigeration divi- 
sion meeting in New York City re- 
cently. 

M. M. Lawler, manager of the 
division, declared that a great po- 
tential market exists in apartment 
buildings as a result of the present 
construction boom. Thomas J. Ke- 
hane, assistant vice president, em- 
phasized the importance of the dis- 
tributor in the division’s plans for 
growth. 

New products introduced at the 
conference included new room cool- 
ers for multi-room buildings, a 714 
ton hermetic packaged unit, two new 
packaged conditioners in 20 and 25 
hp sizes, and a new line of cooling 
coils for central systems. 

It was estimated that for the first 
quarter of 1950 orders were 12 to 
15% in excess of those for the same 
period last year. 


COAST GROUP’S PROTEST 
GAINS WIDE SUPPORT 

The Refrigeration Contractors As- 
sociation of Northern California re- 
ports that it has gained wide support 
in its efforts to stop a proposal by the 
Contractors’ State License Board to 
amend the definition of plumbing 
contractor to take jurisdiction over 
new fields, including refrigeration 
and air conditioning. The proposal 
was originally made to the state 
board by the Master Plumbers Asso- 
ciation of California. 

The proposed amendment, outlined 
more fully on page 42 of the June 
issue of COMMERCIAL REFRIG- 
ERATION AND AIR CONDITION- 
ING, would change the definition of 
plumbing contractor to read “. . . by 
providing a permanent means for 
supply of safe, pure and wholesome 
water, to any and all fixtures or ap- 
pliances which require any solid con- 
nection to the water system, either 
fresh water in or waste water out...” 

At the orginal hearing, held in Los 
Angeles on April 14, the Northern 
California contractors’ group filed a 
brief opposing the amendment, and 
asked that the matter be continued to 
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NO CYLINDERS~—NO DEPOSIT! 


USE IT — aud throu 
away the Coutaiuer 


CLs 


“FREON-12” 2 
95/100 tb. NET Qi ees - 


“FREON-114” eg “FRE os 


a el ag 


eT 
DIOXIDE 


1 tb. NET 


PACKED 24 TO THE CARTON 


ro-A-Canl 


a TRADEMARK PATENT APPLIED FOR 


PACKAGED REFRIGERANT 


Pictured (left) is the new, improved TAP-A-CAN Valve for use with 
CHARG-A-CAN. Permits use of partial contents, and combines fea- 
tures of connector, adapter and valve. TAP-A-CAN is locked in place 
by a knurled and threaded washer. Available at ESTON Wholesalers. 


ESTON IS ORIGINATOR AND DEVELOPER OF PACKAGED REFRIGERANTS. 
CALL YOUR LOCAL ESTON WHOLESALER — OR SECURE HIS NAME FROM 


° OP b] . 
3100 £& 26th St. LOS ANGELES 23 « 4900 Madison St. CHICAGO 44 « 60 E 42nd St. NEW ot) 2 ee 
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give interested parties in its section of 
the state an opportunity to be heard. 

At the subcommittee meeting in 
San Francisco May 22, the refrigera- 
tion contractors had as allies in 
voicing opposition to the proposed 
amendment representatives of heat- 
ing, piping and air conditioning 
contractors, electrical contractors, 
sprinkler contractors, sheet metal 
contractors, the National Wholesale 
Electrical Dealers Association, the 
California State Builders Exchange, 
and the Oakland Builders Exchange. 

The general line of opposition, ac- 
cording to Z. E. Jones of the Northern 
California association, was that the 
proposed change would create much 
confusion and conflict within the in- 
dustry, would present a critical polic- 
ing problem, would be discriminatory 
and in direct conflict with the statute 
and the various mechanical trades 
classifications already established by 
the State Board. 

No testimony was introduced that 
any health problem existed, Jones 
said, and it was stressed that adoption 
of the proposal would force all classi- 
fications in the mechanical trades 
subject to the act to seek similar 
amendments to their own definitions. 


Eliminate slippery wet bottles with 
UNITED'S DRY COOL BOTTLE COOLER 


On the basis of the San Francisco 
hearing, Jones believes the plumbers’ 
petition will be dismissed when it 
comes up for final action at the State 
Board’s next meeting July 28 in San 
Diego. 


CROSE CO. NAMES 
BOOME SALES MANAGER 


Oliver P. Crose, president of The 
Crose Co., air conditioning, refriger- 
ation and heating specialists at 4150 
N. Lincoln Ave., Chicago, Ill, has 
announced the appointment of Alex 
Boome as sales manager. 

Boome has served in engineering 
capacities at the Pullman Co., Lum- 
bermans Mutual Casualty Co., and 
for the past four years as an engineer 
with Samuel R. Lewis and Associates, 
Chicago consulting engineers. 

Crose also announced the acquisi- 
tion of larger quarters at their Lin- 
coln Ave. plant resulting in a gain of 
50% additional space for shop and 
stock room facilities. 

Boome, as general sales manager, 
will direct sales engineering of new 
air conditioning, refrigeration, heat- 
ing equipment and industrial piping, 
and the sale of maintenance contracts. 


COOLING 
TOWERS 


FORMER SLEUTH NOW 
FERRETS OUT SALES 


Charles G. Holmok has turned in 
his badge and his gun, put eight years 
of police work behind him, and has 
taken over the presidency of Phoenix 
Refrigeration, Inc., prominent Cleve- 
land, Ohio, commercial refrigeration 
contracting firm. 

Thus Holmok, only 34, stepped 
from his $70-a-week job as a robbery 
squad detective for the Cleveland 
police force into the direction of a 
company doing a $250,000-a-year 
business. In so doing, he joined his 
father and his younger brother, both 
of whom are employed by the Phoe- 
nix organization. Charles Sr., who 
has been with the firm for 27 years, 
is chief sales engineer. Brother Tom 
is an apprentice installer. 

The new president himself former- 
ly worked with the Phoenix organiza- 
tion for about eight years. He re- 


turned to head the company when 
former owners Harry E. Bollinger 
and Harvey H. Jeck sold the firm’s 


stock to its 15 employees. 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 


Here’s Why YOU'LL 
WANT TO SPECIFY 


The 
Pritchard “SRF” Tower! 


Sturdily constructed of finest California 
Clear- Heart Redwood, Pritchard Series 
“SRF” Cooling Towers are especially 
suited to air conditioning or refrigerat- 
ing installations requiring 3 to 24 tons 
capacity. 

For -lowest initial cost, longest life, 
greatest efficiency, specify and install 
the Pritchard “SRF” Tower! Your in- 
quiry invited. 


Write for FREE Bulletin No. 5.9.081 


Quick EVEN cooling, clean 

DRY Handling and United's ex- 

clusive “Lift-A-Way” doors are featured 

in the Dry Cool . . . 2, 3, 4 and 5 sec- 

tioned sizes . . . detached or self-contained 
condensing units. 

Each section has an efficient circulating 
fan for rapid, even cooling and keeps 
over 195 twelve-ounce bottles clean and 
dry within easy reach. 


WRITE FOR INFORMATION TO: 


Mato NEERGERATOR 60 


Locust and Forest Streets Hudson, Wisconsin 





@ BOTTLE COOLERS 
@ REACH-INS 
@ WALK-INS 
@ ICE CUBE MAKERS 


@ FREEZERS me DIVISION 
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Dept. No. 55 
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908 Grand Ave , Kansas City 6, Mo. 
LUT TERA! 


pecialized Process 
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District Offices: Chicago » Houston * New York 
Pittsburgh « Tulsa « St. Louis 
Representatives in Principal Cities 
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SALES NEWS 


OHIO CAPITAL MAKES 
MILK COOLERS A “MUST” 


Mechanically refrigerated milk 
coolers will be virtually a “must” 
for farms supplying milk to the city 
of Columbus, Ohio, under new milk 
and milk products regulations ap- 
proved by the Columbus Department 
of Health and effective May 1. 

No milk or milk products may be 
offered in the Columbus health dis- 
trict unless the farm producing them 
has received a dairy farm permit 
from the health commissioner. 

To qualify for a permit a dairy 
farm must conform to a number of 
requirements, one of them being that 
the milk house “shall provide means 
that will cool the milk to 50F or less.” 


Another section requires that milk 
for pasteurization shall be cooled 
immediately after completion to 55 
F or less, and maintained at that tem- 
perature until received by the hauler. 


All milk and milk products received 
for pasteurization must be cooled to 
50 F and kept at that temperature or 
lower unless they are pasteurized 
within two hours after being received ; 


and all pasteurized milk and milk 
products except those to be cultured 
must be cooled to 50 F or lower and 
maintained at that temperature until 
delivery. 

According to the regulation it will 
be unlawful for a hotel, soda foun- 
tain, restaurant, grocery, hospital, 
school or similar establishment to sell 
or serve any milk or milk product 
which has not been maintained, while 
in its possession, at a temperature of 


50 F or less. 


SELLS FREEZ-KING 


Refrigeration Appliances, Inc., has 
been named Atlanta distributor for 
the Freez-King frozen custard ma- 
chine. Gordon McWilliams is presi- 
dent of the company. 


TOLEDO FIRM MARKS 
GOLDEN ANNIVERSARY 


Fifty years of business achieve- 
ment is being celebrated this year by 
Toledo Merchandise Co., commercial 
refrigeration distributor in Toledo, 


TAYLOR FREEZERS POUR OUT OF NEW PLANT 


=>. 


Taylor Freezer units are shown here being turned out in Tekni-Craft’s new Rockton, Ill., 
plant at a rate exceeding production of the company’s Beloit, Wis., factory which was 
destroyed by fire last September. Photo above shows a part of the final assembly and in- 


spection line at the new plant. 
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Unexcelled replacement 
parts and hermetic servic- 
ing equipment which help 
you to diagnose compressor 
troubles quickly and easily. 
- - « Eliminate costly call- 
back service. . . . Insure 
customer satisfaction. 


eo ee 


CYLINDER VANES ROTORS 
Matched set of tool hardened replacement 
parts for all Coldspot compressors having 
15/32 shafts. Available in sizes 1”, 144” 
and 144”. Prices for complete sets. 

Lots of 1—$13.50 ea. Lots of 3—$12.83 ea. 
SOOOCOHOOSCOOCOOOOOOOEEEOOSE 
CHECK VALVES 
Job proved Coldspot re- 
placement check valves. 
Price—$2.00 ea. 
Lots of 10—$1.80 ea. 
SCOCOOHEOOSOOOOOEEOOEEOSESE 
BELLOWS SEAL 
Outstanding bellows seal 
replacement unit for 
Coldspot having 15/32 
shaft. A complete unit 
of sylphon bellows bal- 
anced seal and steel coil 
spring. Price—$3.00 ea. 

Lots of 10—$2.85 Lots of 50—$2.70 
SCOCCCOCOEOCOOOOOSEEEESEEESE 
HERMETIC UNIT ANALYZER 

“Annie”, our her- 
metic unit analyzer 
4, Will quickly and 
\¥) positively indicate 
the nature of any 
defects in the elec- 
trical system. 
“Annie” is de- 
signed to check 
and start units up to 
1/3 H.P. inclusive. 
“Annie” weighs only 
1% lbs. 
Size 3”x5"x8”. 
Price $15.00 


TAPALINE HERMETIC GAGE PORT 


An easy to install permanent 
gauge port on_ hermetically 
sealed units. Available in 3 
sizes to fit %4”—5/16”"—%” 
tubing. (Patent applied for.) 
Price $1.25 ea. 
For service on your needs or- 
der from your dealer or write 
direct. 
Your free copy giving complete details is 
available, write today for bulletin CR-1. 


MECHANICAL REFRIGERATION 
ENTERPRISES 


DEPT. 36 5032 LANKERSHIM BLVD. 


NORTH HOLLYWOOD, CALIF. 
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self-serve at its 
newest, best! 


for AC walk-in & reach-in refrigerators 
— - 


detail of light 


elu ToL: Lot Mette 
Refrigerator Door with fluorescent light illumination 


“DISPLAY-ALL 


REFRIGERATOR 


MANUFACTURERS 


for illustrated catalog, write now to 


Cut-Away View Shown Above 


Write for Bulletin AQ-50 


%K attractive Proposition for 
Volume Buyers 


Dept. CR-7 


THE MARLEY COMPANY, 


KANSAS CITY 


we! wir COMPANY 


322 EAST BEACH AVENUE e INGLEWOOD, CALIFORNIA 


V Interior coated with rubber. 

V Deep pitch—slow speed—quiet fan. 

V Heart redwood filling—top to bottom. 

Vv Weather-proof motor—adjustable base. 

V Open distribution—no nozzles to clog. 

V For indoor or outdoor installation. 

Vv Completely assembled—ready-to-go. 

V Sized to serve packaged air 
conditioners. 

Vv Guaranteed performance. 

Vv Complete operating instructions, 

V Stocked in many principal cities. 


15, KANSAS 








INC. CHARLES 
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Ohio. The firm was organized in 
1900 to seli paper products and other 
merchandise. An appliance division 
was added in 1939 and the company 
entered the commercial refrigeration 
and air conditioning field in 1945. 

Among the lines now handled by 
the Toledo firm are Carrier, Mills, 
Weber, Iceberg Lockers, Gemco, and 
Sunroc. 


“Are you sure this is 
the right place, Joe?” 


SWEDEN FREEZER NAMES 
NEW CALIF. DISTRIBUTOR 


The Distributing Co. of California, 
Inc., 800 Bay St., San Francisco, has 
been named distributor of Sweden 
Speed Freezers for northern Cali- 
fornia and western Nevada by Sweden 
Freezer Mfg. Co. 

Although this firm was only recent- 
ly organized to handle the sale of 
Sweden Freezers and other electrical 
and refrigerative equipment, William 
Black, president of the company, has 
had wide appliance and freezer ex- 
perience, with active sales work in 
northern California for the past ten 
years. He s presently setting up deal- 
ers in this territory to handle the 
Sweden line. 


NEW “AUTOMATIC” DEALER 


Henry Miller Electric Co., 415 5S. 
18th St., Omaha, has been named 
dealer for the American Automatic 
Ice Machine Co., of Faribault, Minn., 
subsidiary of McQuay, Inc. The com- 
pany makes an automatic ice cuber. 


NEW DEALERSHIP GPENS 


South Massachusetts Refrigeration 
Co. has opened at 295 Ashley Blvd., 
New Bedford, Mass., handling Car- 
rier and Koch commercial refrigera- 
tion and Admiral household refrigera- 
tors and appliances. 
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YORK DEVELOPS NEW 
PLATE HEAT EXCHANGER 


York Corp. has announced that it 
is now manufacturing a small all 
stainless steel Model HT plate heat 
exchanged especially designed for 
batch pasteurizing plants and for 
single duty applications in larger 
dairies. 


This new small heat exchanger 
contains most of the features of the 


BOOK REVIEW 


Title: Author’s Guide 

Publisher: John Wiley & Sons, 
New York City 

Price: $2.00 


Designed specifically to aid the 
technical and scientific writer, this 
new book is a completely rewritten 
version of Wiley’s “The Mannu- 
script: A Guide for Its Prepara- 
tion”. 

The new volume is a start-to- 
finish manual on the most efficient 
methods of handling manuscript, 
illustrations, and proof. It shows 
the technical author how his manu- 
script progresses through principal 
stages on its way to publication and 
acquaints him with the functions 
of the many types of skilled work- 
ers required to bring his work to 
the printed page. 

Additional information is _ in- 
cluded on formal publication and 
copyright, preparing for feprint- 
ing, revisions and new editions, and 
on details of editorial style. End 
papers of the book contain a table 
of do’s and don’ts which every 
prospective author will find valu- 
able. 


larger York model, which was origi- 


nally introduced to the industry by | 


York in 1927. 


This new model has been accurate- | 
ly engineered with definitely known | 
operational efficiencies, and is par- | 
ticularly suitable for the rapid heat- | 
ing, regeneration and cooling opera- | 
tions involved in processing milk and | 


milk products, and for high tempera- 
ture-short time pasteurization, heat- 
ing to 160 degrees (F) and holding 
16 seconds. Pasteurizing by 
batch method requires 30 minutes 
holding at 145 degrees. 

The frame and plates are polished 
solid stainless steel, die pressed and 
shaped for extreme strength. All 
surfaces are permanent, readily ac- 
cessible and easily cleanable. There 
is no paint to chip or plating to wear 
away. 

The frame is free draining, and 
connections together with plates are 


of convenient height to allow com- 
plete inspection and thorough clean- 
ing. Plates have smooth polished cor- 
rugations and streamlined passages 
which eliminate dead ends and flow 
obstruction. Totally enclosed circuits 
prevent contamination and leaker 
grooves insure against a mixture of 
brine and water. 

A York patented paraflow design 
of plates provides increased heat 
transfer. Milk-to-milk regeneration 
can be achieved with savings of about 
75 percent of heat units in both cool- 
ing and heating, it is claimed. 








the | 








Single point opening and closing 
is rapidly and easily effected through 
a screw and ratchet wrench, and as- 
sures an even pressure on the entire 
follower head and plates. Rubber 
compression unit in the end support 
flexes to relieve abnormal pressures 
caused by possible freeze-ups, and 
thereby protects the frame and plates 
against damage. The correct work- 
ing pressure is said to be clearly 
shown by an indicator. 


BUY FROM vour 
REFRIGERATION 


JUST ONE WAY 
TO REACH 


Water trapped in the receiver, or 
anywhere else, can only be reached 
with a liquid drier. How can you tell 
whether water is trapped in the sys- 
tem? You can’t. So you can’t be sure 
you’re reaching all the moisture un- 
less you use a liquid drier . . . Thaw- 
zone. 


Wherever moisture goes, Thaw- 
zone goes, too. It reaches the expan- 
sion valve, the receiver, the coil, the 


GOES WHEREVER WATER GOES 
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tubing walls, both highside and low- 
side. What other method can do that? 
You’re sure you’ve found the mois- 
ture when you use Thawzone. 


Did you know that only Thawzone 
actually eliminates water permanent- 
ly? Other methods hold water and 
sometimes release it later. The water 
removed by Thawzone cannot possi- 
bly return. Fewer callbacks for you. 


Use Thawzone in “Freons”, me- 
thyl chloride, “Carrene” or isobu- 
tane. 1 teaspoonful (4% oz.) per 
pound of refrigerant. Use half as 
much in hermetic units. Highside 
Chemicals Co., Colfax Ave., Clifton, 


THAWZONE’ 


The Only Product That 
Destroys Water.. 
and Reaches A// of it 





PACKAGED FOOD FREEZER 
IS FULLY AUTOMATIC 

Development of a _ continuous 
packaged quick freezer capable of 
handling 4000 1-pound packages of 
frozen food per hour or hardening 
8,000 packages of ice cream in a con- 
tinuous cycle has been completed by 
Freezing Equipment Sales, Inc., cus- 
tom engineers and control specialists 
in York, Pennsylvania. 

All control circuits and mechan- 
isms which are responsible for the 
automatic operation of the Freez-Pak 
are located outside of the cold room. 
The moving parts which are neces- 
sary in the cold room are hydraulic, 
insuring precise operation at all times. 
The cycle timing is electrically locked 
and operated by mechanical means. 

The Freez-Pak is attractively de- 
signed, the counter where packages 
are received being built of stainless 
steel while the freezer is clad in alu- 
minum and insulated with cork and 
aluminum. 

From the time that unfrozen pack- 
ages of food or unhandled ice cream 
are delivered to the machine by con- 
veyor from packaging or filling ma- 
chines until the frozen or hardened 


packages are ejected to the cartoning 


“ 
SEALED UNITS 


WHY NOT USE THE 
BEST 


first used and time tested by 
leading hermetic rebuilders 


e LAMINATED 
BAKELITE 

dielectric strength 9000 volts 

@ NEOPRENE RUBBER 

lathe ground for precision fit 

@ PLATED STEEL ROD 

mirror smooth finish 

e DIE CUT THREAD 

plus .0002 minus .001 tolerance 

e ALL PARTS 
GUARANTEED 

to be lathe turned—NOT STAMPED 


All terminals 
unit. 


guaranteed to outlast the 


Every part machined to tolerances of micro- 
measurements. 


See your local jobber for Sealed 
Unit Parts made by Sealed Unit Parts Company 


MONEY REFUNDED IN FULL if not 
completely satisfied 


“the first with the finest” 


SEALED UNIT PARTS COMPANY 


261 EAST l6lst. STREET NEW YORK. NY 


the cycle. 


line, no hand operations are required. 
When the conveyor belt has delivered 
15 packages of food or 24 pints of ice 
cream to the loading table, the pack- 
ages are pushed onto the push-carry 
belt which delivers them to the freezer 
tray shelf. In the same operation, 
the frozen packages are ejected from 
the opposite side. 

The packaged food freezer consists 
of a structural steel framework with 
80 aluminum freezer trays which con- 
tain 12 shelves 5 feet wide. The ice 
cream quick hardener uses 50 hard- 
ener trays with 7 shelves 5 feet wide. 
The freezer tray never leaves the 
cold room. Since only the food or 
ice cream packages enter and leave 
the cold room, there is no chance 
for frost or ice to build up on the 
freezer trays. 

After a shelf is loaded, the tray 
indexes up one position and is ready 
to receive the next charge of pack- 
ages. When the freezer tray is loaded, 
it is automatically pushed into the 
low temperature, high velocity air 
blast. The freezer tray travels on the 
upper level to the rear of the freezer 
room and then is automatically 
lowered to the lower track to complete 


Look!... Paragon 


DEFROSTING TIME SWITCHES 
NOW AT LOWEST NET PRICES! 


series 300-M 

$4"7.00 
ony PJ ust 
FOR ALL TYPES OF 
COMMERCIAL 
REFRIGERATOR DEFROSTING: 


Electric Heat * Hot Gas 
or Compression Shutdown 


for UNIT COOLERS * FROZEN 
FOOD DISPLAY CABINETS 
REACH-IN CABINETS 
WALK-IN BOXES * LOCKER 
PLANTS * FUR STORAGE 
VAULTS 


See your jobber or write for free 
bulletins and installation data. 


Paragonzuecteic comPANY 


1688 12th STREET © TWO RIVERS, WIS. 


America’s Foremost exclusive 
manufacturer of Time Con- 
troi Switches for all uses, 
including ‘“‘de-frost-it’’ for 
domestic refrigerators, only 





Cold air is circulated over the 
packages by four axial-flow fans 
which blow the returning air over 
the evaporators across the coldest 
packages on the lower track and up 
over the top trays. In this way, the 
coldest ait is always against the leav- 
ing package. Refrigeration circuits 
are arranged for fast defrosting of 
evaporators. 

Access doors to the freezer room 
are provided through a full length 
stainless steel freezer room door on 
the front and a rear door which open 
into the evaporator fan section. 

The Freez-Pak can be built in sizes 
to handle smaller freezing loads and 
packages of various sizes. 


HAJOCA APPOINTMENTS 


Hajoca Corp. has announced the 
appointment of Harold Sweeney, 
formerly of Southern Refrigeration 
Co., Roanoke, Va., to the sales staff of 
its Baltimore branch. He replaces 
Paul Stewart, who will head refriger- 
ation sales in the company’s Jackson- 
ville, Fla., branch. The company also 
announced the addition of LeRoy E. 
Fritz to the refrigeration department 
of its Reading, Pa., branch. 


REFRIGERATOR 
DOOR GASKETS 


AND ACCESSORIES 


Supplied by Wholesalers Everywhere 


JARRow PRODUCTY 


ba 


: 
Ss 420 NO. LA SALLE ST., CHICAGO 10 
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fo give you extra value! 


This is one instance when the word “value”’ means all it 
says, and more, for ANACONDA Copper Refrigeration Tube 
has “extra value” built into every 50-foot coil. 


Mirror-Smooth—with a clean, bright interior that makes solid seats. 
Uniformly Soft—for easy bending and flaring. 
Thoroughly Dehydrated—exceeds even A.S.R.E. requirements. 

_ Cup-Sealed—for maximum protection, minimum waste. 


Single-coil cartons for easier handling—greater protection. 


Ask for ANACONDA Refrigeration Tube by For dependability use 
name—for refrigeration, air conditioning 
and general use. The American Brass Com- 
pany, Waterbury 20, Connecticut. In 
Canada, Anaconda American Brass, Ltd., 


New Toronto, Ont. een REFRIGERATION TUBE 
and AIR CONDITIONING e« JULY, 1950 75 





REFRIGERATION PRODUCTS 


Provide maximum service 
under toughest operating 
conditions. 

7. 


ALL-STEEL 
GAUGE SETS 
aa. Steet Construe- 
ton. Autematic 
shut-off of liquid in 
case of glass break- 
Composition 


iB 


ae rust- 
od — siohest 


position pa —— All 
popular sizes. 


See your jobber—or 
write us for prices. 


CYRUS SHANK COMPANY 


631 W. Jackson Bivd., Chicago 6, til. 


CARRIER MAKES TEST 
BUS INSTALLATION 


An air conditioning system with a 
cooling capacity equal to the melting 
of 12,000 pounds of ice each 24 hours 
has been installed in the Greyhound 
Lines’ new luxury bus, according to 
Carrier Corp. 

By means of a unique system de- 
signed for bus application employing 
principles of the high pressure Car- 
rier conduit system, air is distributed 
at high velocity through ducts along 
the floors and through the walls in 
such a way that they are cooled in 
summer and warmed in winter. 

Conditioned air is released into the 
passenger compartments through high 
velocity outlets along the top of the 
side walls. It is possible to change 
the air in the huge bus completely 
every 40 seconds. 

A compact refrigeration system is 
installed in one of the baggage com- 
partments of the bus, consisting of a 
high-speed Carrier compressor with 
automatic self-contained capacity con- 
trols, condensing and cooling coils 
manufactured especially for this in- 
stallation. Design of air conditioning 
system was a collaboration between 





Soldering 
Doesn’t Cost 
Me A Cent 


“Prest-O-Lite” 5-in-1 Outfit... 


. $22.50 


Since | Changed to This Outfit 


Here's the way | figure it. | used to 
pump, prime, and generate before | 
could start work. Now | just turn a 
valve and flick a lighter. | get full heat 
instantly and save 5 to 10 minutes 
every time | light up. That's worth 
money... enough to work my new 
“Prest-O-Lite” Outfit for 54 minutes 
on an average job! By the end of a 
day, time saved this way has paid 
for all the “Prest-O-Lite” Acetylene 
I've burned. 


“Prest-O-Lite” 


What's my 5-in-] Outfit 
handles easily and always gives me 
the exact flame and heat | want. So 
jobs go faster, too. | figure this extra 
time saved pays for my solder and 
flux. This way, soldering doesn't cost 
me a cent! 

Ask your Jobber or write for more 
details. The Linde Air Products Com- 
pany, 30 East 42nd Street, New York 
17, N. Y. In Canada: Dominion Oxygen 
Company, Limited, Toronto. 


more, 


is @ registered trade-mark of a Unit of Union Carbide and Carbon Corporation. 


———Order from your local Jobber 
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Tropic-Aire and Greyhound engi- 
neers. 

Circulation of chilled air in sum- 
mer and warm air in winter is con- 
trolled by three fans—one for the 
forward compartment which seats 10 
persons and two for the raised 
“stratodome” compartment which 
seats 33. At the extreme rear, an 
eight-seat semicircular lounge section 
faces observation windows that curve 
clear across the bus. 

Circulation channels for condi- 
tioned air run along the floors, under 
the passenger seats, Air is taken to 
the side walls through the support 
struts of each seat. 


VALVE PATENT AWARDED 
TO G-E ENGINEER 


A patent covering a_ reversible 
regulating valve for year-around air 
conditioning systems has _ recently 
been awarded to R. U. Berry of the 
air conditioning department of Gen- 
eral Electric Co., Bloomfield, N. J. 

The valve system is designed for 
air conditioning installations which 
are equipped with full automatic year- 
around control where the change- 
over from heating to cooling, and vice 
versa, will be accomplished by re- 
versing the direction of flow. Highly 
flexible, the system permits occupants 
to adjust the thermostats for any 
temperature desired, either heating or 
cooling, without limitation by a fixed 
differential between heating and 
cooling. 


WAGNER ADDS TWO 
NEW SALES OFFICES 


Two Additional electrical division 
sales offices have been established by 
Wagner Electric Corp. of St. Louis, 
bringing the total number of offices 
maintained in the United States to 
30. The New.Orleans office, a sub- 
branch of St. Louis sales under the 
direction of N. G. Alvis, is located at 
227 International Trade Mart. The 
Davenport office, located in the Kahl 
Building, is under the direction of 
S. R. Snyder and is a sub-branch of 
Chicago. The two additions will pro- 
vide more convenient field engineer- 
ing service for users of Wagner elec- 
trical apparatus in these areas. 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 
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Every mechanic knows his hands take a beating no 
matter how careful he is. But the mechanics who like a 
full week’s work and a full week’s pay—standardize on 
Bonney and avoid injuries caused by inferior tools. 


Bouney Tools are the cheapest insinriance 
against unnecessary hand injuries / 


Bonney Tools are real knuckle-savers—the easiest- 
handling, best-looking tools on the market today. 
They’re lightweight, but strong... precision engineered 
to insure accurate, no-slip fit on those tricky jobs that 
can be so dangerous to men who work with tools. 


Cheap tools are for chumps! Don’t take unnecessary 
chances that can prevent you from collecting your 
pay-check. Use Bonney Tools! 


BONNEY FORGE & TOOL WORKS, ALLENTOWN, PENNSYLVANIA 





AN ADJUSTABLE RE- 
PLACEMENT FOR HER- 
METIC UNIT CONDENSER 
FAN ASSEMBLIES 
THE 


TRANSAIRE 


MOTOR FAN BRACKET ASSEMBLY 


The Transaire M.F.B. 
provides a single 
stock, all purpose 
solution to the 
replacement 
problem created by 
the great variety 

of condenser fans 
on all hermetic units. 


® ADJUSTABLE TO WIDE VARIETY OF MEA- 
SUREMENTS—POSITIVE LOCKING AT ANY 
POSITION 

© PERMITS USE OF ORIGINAL MOUNTING 
HOLES WITHOUT REFERENCE TO MODEL OR 
CATALOG NO. 

© IMPELLER FAN AVAILABLE IN 4 DIFFERENT SIZES 

® DUST PROOF MOTOR, RUBBER MOUNTED 


@ GUARANTEED FOR ONE YEAR 


Write for details and prices (Give your wholesaler’s name) | 


PENN ELECTRIC MOTOR CO. 


1825 WYLIE ST., PHILADELPHIA 30, PA. 


Serving the refrigeration industry since 1928 


for Good Soaks 


| Charies Addison, and W. J. Tullier. 


| the promotion. 


LARKIN HUMI-TEMP UNIT 


For clean, smart lines, satin-smooth 
finish, color and overall good 
looks—Larkin leads. Behind this 
beauty is the quality and perform- 
ance that keeps Larkin ahead. 
& 

Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils — Direct Ex- 
pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat -sipameey ile 


STANDARD BRASS STAGES OWN “INDUSTRY” SHOW 


INDUSTRY SHOW IN MINIATURE held recently in Baton Rouge, La., under sponsorship of 
Standard Brass G Mfg. Co., refrigeration parts wholesaler, was attended by 286 service men, 
contractors, salesmen, architects and engineers from within a 70-mile radius. Various pieces of 
equipment handled by Standard Brass were displayed as pictured here, each display being manned 
by at least one trained and qualified employee. The show, which lasted five hours, included a 
sales training film, and a refrigeration tube bending contest in which winners were Ed LeBlanc, 
According to Fred V. Wilson, secretary-treasurer, orders were 
obtained (without planned sales effort) for more than enough equipment to offset the cost of 
James E. Marshall is manager of Standard Brass Co.’s New Orleans district, 





which includes the Baton Rouge area. 


EXPERT PREDICTS USE 

OF MUCH SMALLER DUCTS 
Air as used in ventilating and air 

conditioning systems can and will be 


handled at velocities from three to 
| four times higher than those common- 
| ly employed today. Just as the han- 


dling of steam and liquids at greater 
speed has been a pronounced trend, 
so will air be moved at higher veloc- 
ities. Today, economic considerations 
do not permit the use of building 
space for large ducts where smaller 
ones will suffice. 

This opinion was expressed by 
Thomas H. Urdahl in a talk before 
members of the Illinois Chapter, 
American Society of Heating and 
Ventilating Engineers. 
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After pointing out some of the sub- 
stantial savings in installation costs 
which can be effected by these systems, 
Urdahl mentioned precautions to be 
taken in order to avoid objectionable 
noise. Sharp edges, sheet metal 
screws, etc. should not protrude into 
the air stream, and for this reason 
ordinary dampers are not satisfactory. 

He recommended the use of orifice 
plates between flanges. For the 
sharper turns, splitters or vaned turns 
should be used, he advised. With 
proper attention to details, high veloc- 
ity ducts do not constitute a noise 
problem, he maintained, but he sug- 
gested that in the vicinity of air term- 
inals velocities be reduced. 
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AT LAST! A scientifically accurate way to 


MATCH THE DRIER TO THE JOB! 


—made possible by the New 


an 
DRIER-GRAPH 


Eliminate Guesswork! Save Money! 
Secure Adequate Protection 


wo engineers mark another milestone on 
the road to scientific drying! This time, by 
eliminating the out-moded method of selecting driers 
by horsepower—and replacing it with a simplified, ac- 
curate method meeting today’s more complex re- 
quirements of evaporating temperatures—newer 
refrigerants—BTU ratings—flow rates—suction pres- 
sures, etc. 


Using the DFN Drier-Graph, all you need to know 
is the horsepower, type of condensor (water or air 
cooled) and the evaporating temperature based on 
the suction pressure of the system. Then refer to 
the DFN Drier-Graph and, in a matter of seconds, 
determine the effective size of McIntire D-C Filter 
Drier to use for the system. 


The DFN Drier-Graph assures the proper size and 
capacity of drier for each job—greatly reduces 
call-backs and service costs due to freezeups, clog- 
ging and corrosion. Get your free copy from your 
wholesaler—or direct from us. 


McINTIRE CONNECTOR CO. 


251 Jefferson St., Newark 5, N. J. 


ow 25th Yeo, 


GET YOUR FREE COPY OF THE 
DFN DRIER-GRAPH FROM 
YOUR WHOLESALER 


. or write to us direct. 


All ratings based on guaranteed 
moisture pickup and efficient 


filtering of 


McINTIRE D-C 
FILTER DRIERS 


@ These high-capacity filter-driers for 
liquid line installation—charged with 
McIntire Processed Granular Du-Cal— 
provide first pass drying to minus 60° 
dew point. Efficient filtering media col- 
lect and hold sludge, solder flux and 
foreign particles. Cartridge type and 
factory-sealed type, straight thru and 
angle type, up to 100 tons. Write for 
Catalog R-8. 


DRIERS ...all types and sizes, up to 100 tons 


MOISTURE CONTROL UNIT 


MOISTURE INDICATOR 


See Vi ao a Oe 
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FOLLOW 
THIS LINE 


O MORE 
BUSINESS 


HEN you back the Texaco line of 
refrigerating compressor lubri- 
cants — Texaco Capella Oils — you’re 
following the straight line to more 
business. That’s because Texaco Capella 
Oils assure more efficient operation. 
Texaco Capella Oils are superior 
five ways: (1) high stability, (2) re- 
sistance to carbon, gum and sludge 
formation, (3) freedom from mois- 
ture, (4) nonreaction with refriger- 
ants, (5) low pour tests. Their use 
assures clean, trouble-free compressor 


operation. 

You can get Texaco Capella Oils in 
proper viscosities for every type and 
size of compressor... in sealed-for- 
protection 1l-quart, i-gallon and 
5-gallon containers. 

Leading compressor manufacturers 
approve Texaco Capella Oils .. . deal- 
ers, distributors and service engineers 
everywhere prefer them. 

x & 

The Texas Company, 135 East 42nd 

Street, New York 17, N. Y. 
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TE Practical Refrigeration Applications Manual extends a helping 
hand to those refrigeration and air conditioning men who occasionally 
encounter field engineering problems too tough for them to handle. Space 
limitations make it impossible to give complete detailed information cov- 
ering each step necessary for the installation or erection of refrigeration 
equipment, insulation or fixtures. It is necessary to assume that those 
readers who request assistance with their problems are familiar with these 
basic fundamentals. If they are not, it is suggested that they seek this 
advice from their sources of supply when purchasing the materials which 
they intend to use on the job. Most suppliers are equipped to furnish such 
information. Readers are urged to submit their problems to this depart- 
ment. Each letter of inquiry will be answered personally by the author. 
The most interesting ones will be published in these columns. All problems 
should be clearly and completely stated and addressed to: COMMERCIAL 
REFRIGERATION AND AIR CONDITIONING, Manual Dept., 1240 


Ontario St., Cleveland 13, Ohio. 


CA IZe 


66f— AM PLANNING to build a 

freezer 6 x 6 x 6 feet. Copper tub- 
ing is to be wound around a metal 
box insulated with 4 inches of cork 
or more. The tubing will be concealed 
in the walls of the freezer. 

“What I want to know is if an 
arrangement of this kind is suitable 
for a freezer what size tubing would 
you use for your coil and how much 
on each side? 

“How many expansion valves would 
you use and what hp air cooled unit 
would you use?” 


SOLUTION 


E ARE SORRY you supplied us 

with such limited information on 
the 6 x 6 x 6 freezer you plan to 
build, as we are considerably handi- 
capped in offering suggestions for 
this job. 

It would seem to us highly im- 
probable you plan to use this box as 
a chest with lids on top as a depth of 
6 feet would make it impossible to 
handle products on the bottom of the 
freezer by reaching in at the top, so 


we must assume this is to be a walk- 
in type freezer. As a walk-in type 
freezer, we assume the dimensions 
you give us are inside, not outside. 


As you have given us no informa- 
tion regarding temperatures needed 
inside the cooler, pounds of food to 
be frozen, kind of food to be frozen, 
outside temperature, location of 
cooler, it is next to impossible to 
properly specify equipment. 

If the cooler is to be a walk-in type 
we would not recommend using tub- 
ing in the partitions for cooling pur- 
poses, but would propose using 
freezer plate coils or low tempera- 
ture force draft units inside the 
cooler. We would also recommend 
that from 8 inches to 12 inches of 
good insulation be used, properly 
bonded against moisture. This would 
make the outside dimensions of the 
freezer approximately 8 x 8 x 8 feet. 
Insulation should cover the four 
walls, floor and ceiling. 


Using a hypothetical case as fol- 
lows, we would recommend the fol- 
lowing equipment: 

Outside dimensions 8 x 8 x 8 feet with 
one door 
Inside dimensions 6 x 6 x 6 feet with 

12 inch insulation 
Outside maximum temperatures 90 F 
Inside temperatures -10 F 
Freezing 50 Ibs. of meat in 6-hour 

freezing 
Refrigerant temperature -25 F; in- 
side freezer -10 F; 15 degrees t.d. 
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We would estimate the load at 4500 
Btu per hour on a 16-hour cycling 
compressor operation out of 24 hours. 
This load would require the use of a 
1-hp air cooled condensing unit giving 
approximately 4600 Btu at -25 F 
refrigerant temperature using F-12 
as a refrigerant. Also needed would 
be a 1% ton Freon expansion valve 
and 4 to 5 freezer plates measuring 
22 x 60 inches used as shelves within 
the cooler. 


If you prefer to use a low tempera- 
ture forced draft unit with automa- 
tic or manuel defrosting equipment 
in place of freezer plates, the unit 
should have at least 310 Btu per hour 
at 1 degree t.d. or 4650 Btu per 15 
degree t.d. 


If plate coils are used, a fan to cir- 
culate air in the cooler will speed up 
the freezing operation and increase 
the general efficiency of the plate 
coils. This fan should run continu- 
ously and have a capacity of approxi- 
mately 40 cfm. 


We hope the above information 
will be helpful to you in planning 
the installation and construction of 
your freezer room. We would not 
recommend the use of copper tubing 
for cooling this type of installation, 
although tubing works out satisfac- 
torily in the smallest chest type units. 


HE importance of refrigeration 

and air conditioning to the serv- 
ices of a modern department store 
was dramatized in a special window 
display developed by Union Electric 
Co., St. Louis power company, for 
Stix, Baer & Fuller department 
store. Listed in sections, the display 
showed 21 uses of refrigeration in 
everyday service in the store. 

Under the heading “Downstairs 
Store” were listed 1,800 hp air 
conditioning compressors, 800 hp 
water circulating pumps, a 3 hp 
soda fountain unit, and a 3 hp ice 
making unit. 

Under “Main Floor” were listed 
a 12 hp soda fountain cooler and a 
1% hp. low temperature unit. 

Under “Sixth Floor Tearoom” 
were listed a 5 hp frozen foods 
locker, a 5 hp ice cream freezing 
system, a 5 hp low temperature box, 
a 2 hp salad unit, a 2 hp 
water unit, a 3 hp flake ice unit 
and a 1 hp garbage refrigerator. 

Under “Seventh Floor” was listed 
a 10 hp fur vault for storage of 
costly clothing. 

Under “Eighth Floor” a % hp 
low temperature refrigerator, a %4 
hp dough retarder for the bakery, 
and a 1% hp chocolate dip machine 
were listed. The tenth floor cafeteria 
has a 1% hp low temperature re- 
frigerator, a % hp ice cream cab- 
inet, and a % hp drinking water 
cooler, Also on this floor is a 180 
hp roof cooling unit for the store’s 
air conditioning, as well as a 15 hp 
drinking water cooling system. 





FOR MAXIMUM 
EFFICIENCY 
USE 


OVER THE COUNTER ... 
Continued from page 43 


| has a lot of new problems in the in- 


vestment and management of his busi- 


| ness if the local wholesaler has been 


CHICAGO SEALS AND. 


VALVE PLATES 


MAF 
CaN 


CHICAGO 
SEAL CO. 


332 S. HOYNE AVE. 
CHICAGO 12, ILL. 


ay Positively Leakproof! 


Ne tc ae 


ait 


LIQUID 


Greatest Refrigeration 
Parts Development 
Since the Diaphragm 
Packless Valve! 


Patent 
Pending 


Diaphragm-sealed, no packing to 
leak, no springs to weaken, Sealfio 
saves on service calls, liquid losses. 
Pyrex gage glass floats, fused at ends 
to flexible alloy diaphragm that’s 
sealed to viewing tube. Magic Line 
viewer. : : 

Four practical sizes . . . see your 
wholesaler, Write for literature 
and prices. 


o 


WHE Provucts co. 


WABASH AVE CHICAGC 


INDICATOR 


| driven out by cut prices and the dis- 


tant wholesaler can’t provide compar- 
able service from his remote location. 

Price cutting, in the long run, tends 
to lower the quality of merchandise. 
Eventually inferior substitutes are of- 
fered to the cut-price buyers. Real 


| trade services are lost, since their cost 





is excessive when volume declines. 
The trade needs the services the 
wholesaler freely offers as an estab- 
lished part of his business. The cus- 
tomer must be made to realize the 
fact that he cannot expect quality and 


| service if he also insists upon cut 


prices on merchandise. 


H. W. BLYTHE CO. 


| OPENS NEW BRANCH 


H. W. Blythe Co., one of Chicago’s 


| pioneer wholesalers of refrigeration 
| parts and equipment, has announced 


the opening of a new branch on Chi- 
cago’s South Side, located at 7730- 
32 S. Halsted St., “Milt” Smith has 


| been appointed manager. 


| WHITE SELLS INTEREST 
IN IOWA SUPPLY FIRM 





Disposal of the interest of W. C. 
“Wally” White and his wife Ruth 
in White Refrigeration Supply, Inc., 
of Des Moines and Davenport, Iowa, 


has been 


Henry. 


announced by Wallace 

The sale was made to a group of 
investors which will keep the organi- 
zation intact. C. W. Hosier becomes 
general manager, and Fred Jenness 
continues as manager at the Daven- 
port branch. 

Wallace Henry is vice president of 
Thermo Supply, Inc. of Denver, and 
has been handling the personal af- 
fairs of White during his illness. 


OBERC HEADS LOCAL 
BOARD OF COMMERCE 

J. M. Oberc, president of J. M. 
Oberc, Inc., refrigeration supplies 
wholesaler with headquarters in 
Highland Park, Mich., has been 
elected president of the Board of 
Commerce of that Detroit suburb. 


Oberc has been in the wholesale 
refrigeration equipment business for 
16 years. He was one of the founders 
of the Refrigeration Equipment 
Wholesalers Association. He also 
has served as a member of the De- 
troit Board of Commerce and the 
Detroit Association of Credit Men. 


COAST JOBBER OPENS 
NEW OREGON BRANCH 
Refrigerative Supply, Inc., west 
coast parts wholesaling firm with 
headquarters in Seattle, Wash., has 
announced the opening of a new 
branch store at Eugene, Ore. 
The Eugene branch, managed by 
Howard Coy, is located at 234 Sth 
Ave. West. 


JOBBER'S CALL BOARD SAVES TIME FOR CUSTOMERS 


| Anything a refrigeration wholesaler can do 


to help his customers is good business, in 
the opinion of C. E. “Chet” Borden of 
A. E. Borden Co., Inc., Boston. As a case 
in point, the Borden firm has mounted a 
slate at one end of its order counter as a 
simple means of conveying messages to the 
customers who come in to pick up equip- 
ment and supplies. For instance, if a con- 
tractor customer of Borden’s has sent a 
man down to pick up an order, and then 
finds it necessary to get in touch with that 
man promptly, the constractor simply calls 
the Borden headquarters and requests that 
his man be instructed to call the office 
when he comes in to make the pick up. 
This notice is promptly posted on the slate, 
which all servicemen are in the habit of 
reading when they come into the store. For 
the further convenience of the customers, a 
telephone is located immediately beneath 
the board. 


PHONE ORDERS IN CALL DEPT. 


ORDERS READY IN WILL CALL DEPT 
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20 Year 
(ruarantee! 


IN THESE NEW 
HALSTEAD & MITCHELL 
COOLING TOWERS 


Yes ... here’s 20 years of foolproof performance 
in an all-around, efficient, economical and lastworthy 
cooling tower. Halstead & Mitchell’s processed 

wetted deck surface is chemically treated with special 


’ Koppers wood—guaranteed 20 years against rotting 
® : : ; 
e ke a “p) and proofed against fungi growth. Gravity-type 
il distributing pan eliminates extra pumping head required 
on spray-type towers, and cuts down windage losses 


due to atomizing of water. And, it’s easily cleaned 
HOUSING — —accessible thru inlet air side of tower. 


Of heavy 10 gauge ('%”) sheet steel, with 3 

coats of Bitumastic lining, and 4 coats of outside 

special weatherproof paint. No zinc or alloys ’ 

used, thus eliminating electrolysis or possibility And . 2. 2 Here $ 
of galvanic action. Electrically welded cabinet. Real Efficiency 


: in Cooling Tower 
FANS & DRIVE— Condensers 


Special header slotting, and double-tube 

A quiet-operating high-pressure 8-bladed counter-flow heat exchanger relationship between 

STAINLESS STEEL fan, and with stainless steel water and hot refrigerant gases allows lowest possible 

shaft. Chrome-dipped rust-proofed pulleys, ball- head pressures when inlet water temperatures are high. Cleanable 
bearing grease-sealed fan bearings, cast iron from both ends. In % thru 25 H.P. Capacity. Catalog No. C-3. 
bearing supports. 


jinin] 
Capacity range 5, 7¥, 10, 15 and 20 ton. me I! Wy | 


ad eM itchell 


OFFICES: MI rn rm 22, Pa. 
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Send for Literature and Prices 
CARRIED IN STOCK BY LEADING 


WHOLESALERS EVERYWHERE 





for 


WATER COOLERS 


Servicemen everywhere rely on Ranco Re- 
placement Controls to assure customers 
dependable, accurate, trouble-free service. 
You'll eliminate expensive call-backs, in- 
crease your profits on every service job— 
when you replace it right with Ranco. 
Ask your Ranco wholesaler to show you 
the eight Ranco models specially designed 


for Water Cooler installations. 


RJ-3110 


World’s Largest Manufacturers of Refrigeration Controls 


. « more than 20,000,000 controls now in use 
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THE SERVICE MAN'S 


ae Gea be 


HERES HOW / 


Here’s How to Check 
Refrigerant Charge 

One of the problems that service- 
men encounter frequently in the field 
is how to determine when a refrigera- 
tion system is properly charged with 
refrigerant. 

One of the simplest ways, of course, 
is to install a sight glass or liquid 
indicator. The system first is pumped 
down or equalized and then the indi- 
cator is installed. After the system 
is started up again, the presence 
of bubbles in the sight glass is a 
certain indication of a lack of refrig- 
erant. 

Decided hissings of gas through 
low side floats, or through automatic 
and thermal expansion valves, is 
another thing to watch for if every- 
thing else seems to be in order. 

On some commercial jobs, shutting 


F YOU’VE ever had a difficult 
time keeping a flare nut from 
sliding down the tubing when try- 
ing to flare in a vertical position, 
here is a tip that may prove helpful. 
Try wrapping a piece of friction 
tape around the tubing about 6 
inches below the flare end. It’s as 
simple as all that, and it sure beats 
bending the tubing to accomplish 
the same purpose. 

This trick is especially helpful 
when you are working on tubing 
which is located behind or under 
a cabinet, where flare nuts have a 
nasty habit of sliding completely 
out of reach while you are making 
your flare. 

D. Luppino 
Sayre, Pa. 


off the water supply to the machine 
will raise the head pressure high 
enough to open the high pressure cut- 
out and shut off the current. If the 
pressure cannot be increased suffi- 
ciently for this to happen in a few 
moments, you can be certain that the 
system is low on refrigerant. This 
method is not recommended unless 
the high side of the system has a serv- 


Edited by 
Warren F. Farr 


7 do tt 
this way... 


ry\O ELIMINATE guesswork in re- 

charging sealed or semi-sealed 
units having only a high side service 
connection, you can make a low 
side connection by forming a pig- 
tail using a 2-inch flared piece of 
14-inch copper tubing and a 44-inch 
flare nut. 

Cut a piece of capillary tubing 
about 1 foot long and insert one 
end about 1-inch into the plain end 


PUPtO FO SeCTION (OR 
OMSCMAREE) ht0el waa 
wor mut 


___ We" connre reat 


of the flared 44-inch tube. With 
the use of a bench vise or a vise- 
grip plier-wrench, squeeze the 4- 
inch tube around the capillary tube 
and seal the connection with silver 
solder. 

Next, select a drill the same size 
as the capillary tube and drill a hole 
at a convenient place in the suction 
line. Insert the end of the capillary 
tube about %-inch into the hole in 
the suction line and solder it into 
place. 

The flared connection can then 
be connected directly to your gauge 
manifold or with the use of a union 
it can be used with gauge lines. 

Approximate cost of this connec- 
tion is 25 cents, including the cost 
of the 44-inch male plug. 

You will find that if you wait 
until the evaporator is frosted be- 
fore removing the suction gauge, 
hardly any refrigerant will escape 
in removing the gauge and install- 
ing a plug on the flare nut. I also 
have used this procedure on the 
high side many times when it has 
become necessary to replace a high 
side float with a capillary tube. In 
this case, I always let the pressure 
equallize before removing the high 
side gauge, so that no liquid refrig- 
erant will escape. 

Frank Pantelleria 
Benton Harbor, Mich. 
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ice gauge attached so that a close 
check can be kept to see that the 
pressure does not reach dangerous 
proportions. 

In capillary or high side float sys- 
tems, the evaporators will show a defi- 
nite starving by only freezing part of 
the way up if the refrigerant is low. 
A decided flood-back on the suction 
line will be observed if an over- 
charge of refrigerant is present, pro- 
vided the rest of the system is in 
good operating order. 


eo MAKE it easier to add oil to 
small units and hermetics, I 
have made use of an old brass 
filter from which I removed the end 
which screws in. The other end is 
| a 4-inch flare. 

This unit holds 8 ounces. I 
drilled out the hole in the 44-inch 
flare to make it a little larger so 
that the oil would flow faster. 

I can use this unit as a funnel 
where oil is put in through the 
crankcase filler plug. Where oil is 
drawn in through the gauge, I 
simply connect 44-inch tubing to 
the 44-inch flare end and to the 
gauge set. No air is drawn into the 
system this way, if you watch close- 
ly and close the hand valve on the 
gauge when the oil is near the bot- 
tom. 





M. R. Pielstick 
Buhl, Idaho 


Do You Know That... 

. . . thermal expansion valves can 
accumulate moisture in the bellows 
case due to slight cracks in the case? 
This can account for occasional er- 
ratic operation. Replacement of the 
valve is indicated. 

... you should weigh all your 
service drums empty and stamp their 
weight on the cylinders? In this way 
you can always check on whether or 
not a cylinder is overcharged by 
simply weighing it and adding the al- 
lowable weight of that particular re- 
frigerant to the known weight of the 
cylinder itself. 





CEE-KLEER 
SELLS YOU 


To Your Customers 


Make trouble visible 
with the only liquid in- 
@icator that fully indi- 
cates 
FULL 
MAKING POSSIBLE A 
RAPID DIAGNOSIS OF 
OPERATING TROUBLES 


ENGINEERED 
By Service Men 
For Service Men 


PROVIDES 


Positive indication of 
excess oll in the system 


360° VISION 


CEE-KLEER 


Sight Driers are 100% 
cleanable and refillable. 


A combination: Sight 
Drier-Strainer-Filter 
ALL IN ONE 


Makes servicing Easier 
Faster—Eliminates 
guess-work. 


BUILT “NOT TO LEAK” 


Contact your jobber or 
write direct for free de- 
scriptive literature. 


CEE-KLEER pRopucts co. 
1335 Walnut St., Cincinnati 10, O. 





(Or mL 
VIBRATION problem? 


METAL PRODUCTS CORPORATION 
DEPT.CR - 31 WINTHROP AVE. 
NEW ROCHELLE - NEW YORK 





- 
| eewe ow | 
| 2orreo 
| <wes 


THELONG END 
FLAPS WH GENO 
OOWN 4NO UNOER 
SIOES OF CONTROL 


HE best way I know of to keep 

moisture out of a control which 
is located beneath a cool suction 
line is to take a piece of lead gasket 
material, cut it large enough to fold 
over the control as shown in the 
diagram, and then squeeze it down 
over the control. 

The long end flaps will bend down 
and under the sides of the control, 
thus forming a very suitable water- 
proof hood or jacket for the control. 

Howard L. Ward 


Kansas City, Kansas 


Proper Use and Location 
of Liquid Indicator 

Question: What is the proper 
use of a liquid indicator? Can indi- 
cators show clear and the liquid line 
not be full of liquid? Should the 
liquid indicator be installed before 
or after the drier? 

Answer: Liquid indicators 
should be installed between the drier 
and the expansion valves, and the 
closer to the valve the better. This 
will make certain that there is a full 
column of liquid at the valve. Never 
install the indicator between the re- 
ceiver and the drier. 


Va 
this way... 


ERE is an easy way to bolt down 
a motor on the unit base where 
the frame is slotted. Use carriage 
bolts and saw the heads off on two 
sides flush with the square shoulder. 
Put the bolts in the motor base and 
start the nuts on. Line up the heads 
so they will go down through the 
slots, then turn them until they set 
crossways the slot and screw the nuts 
down lightly. Finally, set the motor 
for proper tension and then tighten 
the nuts down. This technique en- 
ables you to handle the whole job 
from the top side. 

R. E. Dawson 

Ukiah, Calif. 


WESTERN RSES ASSN. 
MEETS IN SEATTLE 


First annual conference of the 
Western International Association of 
RSES was held recently in the New 
Washington Hotel, Seattle. Directors 


_ and delegates met the night preceding 


the educational program for a busi- 
ness session and election of officers. 


Speakers on the educational pro- 
gram included Earl Brooks, of United 
Electric Motor Co.; Frank J. Lillis, 
of Instrument Sales Co.; Sherman 
Bushnell, president of the Washington 
State Contractors Association; John 
Roth, of General Electric Co.; W. R. 
Corcoran, of Seattle Heat Pumps; 
W. A. Rinelli, of Ansul Chemical Co.; 
Frank W. Knowles, of Belt-Ice Corp. 


Also on the program was a tour of 
the shop of Refrigeration Engineering 
Co., a “Stump the Experts” session 
with Chuck Yates as moderator and 
the featured speakers as panel mem- 
bers, and a showing of the movie, 
“The Sleeping Giant”, through cour- 
tesy of Refrigeration Equipment 
Wholesalers Association. 


“WHITE ELEPHANT” SALE 
WORKS FOR TESCO FIRM 


Tesco Distributors, Newark parts 
wholesaler, recently conducted a suc- 
cessful “white elephant” sale to dis- 
pose of merchandise that previous 
special offerings and clearance sales 
had failed to move. The sale was the 
idea of Steve Olin, sales engineer. 

All types of merchandise were in- 
cluded in the sale, along with an as- 
sortment of dolls, electric irons, tool 
chests, hobby craft sets, etc. to pro- 
vide variety and build interest. Top 
item on the auction list was a platina 
fox jacket, on which the bidding was 
reported quite lively. 

A fire bell, borrowed for the occa- 
sion, was used to signal when sales 
were closed. The sale was held on two 
separate nights, with silverware as a 
door prize to keep prospective buyers 
on hand until closing time. In those 
instances where spirited bidding ran 
“auction” prices for certain items too 
high, they were “knocked-down” to 
the successful bidder at a lower price. 
Terms of sale were cash on delivery, 
with the wholesaler delivering all 
merchandise to the buyers’ location. 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 
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OPPORTUNITIES 


(Classified Advertising) 


Rates: for “Positions Wanted,” $4.00 minimum, 
limit 25 words. For all other classifications, 
$4.50 minimum for 25 werds or under, each 
additional word 15c; boldface type or all capi- 
tals, $7.50 minimum for 25 words or under, 
each additional word 20c. Box addresses count 
as five words, other addresses by actual word 
count. All advertisements in this section are 
payable in advance. 


POSITIONS WANTED 


Carefully selected group of trained men, 
graduates of reliable and well established 
trade school, now available to fill positions 
in the Radio or Refrigeration field. Will- 
ing to travel anywhere. Why not fill that 
vacancy with an efficient and reliable man. 
Write Eastern Technical School, 888 Pur- 
chase Street, New Bedford, Mass. 


AIR CONDITIONED OFFICE 
BUILDINGS PROFITABLE 
CHICAGO DEALER AVERS 


Probably no office buildings are 
under construction or are being 
planned today where air conditioning 
is not included, in the opinion of 
George R. Bailey, manager, Albert 
H. Wetten & Co., Chicago real estate 
firm. 

Speaking at a meeting of the IIli- 
nois chapter of American Society of 
Heating and Ventilating Engineers, 
he pointed out that when air condi- 
tioning is figured as an integral part 
of a new structure, such as an office 
building, better utilization of space 


and the fact that light courts need not 
be provided afford numerous econo- 
mies and more income producing 
areas. 

In his opinion, a full floor develop- 
ment can be produced, complete with 
air conditioning, fluorescent lighting, 
and acoustical ceilings for only about 
8% more than a standard floor with- 
out air conditioning and with ordi- 

nary lighting. This means that only 

about 10% more rent will be re- 
quired, and i in addition, management 
will have rentable space that is air 
conditioned and will be in a favor- 
able position from the standpoint of 
competition. 

Bailey believes that when approxi- 
mately 10% of the office buildings 
in a given area are conditioned the 
others will be forced to follow suit 
by the impact of competition. 


HEAT PUMP PROGRESS 
REPORTED BY G-E 


The progress of the General Elec- 
tric heat pump during the past year 
is indicated by the number of field- 
fabricated installations in residences 
and commercial establishments, re- 
ports the company in its annual re- 
view of electrical and allied develop- 
ments. 

“Eight pilot installations of pack- 
age heat pumps were made, with the 
cooperation of utility companies, in 


NO MORE FREEZE-UPS 


a delay valves or capillary Le 
q : N 


vip 


\CE- 


remedy . 


works like magic 
SERVICE MEN SAY:“ICE-X IS GREAT!” 


When ice forms in expansion valves 
or capillary tubes, ICE-X is a sure 


. . ICE-X is non-corrosive 


—harmless to parts. An ice-eliminator 
that can’t be beat for Freon, Carrene, 


or Methyl Chloride systems. . 
jobber. If no jobber, order direct. 


ie mal acs ae. 


1728 , ic 


. Order from your 


2 a 


ICE-X 
ibuto 
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selected areas throughout the coun- 
try,” the review states. “These are 
completely automatic and use air as 
a primary heat source, some installa- 
tions using water or ground coil as a 
supplementary source. 

“Two 3-hp compressors are em- 
ployed in each unit, some operated 
on 3-phase power supply and others 
on single-phase. Each is completely 
instrumented. An automatic camera 
records all readings periodically and 
on signal from changes in pump 
operation, permitting detailed anal- 
ysis of performance. 

“Providing both cooling and heat- 
ing via refrigeration seems practical 
for many commercial and industrial 
applications. But before any safe 
prediction can be made as to wide- 
spread residential use of the heat 
pump, further study must be made of 
such vital factors as relative cost, ex- 
tent of demand for year-around air 
conditioning, availability and cost of 
necessary power, and development of 
heat-storage devices to supplement 
the pump at peak demand.” 


BUY FROM YOUR | 
REFRIGERATION WHOLESALER 


TITTLE Le 
GENE 


For All Models 
and see the difference 


Each and every part is machined to 
tolerances of micro-measurements. 


“MONEY BACK GUARANTEE” 


See Your local jobber for sealed unit 
parts 
Manufactured by 
“Sealed Unit Parts Company” 


Strainer Capillary Float Replacements 
combinations for Check Valves 
all sealed units Strainers 
“WATCH FOR MANY NEW ITEMS 
TO COME” 
“the first with the finest” 


SEALED UNIT PARTS irabbehen he 


261 EAST 16) 3 i133 NEW YOR 





INNER-SEAL | 
WEATHER STRIPPING 
HELPS BANANAS KEEP COOL 
ON UNITED FRUIT SHIPS... 


aintenance of a constant optimum temperature is vital for the safe 
transport of highly perishable bananas and other tropical fruits. That's why Inner- 
seal weatherstripping was specified in the special plans drawn for a new class of 
all-refrigerated ships by the United Fruit Company. On the hatch plugs of the 
new SS Metapan, shown below, Inner-seal, with its resilient sponge rubber bead, 
provides an airtight, crevice-filling seal against torrid, equatorial heat. Refrigera- 
tion equipment doesn’t have to work overtime to compensate for costly leaks 
that dissipate the cool air circulated through cargo spaces. In addition, the Inner- 
seal used on these ships has a neoprene coating that resists the ravages of 
sunlight, extreme temperature variations and salt water, thus assuring longer, 
more effective service under the toughest marine conditions. 
Perhaps your problem isn’t keeping bananas cool and calm, but if it 
involves keeping heat or cold, dirt or dampness in or out, you ought to have the 
facts on Inner-seal. Write today for data sheet giving complete information. 


| The SS Metapan, one of nine new 
| all-refrigerated ships added to the 
| Great White Fleet. In addition to 
| cargo she can carry 12 passengers 
in first-class accommodations. 


Tough spring steel wire moulded for life in live 
sponge rubber, providing unequaled flexibility 
for fitting sharp corners and compound curves. 





FABRICS, UNC. 
BRIDGEPORT 1, 
Est. 1837 


CONN. 
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Controlled by 
Means More DEPR 


Where protection of fresh food means 

profit-protection — there’s the place for A-P 

DEPENDABLE Refrigeration Valves. With their 

reputation for long trouble-free service, 

A-P Valves boost your reputation for good af mnee een 
workmanship, good judgment. They protect Thermostatic Ex- 


pansion Valve — 


Pod i today’s most 
your customer's investment in money, aeanie anes 


ation valve for 


and your investment in time. nen tae oe 


AUTOMATIC PRODUCTS CompaANY | 


2486 NORTH THIRTY-SECOND STREET 
MILWAUKEE 10, WISCONSIN 
EXPORT DEPT 13 E. 40th ST.. NEW YORK 16, N. Y 


DEPENDABLE 2frigeration Valoes 


STOCKED AND SOLD BY GOOD REFRIGERATION WHOLESALERS EVERYWHERE .. . 
RECOMMENDED AND INSTALLED BY LEADING REFRIGERATION SERVICE ENGINEERS 





Tho dross that 
moody have bean 


ho beaittihull 


HERE’S NO REAL REASON for a girl to have 
Tie most beautiful dress in the world. 
Even my daughter Sally. Even if she has her 
heart set on it. 

But—I bought it. And when I paid the bill, 
I whistled! Partly with the well-known father’s 
bill-shock. Partly for happiness. Because, 
Sally was right—there never was a prettier 
dress to get married in. 

It’s times like that—when we can buy 
something really important even if it is a 
luxury—that I feel like such a lucky guy. 

And times like when my wife got sick, and 
we could give her the good care she needed to 
get well. And the swell day-in, day-out feeling 
of knowing that if an emergency comes, 
you've got the money to meet it. 

I know the luckiest day of my life was 
when I signed up to save regularly through 
the Payroll Savings Plan at the office. I'd 
tried every which way to save before, but, 
brother, this automatic way is the only way 
that works—for you—all the time! 


Buying U. S. Savings Bonds... whether 
by the Payroll Savings Plan or the Bond-A- 


Month Plan... is the safest, “foolproofest,” 


easiest method of saving since money was 
invented. And every $3 you invest will turn 
into $4 in just 10 years. 


Quiftmitic: saving i 
Au, paving — 
US. Savings Bonds 


Contributed by this magazine in co-opera- 
tion with the Magazine Publishers of Amer- 
ica as a public service. 








